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Abstract. The relevance of studying the functional and stylistic features of genitive constructions
is determined by their key role in shaping the syntactic organisation of the text, conveying semantic
nuances, and revealing the stylistic specificity of Latin linguistic monuments of various genres. The
aim of the study was to identify, systematise, and characterise the functional-stylistic features of
genitive constructions in the Latin language, taking into account their semantic, syntactic, and
text-forming parameters. The research employed a set of comprehensive methods - from sampling
to contextual analysis — combining syntactic and functional approaches. A wide range of semantic
nuances acquired by the genitive case depending on the context, type of phrase, and stylistic
orientation of the text was analysed. The study describes the distinctions between the subjective
and objective genitive, the genitive of possession, the genitive of quality, and other varieties that
ensure the flexibility and polysemy of Latin expression and allow for a deeper understanding of
the formal-grammatical nature of the genitive. It has been determined that the genitive in Latin
not only serves as a formal marker of subordination but also functions as a means of conveying
semantic precision, logical coherence, and emotional-expressive nuances. It has been substantiated
that genitive constructions can emphasise the intellectual, social, or moral characteristics of a
subject, creating a specific expressive effect in the text. It has been demonstrated that genitive
constructions constitute an important factor in shaping the semantic structure of a Latin sentence
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Functional and stylistic features of genitive constructions in Latin

and serve as a universal means of expressing the logical, emotional, and figurative components
of the language. The results of the study are significant for further research in the fields of Latin
grammar, comparative linguistics, and stylistics. The practical value of the study lies in the fact that
its results can be used by specialists in classical philology, translators of Latin texts, instructors of
historical linguistics and stylistics, as well as scholars of ancient literature to improve the accuracy
of text interpretation and enable a deeper analysis of the linguistic structure of ancient sources.
The findings of the research may also be applied in future scholarly works concerning the semantic

and syntactic structure of sentences

Keywords: genitive case; sentence; syntax; semantics; stylistics

Introduction

Latin has laid the foundations of modern
grammar, syntax, and stylistics for many Eu-
ropean languages and is one of the oldest and
most influential languages in the Western cul-
tural tradition. Many grammatical structures
in modern European languages are direct or
indirect descendants of Latin syntax, so un-
derstanding the functions of the genitive case
(Latin: genetivus) can help researchers to trace
linguistic changes, particularly the grammat-
icalisation or reduction of certain structures.
The study of the functional and stylistic fea-
tures of genitive constructions contributes to a
deeper understanding of the syntactic patterns
of Latin, since the genitive not only conveys
a relationship of belonging, but also serves
as a tool for expressing abstract concepts, de-
scribing qualities, characteristics, etc. Knowl-
edge of the stylistic functions of the genitive
allows for a deeper interpretation of classical
texts, translating them with consideration for
semantic nuances, and avoiding typical mis-
takes, which is important for the development
of not only linguistic competence but also
cultural and historical awareness in students.
Despite the significant number of studies on
Latin grammar, many aspects of the variability
and stylistic functions of the genitive remain
understudied, which opens up prospects for
further linguistic research that enriches both
theoretical linguistics and applied aspects of
classical language studies.
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Problems of syntax theory, in particular
genitive constructions, were investigated based
on material from different languages and it was
the subject of research by well-known linguists.
G. Pezzini & A. Chahoud (2023) described the
interaction of literary and colloquial in Latin,
identified linguistic features of various literary
genres, and solved problems such as periodi-
sation boundaries, defined the very concept of
“early Latin”, and concluded that “early Latin”
is a linguistic construct that evokes the frame-
work of periodisation and postulates the differ-
ence between supposedly discrete and integral
linguistic diversity (“classical Latin”). P. Cris-
ma et al. (2020) described the syntactic diversi-
ty and learnability of language and proposed a
model of linguistic potential that qualifies as a
plausible basis for language learning research,
and concluded that the workload of parameter
tuning can be significantly reduced by using
parameters with positive values and based on
a core subset of positive evidence. C. Cabrilla-
na (2024), in the collection of contemporary
syntactic studies, described the latest trends
in Latin syntax and drew conclusions in Latin
linguistics about aspects of “non-finite” con-
structions, “relative clauses”, and “expressions
of definiteness”. P. Cuzzolin (2024) used the
language of Cicero’s works to investigate the
cognitive and semantic manifestations of defi-
niteness in Latin sentences, considered the ab-
lative case with or without the preposition cum




“with”, and concluded that the definite article
is conventionally considered the most common
means of denoting definiteness or conceptu-
alising definiteness among the languages of
the world. R.A. Allbert & M.L. Allbert (2025)
presented a cross-language transformation-
al model that measures semantic connections
between ancient Greek and Latin lexicons, and
concluded that semantic correspondences and
contextual vectors allows identifying subtle
semantic connections, including the functions
of the genitive. H. Pinkster (2021) applied con-
temporary linguistic theories and conclusions
of traditional grammar to the study of Latin
syntax and analysed the syntactic functions of
the genitive, various types of subordinate claus-
es. It was generalised that Oxford Latin syntax
will become a valuable and relevant resource
for both professional Latinists and all linguists
interested in the classics. The researchers have
made a significant contribution to the study
of genitive in Latin, focusing on its syntactic
functions, semantic nuances, and evolution at
different stages of Latin development. However,
many aspects require further study, in particu-
lar, the functional and stylistic features of gen-
itive in various genres of Latin literature have
not been comprehensively studied, where this
form can have additional expressive meanings.

In contemporary Ukrainian science, the
study of genitive constructs covers various
approaches based on the material of different
languages. In particular, constructions with the
genitive of the subject and object were stud-
ied, as well as differences between classical
and late Latin. B. Cherniukh (2022) studied folk
Latin and drew conclusions about the specif-
ic features of comparing Latin structures with
analogues in other Indo-European languages,
which helped to better understand the histori-
cal origins and semantic and syntactic patterns
of this category. L.S. Ostrovska (2023) described
the formal and syntactic, and semantic and
syntactic status of the genitive case as part
of genitive constructions, classified genitive
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monosyllabic sentences, and formulated the
results that the intonation properties of geni-
tive sentences form the structural and semantic
specificity of the genitive case, which acquires
the property of asserting or denying the exist-
ence of objects with an indication of their quan-
titative manifestation. Ukrainian linguists have
a tendency to systematise the use of genitive in
combination with verbs, adjectives, nouns, and
its role in the formulation of legal, philosoph-
ical, and literary texts. L. Kolibaba (2024) in-
vestigated the reasons why speakers rarely use
the ending -s in the genitive singular of third
declension nouns. An anonymous survey was
conducted in the form of a questionnaire, and
it was concluded that philologists should set
an example in adhering to current norms and
preserving the Ukrainian basis of the Ukrainian
language, demonstrating the use of the ending
-u in their own speech.

However, the analysis of recent publica-
tions has shown a lack of research devoted to
the study of functional and stylistic features
of genitive constructions in Latin, comparative
analysis of genitive in Latin, and its transfor-
mations in translated texts that reflect the de-
velopment of cultural and legal traditions in
Europe, and a lack of research at the intersec-
tion of corpus linguistics and digital humani-
ties, which allows identifying patterns of the
use of genitive in large text databases and make
broader generalisations about its role in Latin
syntax. Therefore, the purpose of the study was
to determine and systematise the functional
and stylistic features of genitive constructions
in the Latin language and to identify the pat-
terns of their functioning in the context of clas-
sical Latin literature.

Materials and Methods
The source base of the study was: Latin-Ukrain-
ian dictionary (Kobylianskyi, 1912); Lat-
in-Ukrainian dictionary (Trofymuk & Trofy-
muk, 2001); Ukrainian-ancient Greek-Latin
dictionary (Boyko & Myronova, 2012), and the
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sources of factual material were multi-genre
Latin literary monuments, from which struc-
tures that objectify certain structures were
isolated by the method of continuous and rep-
resentative sampling. The total sample size
was more than 100 units and was represented
by works of C. Julius Caesar “De bello Galli-
co” (Caes. B. G.); M. Tulius Cicero “Pro Bal-
bo” (C. Balb.); “De natura deorum” (C. N. D.);
“De Officiis” (C. Off.); “Epistulae ad Atticum”
(C. Att.); “Philippicae” (C. Phil.); “In Vatinium”
(C. Vat.); “Epistulae ad familiars” (C. Fam.);
“Brutus” (C. Bt.); “De oratore” (C. De orat.); Cor-
nelius Nepos “Agaesilaus” (Nep. Ag.); “Atticus”
(Nep. Att.); “Epaminondes” (Nep. Ep.); “Hanni-
bal” (Nep. Han.); T. Maccius Plautus “Asinaria”
(PL. As. 746); T. Livius “Ab Urbe condita” (Liv.);
M. Annaeus Lucanus “Bellum civile” (Luc.); Sex.
Propertius — “Elegiae” (Prop.); C. Sallustius
Crispus “Conjuratio Catilinae” (Sall. C.); L. An-
naeus Seneca “Agamemnon” (Sen. Ag.); L. Juni-
us Moderatus Columella “De re rustica” (Col.).
Methods of studying functional and stylis-
tic features of genitive constructions in Latin
were based on a comprehensive analysis of lin-
guistic phenomena. The first stage of the study
began with the selection of language material
from the above sources and focused on the se-
lection of genitive constructions. The selective
method provided for the purposeful selection
of texts of various genres and styles, which en-
sured the representativeness of the language
material and allowed tracing the features of
the use of genitive in various communicative
conditions. The observation method helped to
select and analyse genitive constructs and clas-
sify them. The descriptive method was one of
the leading methods in the study of functional
and stylistic features of genitive constructions,
which helped to systematise and analyse var-
ious manifestations of genitive constructions
in different styles of Latin language. Using the
descriptive approach, the structural features
of genitive constructions were identified, the
types of connections between components were
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determined, and the morphological forms and
syntactic functions of the genitive within the
sentence were described. This analysis provid-
ed an understanding of how grammatical tools
affect the expression of content and stylistic
tone of the text. Thus, the descriptive method
was a necessary step in a comprehensive anal-
ysis of the functional and stylistic features of
genitive constructions, combining grammati-
cal, semantic, and stylistic aspects of research.
The contextual method of research in the study
of functional and stylistic features of genitive
constructions in Latin provided for the analysis
of their meaning and functions in real language
situations, that is, considering the broader syn-
tactic, semantic, and pragmatic environment
and determined their role in creating stylistic
expressiveness of Latin utterance.

The method of syntactic analysis was
aimed at identifying the structural features of
genitive constructions, their place in the Lat-
in syntax system, and construction patterns.
This method was used to determine the types
of genitive connections, the nature of the com-
bination with other members of the sentence,
and positional models that form the syntactic
organisation of the statement. Syntactic anal-
ysis allowed describing the patterns of func-
tioning of the genitive in various syntactic con-
texts — both in a simple and complex sentences.
The method of functional analysis focused on
the investigation of the communicative and se-
mantic roles of genitive constructions in texts
of different styles of the Latin language, which
helped to identify what meanings the genitive
implements in different types of texts — artis-
tic, scientific, historical, or religious — and how
its use affects the content and stylistic tone of
the expression. The combination of syntactic
and functional analysis provided a compre-
hensive study of genitive constructions, since
it allowed not only describing their grammat-
ical structure, but also explaining their func-
tional load in speech. This approach helped
to find out what stylistic shades are created by




different types of genitive, how they reflect the
individual style of the author or the genre spe-
cifics of the text. Thus, the syntactic and func-
tional method was an effective tool for in-depth
analysis of the functional and stylistic features
of genitive constructions in Latin.

The method of pragmatic analysis in the
study was aimed at clarifying the commu-
nicative intentions of the speaker, the role of
context and speech conditions in the forma-
tion of the meaning of constructions with the
genitive, which allowed tracing how the use
of the genitive changes the semantic tone of
the expression, in particular, in the expres-
sion of belonging, particularity, evaluation, or
subjective attitude. The pragmatic approach
helped to reveal the functional flexibility of
the genitive in Latin, to identify its participa-
tion in creating a certain stylistic effect, and to
understand how the choice of syntactic con-
struction is related to the author’s desire to
influence the addressee. All stages, from the
initial selection and systematisation of data
to the combination of syntactic and functional
analysis, enabled a comprehensive investiga-
tion of the functional and stylistic features of
genitive in Latin.

Results and Discussion
The genitive performs a wide range of func-
tions that vary depending on the stylistic
context and occupies an important place in
the Latin syntax system, because it is through
genitive constructions that language reveals
deep patterns of expression of a number of
abstract relationships. Among the antique
scholars who contributed to the study of gen-
itive constructs in Latin, a special place is
occupied by M.T. Varro (1938), who was one
of the first to try to explain the functions of
cases, in particular the genitive, in the context
of syntactic connections. These observations
laid the foundation for further understanding
of grammatical relationships between words
that are transmitted by genitive. The use of
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cases in rhetoric and stylistics by Quintil-
ian (2024) was analysed in depth, and atten-
tion was drawn to the role of the genitive in
expressing logical and semantic connections
between concepts. Quintilian considered the
genitive as an important tool for accurate ex-
pression of thoughts, which gives speech flex-
ibility and expressiveness. The significance of
these studies of antiquity lies in the fact that
they began a systematic understanding of the
syntactic functions of the genitive, which be-
came the foundation for further grammatical
treatises in the period of late antiquity and
the Middle Ages.

According to L. Zvonska et al. (2017), the
genitive is one of the indirect cases that com-
bines the functions of two Indo-European
cases: the genitive itself, which marked the re-
lationship of an action or feature to a person
or object, as well as the relationship between
persons and objects, and the ablative, which
denotes the separation of an action and an
object, the difference of persons or objects by
some feature. The opinion of scholars that the
genitive, as one of the indirect cases, combines
the functions of two Proto-Indo-European cas-
es is reasonable, since its semantic structure
combines the meanings of both the former
genitive and possessive types of dependence
inherited from earlier morphological systems;
which is why the genitive today simultaneous-
ly expresses belonging, origin, partiality, object
and quantitative relations, which in the archaic
Indo-European system were distributed among
separate case forms, but later condensed within
a single grameme, which determined its multi-
functionality in the languages of the Indo-Eu-
ropean family. The genitive case as a formal
exponent of the predicative core was noted by
O.E. Bondarenko (2018), which is the most sig-
nificant identification feature that distinguish-
es genitive sentences in a system of single-part
syntactic units. The researcher distinguished
genitive sentences from nominative sentences
not only formally, but also semantically - the
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meaning of being is complicated by a quanti-
tative assessment or intensity of manifestation
of the phenomenon, which is expressed con-
structively, that is, by the grammatical form of
the main member itself, regardless of its lex-
ical content, which is supported and used in
this revision to substantiate the independent
status of genitive constructions as varieties of
syntactic units, considering their formal gram-
matical, semantic, functional, and communica-
tive features. D.I. Ganych & L.S. Oliynyk (1985)
interpreted genitive sentences as monosyllabic
sentences, the main member of which is ex-
pressed as the genitive case of a noun (or pro-
noun) that conveys not only the meaning of
the presence of an object, but also indicates its
quantitative feature, more often — a large num-
ber. The researchers’ opinion that the genitive
case of a noun or pronoun conveys not only the
meaning of the presence of an object, but also
defines its quantitative characteristics, and in
most cases marks a large or indefinitely large
quantity, is justified. This interpretation is con-
ditioned by the fact that the genitive case in
many syntactic positions functions as a means
of generalised quantitative designation, allow-
ing the speaker to emphasise the massiveness,
totality or excessiveness of objects that appear
not as separate units, but as an often unlimit-
ed volume. According to the analysis by L. Ra-
banyuk (1999), genitive sentences are mono-
syllabic sentences in which the main term is
expressed by a noun in the genitive case. The
author of the study identified the key features
of genitive sentences — the expression of a gen-
itive relationship and the presence of a refer-
ence connection with the subject expressed by
a noun in the genitive case, which is a reason-
able opinion, because the key characteristics
of genitive sentences, according to the author,
are monosyllabic (monosyllabic sentences
that have only one main member); the expres-
sion of a genitive connection (the main mem-
ber expressed by a noun in the genitive case,
which is the most important feature of genitive
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sentences); the presence of a reference con-
nection (the sentence indicates the presence or
absence of something in a certain location or
time interval, which it can be a physical place,
or an abstract concept), which is confirmed
above in the paper.

From the standpoint of contemporary
functional grammar, H. Pinkster (2015; 2021)
examined the functions of the genitive in sim-
ple and complex sentences, discussed the in-
formation structure, which is an inexhaustible
source for comparative and synchronic analy-
sis of the genitive in different text genres, and
drew attention to changes in the semantics
and syntax of individual genitive constructions
in different periods. The linguistic material
confirmed the researcher’s thesis, since it was
precisely the diversity of genres that revealed
the full range of functional and semantic var-
iations of this case: literary texts represent its
emotional and expressive possibilities, scien-
tific texts represent its logical structure and
precision, legal texts represent its formalism
and clarity of subordinate connections, while
journalistic and epistolary texts represent the
dynamics of living language practice. There-
fore, it is precisely this genre coverage that
creates the conditions for tracing stable and
variable models of genitive usage, which pro-
vides a deep understanding of its grammati-
cal nature and communicative functionality.
O. Spevak (2022) considered verbal and nom-
inative derivatives in Latin, described the role
of the genitive in marking arguments, and sub-
stantiated that the frequency and types of gen-
itive labelling depend on the genre of the text,
which was confirmed in this revision. Syntactic
and semantic aspects of Latin genitive were an-
alysed by C. Viti (2010) and substantiated the
function of word order with the genitive case,
which is reasonable, since the order of the gen-
itive case is not random and does not fall un-
der a single “unified” scheme. The researcher
relied on the methodology of her predecessors,
in particular A. Devine & L. Stephens (2006),




and the role of lexical semantic and pragmatic
factors in choosing the position of the genitive
was emphasised. A significant contribution to
understanding the functional ambiguity of the
genitive and its role in the historical grammar
of Latin was made by G. Galdi (2002). The re-
searcher considered the specific functions of
the Latin genitive, described the constructions
“genitive + esse”, and investigated a number of
syntactic features of the genitive that go be-
yond the conventional grammatical descrip-
tion. The researcher focused on non-standard
genitive constructions that show the semantic
flexibility of the genitive in various syntactic
contexts. The researcher analysed the genitive
in the function of the dependent member in
nouns, adjectives, and verbs, focused on se-
mantic shades, origin, and evaluation, which
was substantiated, because the Latin genitive
often acts not only as a grammatical indicator
of attitude, but also as a means of expressing
cognitive and pragmatic nuances in speech.
P. Burns (2023) presented a Latin syntactic
analysis — a natural language processing mod-
el that includes correct recognition of genitive
forms, described the model’s training data and
parameterisation, and proved that the models
are analysed on a large amount of available
Latin data, including all five tree-like banks of
universal Latin language dependencies, which
have been pre-processed for compatibility with
each other. The researcher’s point is valid,
since correct recognition of genitive forms in
sentence structure ensures accurate deter-
mination of syntactic relationships between
components of an utterance and contributes to
adequate interpretation of content. L. Rigobi-
anco (2017) examined the issue of the genitive
singular, starting with data from Latin dialects,
taking into consideration comparative data in
other languages, and presented general reflec-
tions on the genitive case, concluding that the
Satrician -osio, Ardeatic -oio, and Roman -oeo,
including other endings attested in other lan-
guages. The study is relevant and timely, since
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functional variability in understudied genres
of Latin texts, where the genitive can acquire
specific semantic and pragmatic meanings, has
not yet been sufficiently researched, and the
problem of the interaction of the genitive with
contextual factors that influence the choice
of construction and its stylistic role in the
development of the semantic structure of the
text remains unexplored, and the question of
cognitive mechanisms that determine the in-
terpretation of the genitive by speakers of the
language in different historical periods has not
been systematically analysed.

In the syntactic system of the Latin lan-
guage, the qualification of the status of geni-
tive constructions using the genitive case is
an urgent theoretical problem. The genitive
in Latin is used to refer to belonging, part of
something, or circumstances. The linguistic
material under study shows that the genitive
in a sentence can be either genetivus objectivus
(genitive of the object) or genetivus subjectivus
(genitive of the subject). Genetivus objectivus is
an important means of conveying the seman-
tic relationship between a noun and the action
that it represents and performs the function
of a direct application for a verbal noun: “Ca-
tonem veteres inimicitiae Caesaris incitant et
dolor repulsae” (Caes. B. G. 1. 4. 2) — “Cato was
prompted by Caesar’s long-standing dislike and
fear of failure” (repulsae — genetivus objectivus).
The specificity of the functioning of the geneti-
vus objectivus in the selected literary texts is its
consistent use to denote the object of an action
or state expressed by a noun or adjective, which
allows statements to be structured according
to the principle of a clear semantic hierarchy.
The texts show a tendency to combine this
type of genitive with lexemes of abstract con-
tent — names of emotions, processes, intellec-
tual actions or social phenomena, which forms
a compact and logically coordinated model for
transmitting the relationship between an ac-
tion and its object. Such functioning genetivus
objectivus ensures the economy of utterance,
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avoids excessive use of analytical constructions,
and creates conditions for greater accuracy and
expressiveness of semantic connections.
Genetivus objectivus is contrasted with ge-
netivus subjectivus — the genitive case, which
indicates the subject of the action. Definition
of genetivus subjectivus is always related to the
context, because externally it may coincide
with genetivus objectivus, where the genitive
case denotes the object of the action, not its
performer. R. Kiithner et al. (1912) noted that
the boundary between genetivus subjectivus
and genetivus objectivus is unstable, because
in many contexts the same construction can
be interpreted differently, and also notes that
sometimes only the context or paraphrase of
the verb allows defining a function. This the-
sis is confirmed by the linguistic material un-
der study, since in real linguistic usage, the
semantics of a noun in the genitive case of-
ten allows for an ambivalent interpretation
depending on the context, the pragmatic at-
titude of the utterance, and the communica-
tive intention of the speaker; as a result, the
same genitive construction can be interpreted
as expressing both the subject and object se-
mantics of the action, which demonstrates the
fluidity of the boundaries between these two

different constructions. Contextual analysis
represents genitive constructions with geneti-
vus objectivus (objective genitive) and geneti-
vus subjectivus (subjective genitive), which can
only be distinguished by their content, since
the form of both is the same. For example, in
the expression “timor hostium” — “fear of en-
emies”, if it is “fear experienced by enemies”,
then it is genetivus subjectivus; but if it is “fear
before enemies”, then it is genetivus objectivus.
Such a genitive construction is often used with
nouns to refer to feelings, actions, processes,
or states that preserve the verb nature (“timor
hostium” - “fear of enemies”, that is, “enemies
are afraid”). The distinction between genetivus
objectivus and genetivus subjectivus is based on
a semantic and syntactic analysis of the con-
text. The correct interpretation depends on
the context and logical relationships between
words. Table 1 shows a comparison Genetivus
objectivus and Genetivus subjectivus, where the
meaning differs depending on the content of
the sentence — who is the agent and who is the
object of the action. Distinguishing between
these two types of genitive is important for an
accurate understanding of Latin texts, since
the interpretation of the meaning of the utter-
ance depends on it.

Table 1. Comparison between Genetivus objectivus and Genetivus subjectivus

Genitive Meaning Function Questions Example Translation
type answered Latin example
. “Acerrima proximorum odia”

Genetivus | o) tes a person or object The most severe
subjectivus h £ - Who? . . £ el
Subjective that performs an action What? (proximorum - genetivus anger of close ones

S expressed by a noun subjectivus: odiunt proximi — (people)
genitive
the close ones are angry)

Genetivus | 1, otes the person or object ” “Bestiae sunt rationis Animals are devoid
objectivus hat th . ab Who? t orationi e fintelli
Objective that the action expressed by |y -5 et orationis experts of intelligence

genitive the noun is directed at (C. Off. 1. 16. 50) and speech

Source: compiled by the authors based on works of R. Kiihner (1912), L. Zvonska et al. (2017), O. Bondarenko (2018),

H. Pinkster (2015; 2021)
It has been observed that in sentence struc-

ture, adjectives governing the genitive objectivus
in Latin most often denote feelings, emotional
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states,and inner experiences (Table 2). Such adjec-
tives express the subject’s emotional or intellec-
tual reactions to another person or phenomenon.
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Table 2. Adjectives that control genetivus objectivus

Latin adjective VI :Ig(f):'ie::llng/ m Translation example

avidus, -a, -um greedy for | aspiration, thirst avidus gloriae greedy for glory

cupidus, -a, -um eager for | desire, attraction cupidus laudis eager for praise

invidus, -a, -um envious of envy invidus gloriae alterius envious of another’s glory
superbus, -a, -um proud of pride superbus victoriae proud of victory

ignarus, -a, -um | ignorant of indifference ignarus doloris ignorant of suffering

plenus, -a, -um full of strong feeling plenus irae full of anger
suspicious, -a, -um | suspicious of distrust suspiciosus consilii alieni suspicious -

of someone else’s advice
satus, -a, -um happy with pleasure satus laboris happy with work
impatiens, -ntis | intolerant of irritation impatiens iniuriae intolerant of injury

desiderans, -ntis | longing for | longing, desire

desiderans patriae longing for the homeland

Source: compiled by the authors based on G. Galdi (2002), C. Viti (2010), Fr. Bondarenko (2018), H. Pinkster (2015; 2021)

In constructions where adjectives con-
trol genetivus objectivus and denote feelings,
emotional states, or internal experiences, the
genitive case indicates the object of feeling or
emotion, that is, something that is the subject
of pride, fear, desire, joy, etc. In such phrases,
the genitive case indicates the object of emo-
tion. This type of use of genitive is common in
classical Latin, especially in rhetorical and phil-
osophical texts. Often adjectives with genetivus
objectivus have appropriate constructions to
indicate the attitude or assessment aimed at a
particular object. Adjectives with the following
meanings are recorded: with the meaning to
know, to learn: “Conscius foederis, ignarus bel-
1i” (C. Balb. 20. 47) - “conscious of the terms of
the contract, not familiar with military affairs”;
with the meaning of equality, similarity: “Est
vis tanta naturae, ut homo nemo velit nisi homin-
is similis esse, et quidem formica formicae” (C. N.
D. 1. 28. 78) — “Such is the force of nature that
every person wants to be like another, and an
ant is like an ant too”; with the meaning of de-
sire, aspiration: “Populus acer est, suspicax, invi-
dus potentiae” (Nep. Ag. 13. 3. 5) — “The people
are cruel, distrustful, greedy for power”; with
meaning guilty, involved: “Argutus malorum
facinorum” (P1. As. 746) — “Convicted of crimes”;
with the meaning of participation and owner-
ship: “Bestiae sunt rationis et orationis experts”
(C. Off. 1. 16. 50) - “Animals are devoid of mind
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and language”. In the selected texts, the specif-
ics of the functioning of constructions where
adjectives control genetivus objectivus, there
is their purposeful use to denote the object to
which the action, state, or emotional and eval-
uative attitude is directed, embedded in the
meaning of an adjective, so such adjectives are
mainly with the semantics of emotional reac-
tions, intellectual perception, or behavioural
characteristics that provide an accurate and
concise expression of semantic connections, al-
lowing the specification of who or what the as-
sessment or characteristic concerns. Genetivus
objectivus performs the function of a structural
and semantic means of clarifying the meaning,
maintaining a high level of formal organisation
of the text, and contributing to its logical integ-
rity, demonstrating the deep connection of the
Latin language between the categories of state,
action and object, reflecting the high structural
organisation and logical consistency of the an-
cient language system.

In the language material under studyj, it is
recorded that genetivus subjectivus and geneti-
vus possessivus (genitive case of belonging) can
both refer to the relationship between a person
and an action, but it is noted that the genitive
case refers specifically to actual possession
or belonging. Nominal part of the predicate
genetivus possessivus is used for verbs “sum” -
“to be”, “fio” — “to arise”, “facio” — “to do” and
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means belonging to: “Claves portarum custodi-
amque murorum suae potestatis fecit” (Liv. 34.
21.2) — “He took control of the gate locks and
the guarding of the walls”. The pattern of us-
age of genetivus possessivus in the selected Lat-
in texts is that genetivus possessivus most often
stands for a noun that denotes a thing or object
of possession, so its function is similar to a pos-
sessive adjective, but differs in that it does not
grammatically agree with the signified word,
but remains in the genitive case, acting as a
syntactic definition that specifies who owns the
object of action or property.

In the genitive construction, one of the
formal means by which the speaker’s emotion-
al and evaluative tasks are realised is interjec-
tions, which play an important role in express-
ing the emotional or expressive colouring of the
utterance. The issue of the place of interjections
in the grammatical system of the language has
been studied by many linguists. As a result of
their study, different views were formed. In
particular, L. Zvonska & V.M. Shovkovyi (2003)
carried out the classification of interjections in
Latin depending on the range of emotions and
feelings, which is a good foundation for ana-
lysing the functional and stylistic features of
genitive constructions, since it helped to clear-
ly determine which emotional states are ver-
balised in the text and how they correlate with
the choice of certain syntactic structures, in
particular genitive ones. Emotionally charged
exclamations often form the contextual back-
ground, enhance the expressiveness of the ut-
terance, and influence the semantic organisa-
tion of the sentence, which, in turn, determines
the specific functional load of the genitive —
from denoting the intensity of experience to
expressing subjective assessments or shades of
emotional modality. Therefore, this approach
allowed for a deeper understanding of the in-
teraction between lexical and emotional, and
syntactic means, providing a comprehensive
understanding of the stylistic potential of geni-
tive constructions in Latin speech. The genitive
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case is used in exclamations and is called ge-
netivus exclamationis (genitive of exclamation).
The material under study revealed a clear pat-
tern in the use of genetivus exclamationis, which
consists in its ability to clarify the emotional
content of a statement and enhance its expres-
sive effect. Such constructions, combining an
interjection with the form of the genitive case,
create additional semantic tension, since the
genitive case acts as a means of concretising
the object to which the emotion is directed, or
marking the situation that causes a response.
Based to this, interjections cease to be isolat-
ed elements of emotional speech and turn into
structurally inscribed components of the text,
providing a more accurate transmission of feel-
ings, shades of assessment, and intensity of
the expressed state. In particular, many speech
implementations of emotional and semantic
variants of the exclamation “Oh!”: “O miserae
sortis!” (Luc. 2. 45); “Oh, poor fate!”; “Foederis
heu taciti!” (Prop. 4. 7. 21) - “Oh, a conspiracy!”;
“O operam tuam multam!” (C. Att. 13. 6.4) - “Oh,
your many labours!” Genitive constructions de-
signed with the help of interjections are charac-
terised by high emotional expressiveness. With
the help of constructions that include interjec-
tions, the speaker can realise expressive, com-
mission, and directive and angular goals. A dis-
tinctive feature of such genitive constructions
is that they do not reflect logical possession or
partiality, but convey emotional and semantic
dependence. The genitive case performs a psy-
chological function and denotes what causes
or accompanies an emotion. In Latin texts, es-
pecially poetic and rhetorical, such structures
are used to create high emotional tension, and
their presence indicates the flexibility of Latin
syntax, where even interjections can enter into
grammatical relations with cases, in particular
with the genitive, while maintaining the ex-
pressiveness of speech.

The specificity of the functioning of gen-
itive structures is their ability to characterise
an object not qualitatively, but quantitatively.




Such constructions (genetivus quantitatis) form
an additional semantic layer in the selected
texts, allowing the author to vary the degrees of
manifestation of certain characteristics — from
minimal to maximum. In the analysed materi-
als, genetivus quantitatis is often combined with
qualitative adjectives and adverbs, enhancing
their gradation function and providing more
accurate structuring of the author’s assess-
ment, which determines its role as a tool for
clarifying, intensifying, and creating stylisti-
cally labelled meanings: “Conon pecuniae quin-
quaginta talenta civibus suis donavit” (Nep. 9. 4.
5) - “Conon gifted his citizens fifty talents”. In
the construction, the genitive case of quantity
gives the Latin utterance greater accuracy, log-
ical clarity, and allows avoiding repetitions and
deepens the meaning of the utterance, reveal-
ing the internal connection between the quan-
titative indicator and its subject content. It has
been noted that genetivus quantitatis is widely
used in classical Latin literature, where it serves
as a means of both logical and artistic expres-
sion of proportion and measure: “Veneti navi-
um quod ubique fuerat in unum locum coegerant”
(Caes. B.G. 3. 16. 2) — “The Venetis drove the
ships that were everywhere to one place”. The
genitive case of quantity is used to express a
part of an integer or quantitative characteristic
of a particular object or phenomenon and most
often accompanies nouns with quantitative
meaning denoting measure, volume, quantity,
or part, for example: “Maximus vini numerus
fuit, permagnum pondus argenti” (C. Phil. 2. 27.
66). “There was an immense amount of wine, a
huge mass of silver”. In such constructions, the
genitive case acts as a dependent component
that specifies the volume or measure of what
is expressed by the noun quantity. According to
C. Viti (2010), the genitive case gives the state-
ment accuracy and allows specifying the quan-
titative aspect of an action or state. This thesis
is confirmed in the study, because the genitive
in the structure of the utterance performs the
function of clarifying the semantic parameters
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of the action or state, in particular, its quanti-
tative aspect, because it is through the genitive
case that the speaker can specify the measure,
degree or volume of manifestation of a certain
process, highlighting it from other possible
interpretations, so this ability of the genitive
ensures the accuracy of the utterance, because
it not only names the associated object or phe-
nomenon, but also determines their quantita-
tive characteristic, forming clear boundaries
of meaning and strengthening the logical and
semantic organisation of the sentence. The
genitive case of quantity is often used after
pronouns and adverbs with quantitative mean-
ing, such as “plus” — “more”, “minus” — “less”,
“satis” — “enough”, “nimium” - “quite a lot”,
“tantum” — “few” (Kobyliansky, 1912), denoting
a measure or degree: “plus sapientiae” — “more
wisdom”, “satis temporis” - “enough time”,
where the genitive quantity expresses not just
a part, but a relative quantity or measure of
quality. Thus, the genitive case of quantity is
an important syntactic tool that ensures the
accuracy and flexibility of the Latin expression,
combining the semantics of particularity and
quantitative certainty.

In the studied material, it is recorded that
genetivus quantitatis is used in adverbs (Ta-
ble 3) when it comes to expressing a measure,
degree, or quantitative characteristic of an
action or condition: “Unde gentium?” (Pl. As.
90) — “Where is he from?”. In constructions,
the genitive indicates the limit or degree of
manifestation that the adverb denotes, for ex-
ample: “multum laboris” — “a lot of work”, “nihil
spei” —“no hope”. When an adverb appears in
combination with the genitive number, it clar-
ifies the measure of action: “multum” - “a lot
of”, “parum” - “little”, “nihi” - “nothing”, “sa-
tis” — “enough”, “plus” — “more”, etc. (Trofymuk
& Trofymuk, 2001) and form figures of speech
like “multum temporis” — “a lot of time”, “parum
sapientiae” — “little wisdom”; “Satis eloquenti-
ae, sapientiae parum” (Sall. C. 5. 4) “Eloquence
is enough, wisdom is not enough”.
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Table 3. Use of Latin adverbs combined with the genitive number (genetivus quantitatis)

fatinadverd Combination type
Latin example

multum many adverb + Gen multum temporis a lot of time
parum little adverb + Gen parum aquae little water
nihil nothing adverb + Gen nihil spei no hope
satis enough adverb +Gen satis laboris enough work
plus more adverb + Gen plus honoris more honor
minus less adverb+Gen minus pecuniae less money
tantum so much adverb + Gen tantum auxilii so much help

Source: compiled by the authors based on L. Zvonska & V.M. Shovkovyi (2003), C. Viti (2010), H. Pinkster (2015; 2021)

Genetivus quantitatis in adverbs emphasis-
es the relativity and gradation of the feature,
allowing to more accurately convey the inten-
sity, comparison, or constraint. Thus, the geni-
tive case of quantity in adverbs is an important
means of expressing the semantics of measure
and intensity in the Latin syntactic system. A
clear pattern of use of the dividing genitive
case was revealed (genetivus partitivus), which
manifests itself in the sequential designation
of a part of the whole, when the authors seek to
specify the quantitative or qualitative parame-
ters of objects and phenomena. Such a genitive
is widely used in constructions with words to
denote quantity, weight, measure, or part, and
in combination with negation, which enhanc-
es the shade of incompleteness or particular-
ity. The use of such a construction in texts is
conditioned by the need for a more accurate
nomination of fragmented objects or abstract
concepts, which contributes to greater expres-
siveness and structural organisation of the ut-
terance. According to the analysis by L. Zvons-
ka et al. (2017), genetivus partitivus denotes the
integrity, mass, or group from which a part is
allocated; always put in a predicative position.
The language material certifies that genetivus
partitivus is used for adjectives in the higher
and highest degrees of comparison: “Prior ho-
rum apud Massagetos in proelio cecidit” (Nep.
Ep. 21. 1. 2) — “The first of them died in the
battle with the massagets”; “Ex his, qui domi-
natum imperio tenuerunt, excellentissimi fuer-
unt Persarum Cyrus et Darius Hystaspis filius”
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(Nep. Han. 21. 1.2) - “Of those who were in
power, the most famous among the Persians
were Cyrus and Darius, son of Hystaspus”. By
analysis, genetivus partitivus is also often used
after pronouns and adverbs that express a
number or indefinite part, and can replace oth-
er constructions by conveying the particle in an
expressive, concise form: “aliquid temporis” —
“a little time”, “quid novi?” — “what’s new?”,
“multi hominum” - “a lot of people”. Thus, the
partitive genitive case is an important means
of clarifying quantitative and partial relation-
ships in Latin, contributing to the accuracy and
flexibility of Latin syntax.

A recent syntactic analysis of Latin cases
was carried out by H. Pinkster (2021), where the
genitive case of price (genetivus pretii) is consid-
ered in connection with the pragmatic function
of indicating valuation and value in an expres-
sion. Review of genetivus pretii in connection
with its pragmatic function, the designation
of valuation and value is appropriate, since it
is this construction that allows the Latin ex-
pression to convey not only the quantitative
or economic characteristics of the subject, but
also broader socio-communicative meanings
related to the assessment, significance and hi-
erarchy of values in a particular discourse. It is
noted that due to genetivus pretii, the speaker
actualises their own attitude to the object or
action, emphasises their expediency, desirabil-
ity, or vice versa — depreciation, which serves
as an important means of forming a pragmatic
effect of expression, therefore, genetivus pretii




acts not only as a grammatical model, but also
as a tool for stylistic organisation of the text
and a marker of communicative intent, which
reveals the hidden meanings and cultural codes
of Latin speech. In the analysed texts, geneti-
vus pretii regularly accompanies nouns and verb
forms that express purchase, exchange, value
ratio, or metaphorical definition of value, form-
ing a stable model for describing quantitative
characteristics within the contexts under study.
It was noted that the use of genetivus pretii is
characteristic of expressing both literal and fig-
urative meaning, that is, it can mean not only
a monetary price, but also a price in a broad
sense — effort, loss, honour, or glory: “Tanti
quodque malum est, quanti illud taxavimu” (Sen.
Ag. 19) - “Evil is as great as we have assessed
it to be”. The genitive case indicates how highly
something is valued and reveals not only a ma-
terial, but also a moral or symbolic price. The
genitive case of price is also used with some
adverbs of the measure of value, such as “mag-
ni” - “high”, “parvi” — “cheap”, “tanti” - “for so

» o«

much”, “nihili” - “worthless”, “pluris” - “more
expensive”, etc (Kobylianskyi, 1912). For ex-
ample: “Cujus auctoritas in iis regionibus magni
habebatur” (Caes. B. G. 4. 21.7) - “Whose au-
thority in these parts was high”.

Sources of factual material represent gen-
itive constructions with a variant of the gen-
itive of quality (Latin: genetivus qualitatis),
which is used to denote the quality, property
or feature of a person or object and character-
ises the object by internal or external features.
A clear pattern of usage of genetivus qualitatis
was revealed, which certified the authors’ de-
sire for a concise but expressive description,
when qualitative characteristics are presented
not through an adjective, but through a noun
in the genitive case, which gives the expres-
sion more formality or stylistic expressive-
ness. The use of genetivus qualitatis in texts
often performs a clarifying function, allowing
the specification of the degree, measure, or
intensity of a certain property, which ensures
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semantic accuracy and structural compactness
of syntactic constructions: “Cato in omnibus
rebus singular and fuit prudentia et industria”
(C. Fam. 7. 1.2) — “Cato was distinguished in
all matters by exceptional prudence and dili-
gence”. This method of expression emphasises
the constancy of the property, which makes the
description more imaginative and expressive.
The meaning of genetivus qualitatis is similar to
that of an adjectival modifier, but it gives the
statement a more solemn or literary tone, al-
lowing a particular quality to be conveyed more
accurately as a permanent or inherent feature
rather than a temporary state. A functional and
stylistic feature of genitive constructions with
a variant of the genitive case of the property
is that it is used with the verb “esse, fuit” — “to
be”: “M. Messalla in causis cognoscendis com-
ponen-disque diligens, magni laboris, multae
operae multarumque causarum fuit” (C. Bt. 70.
246) — “M. Messala was adept at understand-
ing and resolving matters, (overcoming) great
labours, difficulties, and numerous obstacles”.
Genetivus qualitatis plays an important role in
the stylistic diversity of the Latin language.

In the artistic and moral and philosophical
style, where it is important to emphasise char-
acter traits, abilities or moral qualities, genitive
constructions are used with the characterising
genitive (genetivus characteristicus) to express
a permanent or typical feature of a person or
object. The specificity of the functioning of
genetivus characteristicus constructions in the
selected texts is their ability to denote a con-
stant feature inherent in an object or person,
which distinguishes it from others and gives the
statement additional semantic expressiveness.
Such genitive constructions serve as a means
of clarifying a characteristic feature, enhanc-
ing the descriptive nature of the message, and
helping to more accurately distinguish seman-
tic tones. In the analysed texts, genetivus char-
acteristicus was used to characterise internal
qualities, behavioural traits, or stable proper-
ties of objects, ensuring logical coherence and
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stylistic completeness of texts, but it was most
often combined with nouns. According to C. Le-
hmann (1991), a noun plays an important role
in the language system. The researcher’s argu-
ment is convincing, because it is the noun that
serves as the central carrier of subject seman-
tics and determines the structural organisation
of the phrase, in particular, the genitive con-
struction, where it forms logical and semantic
relations between the components. Within the
genitive case, the noun sets the direction of in-
terpretation of dependent words, concretises
belonging, qualitative characteristics, volume,
particularity or other types of semantic connec-
tions, which allows accurately and economical-
ly conveying a variety of semantic shades. Due
to its ability to combine grammatical and lex-
ical meanings, the noun provides stability and
flexibility of genitive constructions, making
them a universal tool for modelling complex se-
mantic relationships in speech. In the genitive
construction, nouns denote a person, gender,
condition, age, or other lasting qualities that
are integral or essential to the named person,
i.e., have a characteristic nature: “Et sapientis
est consilium explicare suum de maximis rebus,
et honesti et diserti, ut mente providere, auctor-
itate probare, oratione persuadere possit” (C. De
orat. 2. 81. 333) — “And reasonable people tend
to express their opinion about the most impor-
tant things, and serious and experienced peo-
ple have the ability to predict through reason,
through authority to prove, through eloquence
to convince”. In genitive constructions, gene-
tivus characteristicus conveys deeper shades of
meaning, which allows not only to naming an
object or person, but also to indicate their de-
fining feature, emphasising their individuality
and value characteristic.

In the selected texts, a clear pattern of use
of the genitive of crime (genetivus criminis),
used mainly after verbs or verbal nouns with
the meaning of accusation, suspicion, condem-
nation, which provides an accurate definition of
what exactly the person is accused of. Regularity

International Journal of Philology. 2026. Vol. 17, No. 1

22

of the use if genetivus criminis in the materi-
als under study indicate its important role in
the development of legally and semantically
correct statements, and the stability of this
grammatical model in the contexts of official
business and journalistic styles. It has been re-
corded that in the genitive constructions of ge-
netivus criminis are used with verbs: “accuso” -
“I accuse”, “arguo” - “I expose”, “condemn” — “I
condemn”, “absolve” — “I absolve” (Boyko & My-
ronova, 2012). In such constructions, the geni-
tive case indicates the crime or guilt itself, and
not the person who committed it: “accuso eum
furti” — “I accuse him of theft”, where the word
“furti” stands in the genitive case and express-
es the content of the accusation, i.e., genetivus
criminis specifies exactly what the charge is or
what action is considered a crime. According
to the analysis by L. Zvonska et al. (2017), ge-
netivus criminis names the reason for the pun-
ishment or absolvement. The genitive case of
guilt is often combined not only with verbs, but
also with nouns meaning accusation, trial, sen-
tence, or punishment: “reus furti” - “guilty of
theft”, “absolutus culpae” - “acquitted of guilt”,
giving the genitive construction an official or
legal connotation that reflects the importance
of this case in the rhetoric and judicial practice
of Ancient Rome.

The specificity of the functioning of gen-
itive constructions is their ability to clarify
or concretise the content of a reference noun
through the representation of the genitive
member as an explanatory name that reveals
the essence, type or category of the designated
object. Such constructions (genetivus appositi-
vus) serve as a means of semantic concretisa-
tion in the selected texts, allowing the author
to structure information more accurately and
avoid ambiguity. Within the analysed texts, ge-
netivus appositivus was most often used to de-
fine abstract concepts, terms, and generalised
categories, forming clear nominative connec-
tions and ensuring a high level of lexical and
semantic organisation of the presentation. An




internal mechanism that combines elements of
the paradigm in Latin was revealed. This idea is
valid, since the internal mechanism that unites
the elements of the paradigm manifests itself
as a systematic interaction of morphological
and semantic factors that ensure the integrity
and functional consistency of case forms. This
mechanism is especially clearly confirmed in
the study of genitive constructions, because it
is in them that a natural combination of struc-
tural models and semantic roles is traced, which
demonstrates not randomness, but the internal
regularity of their organisation and use in Latin
syntax. Genetivus appositivus is used to explain,
clarify, or reveal the content of the noun to
which it belongs, without expressing belong-
ing or dependence, but specifies who or what
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exactly the object designated by the main word
is and identifies two concepts where one is a
concretisation or interpretation of the other. In
the material under studyj, it is recorded that ge-
netivus appositivus is used after nouns to denote
generalisations, categories, parts, or concepts
that generalise: “...scopuli herbis algae vestiun-
tus” (Col. 8. 17. 6) “...rocks entangled in seaweed
grass”. In genitive construction, the control
word is a general name, and the application ex-
pressed by the genitive is a specific one. In such
constructions, the genitive case clarifies or re-
veals the meaning of the main word, acting as a
kind of “prefix”. The selected texts show a clear
pattern in the use of genetivus copiae (genitive
of abundance) and genetivus inopiae (genitive of
scarcity) constructions (Table 4).

Table 4. Comparison of genetivus copiae and genetivus inopiae

Example | Translation

Genitive type Meanin, . Explanation
typ 8 Latin example p
Genetivus copiae Expresses the presence, lenus full Indicates an item that
Genitive case abundance, or excess sap ientiae | of wisdom someone or something
of abundance of something P owns in large quantities
Genetivus inopiae E)l(géﬁsfis dzhiﬁlgst?gge’ inops deprived Indicates an item
Genitive case of lack of some%hin g consilii of advice | that is missing or missing

Source: compiled by the authors based on L. Zvonska et al. (2017); C. Lehmann (2020); H. Pinkster (2015; 2021)

Attention is drawn to the systematic use of
these genitive forms in contexts where it is im-
portant to describe resources, material goods,
or abstract concepts, which allows the authors
to effectively emphasise the presence or ab-
sence of essential elements in the phenomena
under study. According to the analysis, geneti-
vus copiae is typically used to denote fullness,
excess, generosity, or a large quantity of some-
thing and is combined with the adjectives “ple-
nus” - “full”, “dives” — “rich”, “refertus” — “filled”,
“abundans” - “generous” (Trofymuk & Trofy-
muk, 2001). In the construction “terra plena
fructuum” — “land full of fruits” the genitive
case expresses the source or content of abun-
dance, indicating what exactly the object is rich
or saturated in. However, genetivus inopiae is
used to refer to the absence or lack of a certain

quality or object, so this genitive accompanies
adjectives and nouns that express lack, need,
or emptiness. For example, in the construction
“inops consilii” — the genitive case “devoid of
prudence” acts as an indicator of what exactly
is missing or missing in the subject. According
to L. Zvonska et al. (2017), genetivus copiae may
depend on the semantics of adjectives. The re-
searchers suggest that genetivus copiae may
depend on the semantics of adjectives, since it
is the qualitative characteristics expressed by
adjective forms that can set parameters for the
measurement, volume, or quantitative fullness
of a feature that needs to be clarified with the
genitive case. Adjectives semantically contain
the idea of fullness, abundance or lack, so they
naturally require a genitive definition to specify
“what” or “how much” the object is filled with or
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marked by. Therefore, it is the semantics of the
adjective that forms the need for genetivus co-
piae as a clarifying component that ensures the
accuracy and completeness of the statement.
The use of genetivus copiae and genetivus inopiae
gives the Latin utterance more expressiveness
and accuracy, because it allows conveying not
only the fact of the presence or absence, but also
the degree of this feature. In the context of Latin
stylistics, these constructions often emphasise
the internal state or characteristic of the sub-
ject, revealing deep semantic shades of the text.

Thus, genitive constructions in Latin form
a complex system of syntactic connections, in
which the genitive case (genetivus) expresses
various relationships between a noun (or other
governing word) and a dependent component.
The general model of genitive constructions is
based on the principle of subordinate definition,
where the genitive clarifies, restricts or explains
the meaning of the main word. Structurally, the
model of a genitive construction can be repre-
sented as: [noun/adjective/adverb/verb] + [noun
in the genitive case], which is a universal scheme
for expressing dependent relationships and cov-
ers both grammatical and semantic types of
connections and demonstrates the flexibility of
Latin syntax, where the genitive case serves as
one of the main means of developing content
and forming semantic nuances in a sentence.

Conclusions
Genitive constructions occupy an important
place in the system of case forms, since it is
through them that a wide range of logical
and semantic, and syntactic relations are re-
alised. Genitive constructions allow express-
ing belonging, origin, characteristic, part of
the whole, measure, cause, cost, etc., so this
multifunctionality makes the genitive one of
the most flexible and expressive cases in Lat-
in. The functional specificity of genitive con-
structions is that they can clarify the meaning
of the main word, creating close semantic con-
nections within the phrase, and can also serve
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as an attribute, object or subject of action,
which indicates their ability to replace other
syntactic structures, thus, the Latin language
achieves a high level of compactness and log-
ical accuracy of the expression. In the stylistic
aspect, genitive constructions give speech ex-
pressiveness, solemnity and a certain abstrac-
tion, which are especially characteristic of
classical Latin of literary and scientific styles,
where they emphasise the complexity of log-
ical connections between concepts. The use
of genitives instead of analytical turns makes
the text more concise and richer in content. In
the text, the genitive case performs not only a
grammatical, but also an expressive function
and plays the role of a means of accurate defi-
nition of concepts, which makes the genitive
an indispensable tool for constructing abstract
statements, ensuring clarity of wording and
accuracy of relations of ownership or respon-
sibility, and demonstrates logical subordina-
tion of concepts and avoids ambiguity, so such
genitive constructions emphasise the stand-
ardisation and structure of the text. Functional
and stylistic features of genitive constructions
in Latin indicate their universality and expres-
sive potential, which are an important means
of syntactic organisation of the text, combin-
ing the accuracy of grammatical connections
with the flexibility of stylistic use, where the
genitive has become an integral element of
the Latin language style, combining logic, har-
mony, and expressiveness. The paper does not
claim to be an exhaustive description of the
functional and stylistic features of genitive
constructions in Latin, but it is relevant for
further study of the syntactic system of Latin
in the context of the historical development
of Indo-European languages and its influence
on the development of grammatical catego-
ries in contemporary European languages.
In addition, the study opens up prospects for
comparing Latin genitive constructions with
similar structures in other languages, which
will contribute to a deeper understanding of
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AHoOTaLig. AKTYalbHICTh OCTIIKEHHST (GYHKIIHO-CTWIICTUYHUX OCOOIMBOCTEN TeHETUBHUX
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MOBI 3 ypaxXyBaHHSIM iX CEMaHTUUYHUX, CMHTaKCUMYHMX Ta TEKCTOTBOPUMX ITapamMeTpiB. Y JOCTiIKeHHi
3aCTOCOBAHO KOMILJIEKCHI METOIM JOCTiIKEHHSI — Bill BMOipKOBOI0 10 KOHTEKCTYaIbHOTO, [TO€THAHHS
CHMHTAKCUYHOTO Ta GYHKIITHOTO aHaui3y. [IpoaHami30BaHO MMPOKe KOJIO CEMAaHTUYHUX BiTiHKIB,
SIKMX HaOyBa€ POMOBUIT BiTMiHOK 3a/I€KHO Bifl KOHTEKCTY, TUITY CJIOBOCTIONYYEHHST T CTUTiCTUYHO1
HaCTaHOBM TeKcTy. OmycaHo PO3MEXYBaHHS Mik POIOBMM Cy6’€KTa i pomoBMM 06°€KTa, POIOBUM
TIPVHAIEXKHOCTi, POJOBMM BJIACTMBOCTI Ta iHIIMMM DPiSHOBUAAMM, IO 3a6€3MEUyI0Th IHYYKiCTh
i 6araTo3HayHICTh JJATMHCHKOTO BMC/IOBJIEHHSI Ta [IO3BOJISIIOTH IIMOIIE 3pO3yMiTH (hOpMasbHO-
rpamMaTMUHy MPUPOIY F€HETUBY. BU3HAUEHO, 1[0 TEeHETUB Yy JATMHCHKi/I MOBi He JiMille BUKOHYE
poib GOpMaJbHOTO ITOKa3HMKA IMiAPSAHOCTI, a BUCTYIIA€ 3acOoO00M IepeqaBaHHS CMMCIOBOL
TOYHOCTi, JIOTiYHOi TOCTiMOBHOCTI Ta €MOIIiifHO-eKCITPECUBHMUX BiATiHKiB. OGrpyHTOBAaHO, IO
TeHEeTMBHI KOHCTPYKIIii MOXYTb IiKPECTIOBaTH iHTENeKTyalbHy, COI[iaJibHy a60 MOpaabHY
XapaKTePUCTUKY CYO’eKTa, (POpMyiouM OCOOAMBY eKCIIpeciio TeKcTy. [JoBemeHO, IO TeHeTUBHi
KOHCTPYKIii € BAXXIMBUM UYMHHUKOM (OPMYBAHHSI CMMUCIOBOI CTPYKTYPU JIATUHCHKOTO PEUYEHHS i
BUCTYTAIOTh YHiBEpCAJIbHUM 3aCO60M BUPASKEHHSI JIOTIYHMX, EMOIIiITHMX Ta 06pa3HMX KOMITOHEHTIB
MOBMU. Pe3ynbTaTy MaloTh 3HaUEHHS [JIs OAAIbLINX JOCTiIKEHb Y Taay3i JaTUMHCHKOI rpaMaTUKH,
MOPiBHSVIBHOTO MOBO3HABCTBA Ta CTMIICTUKY. [IpaKTMYHA LIIHHICTh JOC/iIKEHHS TIOJISITA€ B TOMY,
IO /10T0 Pe3yIbTaTy MOXKYTb 6YTY BUKOpUCTaHi haxiBIgMu 3 KinacuuHoi dinonorii, mepeknagauamu
JJATUHOMOBHMX TeKCTiB, BUKJIaJayaMM iCTOpii MOBU Ta CTUJIICTUKM, & TaKOX AOCTiILHUKAMU
aHTUYHOI JTiTepaTypy i MiABUIEHHS TOYHOCTI iHTepIpeTanii TeKCTiB Ta HOMMUOIEHOTO aHATi3y
MOBHOI CTPYKTYpPU aHTUYHUX JKepes. Pe3ynbraTu OOCTiIKEHHS MOXYTbh OYyTM BMKOPUCTaHi y
HACTYITHUX HAYKOBUX IPalSIX MO0 CEMaHTUKO-CMHTAKCUYHOI pEUEHHEBOI CTPYKTYPU
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Abstract. The article aimed to describe the psychoanalytic structure of the character as a model of child
self-regulation, realised through narrative interaction with norms, organisation of everyday life and a
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norm, form of control, action of the heroine, consequence, a comparative analysis of translations and a
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space and objects; everyday choice through food and sweets; and visual consolidation of autonomy.
The analysis involved procedural coding of episodes, followed by a comparison of the translated
variants and visual markers, and the generalisations are presented in analytical tables. The analysis
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comic redefinition; control of the environment through space and objects; everyday choice through
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laughter creates a cognitive distance that reduces dependence on external evaluation. Five spatial
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Introduction

In philological scholarship, the figure of Pip-
pi Longstocking extends beyond the realm of
children’s prose, acquiring the characteristics
of a universal cultural symbol. Studying this
character is necessary because of the profound
psychological subtext that remains beyond
the scope of traditional literary analysis. The
problem lies in the absence of a comprehensive
examination of the character as a product of
complex mental processes, where exaggerated
strength and independence act as mechanisms
to overcome trauma and loneliness. Addressing
this issue makes it possible to understand the
nature of child resilience and the role of litera-
ture in forming an autonomous personality.

Scholarly studies have highlighted Astrid
Lindgren’s multifaceted legacy through lin-
guistic, educational and anthropological lens-
es. M. Stuttaford (2020) analysed British and
German translations of Pippi-related works,
revealing the direct influence of lexical trans-
formations on perceptions of the heroine’s
rebellious nature. The author demonstrated
that linguistic adaptation can alter the extent
to which the character is perceived as inde-
pendent when confronted with social institu-
tions. The study revealed a tendency to soften
the girl’s more radical traits in certain cultural
environments, thereby altering the character’s
original psychological profile. N. Ozturk (2023)
examined the ideological dimension of the text,
establishing the presence of a confrontation
between traditional and modern educational
philosophies within the narrative. The scholar
argued that the main heroine deliberately dis-
mantles authoritarian models of upbringing.
The results suggest that the child’s behaviour is
a deliberate expression of inner freedom in op-
position to the regulated world of adults, grant-
ing her the status of an educational antithesis
to the prevailing system.

A.S. Rossholm (2024) explored the trans-
medial aspects of Lindgren’s work, focus-
ing on the author’s early activities in radio
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broadcasting and cinema. The author noted
that the image of Pippi’s high adaptability con-
tributed to its transformation into a dynamic
media phenomenon capable of functioning be-
yond the original source. A.S. Rossholm (2024)
emphasised that the visual representation re-
inforced the perception of the character as a
symbol of children’s unlimited potential in the
material world. E. Druker (2022) focused on
the material environment of the heroine, in-
terpreting Pippi’s private collection of objects
as a specific cabinet of curiosities. The author
demonstrated that the girl constructs her own
identity and reinterprets the surrounding re-
ality through manipulation of objects. The
scholar demonstrated that these objects serve
the character as instruments for establishing
control over her living space in the absence of
parental supervision.

In his work, B. Sundmark (2024) examined
the anthropological parameters in Lindgren’s
works, emphasising the interdependence of
humour, sensations of hunger, and expressions
of humanity. The scholar demonstrated that
acts of food consumption in the text function
as a key form of social communication and
affirmation of vital energy. This research con-
firmed the critical role of these processes in the
psychological well-being of a child living in a
state of effective social isolation. L.D. Cuc et
al. (2024) developed a similar line of argument,
contending that culinary rituals in the writer’s
work constitute a legitimate form of cultural
self-expression. The author revealed that the
demonstrative preparation and consumption of
food serves as a means of overcoming existen-
tial emptiness and establishing one’s territory.
Consequently, it is evident that gastronomic
episodes bear a significant psychological signif-
icance, symbolising the child’s self-sufficiency.

M. Hellstrom (2021) also studied the pro-
cesses involved in bringing the image to the
stage, focusing on the significance of the child
figure as the central subject of action. The
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researcher found that dramatising Pippi’s ad-
ventures emphasises her performative resist-
ance to established social norms. The author’s
conclusions suggested that the theatrical space
becomes a platform that legitimises child pow-
er, which is restricted in real life. N. Mykhailova
& A. Gospodinova (2022) present an analysis of
the traditional-innovative vector of Scandina-
vian children’s literature, considering the Scan-
dinavian canon as a system combining the con-
tinuity of genre and ethical orientations with
the modernisation of the image of the child
and a transformation of pedagogical attitudes.
The authors emphasised that Astrid Lindgren’s
narrative about Pippi introduces the concept
of the “competent child”, not as an object of
upbringing, but as an individual capable of in-
dependently evaluating social rules and their
consequences. However, autonomy does not
equate to asociality, as a balance between in-
dependence and consideration for others is em-
phasised. From a broader cultural perspective,
the researchers observe a shift in Scandinavi-
an children’s literature away from moralising
tendencies. N. Mykhailova & A. Gospodino-
va (2022) also emphasised that post-war Scan-
dinavian children’s prose legitimises “adult”
issues within texts for children. Instead of ta-
boos and normative prohibitions, it constructs
a model of reading in which complex themes
are offered as a field for reflection rather than
grounds for sanction.

The study aimed to describe Pippi Long-
stocking as a literary phenomenon by recon-
structing the psychoanalytic structure of the
character, and examining its function as a mod-
el of child self-regulation in relation to norms,
everyday life and systems of representation.
The tasks within the framework of the research
included identifying mechanisms of self-de-
fence and self-regulation to reconstruct the
psychoanalytic structure of the character, ana-
lysing cognitive-pedagogical codes and spa-
tial-visual markers, and conducting a compara-
tive analysis of foreign-language translations to
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determine the stability of institutional norms
across different cultural contexts.

Materials and Methods

The research material consisted of selected ep-
isodes and linguistic fragments from A. Lind-
gren (1950) Pippi Longstocking novel, as well
as translation equivalents and illustrative com-
ponents from different editions. These were in-
cluded as separate layers of data to verify the
stability of the identified mechanisms across
different modes of representation. The corpus
was formed through purposeful sampling; only
scenes containing normative pressure or expec-
tations of “proper” behaviour were included in
the analysis. The moment of change in the sit-
uational frame was recorded when the heroine
transferred the demand from the sphere of obe-
dience to the sphere of evaluating its meaning,
consistency and consequences.

The basic method was close reading. It was
combined with procedural narrative analysis.
Within this, each selected episode was described
as a sequence of “source of the norm - form of
control — action of the heroine - consequence”.
This approach made it possible to transition
from individual narrative events to the struc-
ture of action, compare episodes, and distin-
guish regularities from accidental features.
Recurrence was recorded by coding episodes
according to types of procedure, such as inver-
sion of authority, play as a cognitive tool, comic
redefinition of prohibition, controlling the en-
vironment through space and objects, making
everyday choices through food and sweets, and
visually consolidating autonomy. The heroine’s
linguistic self-presentation was not singled out
as an independent code, as it functions as a
sub-procedure within the inversion of author-
ity and comic redefinition. Through humour,
hyperbole and demonstrative naming of herself
and the situation, Pippi changes the framework
of interaction, removes the sanctioning sta-
tus of the rule and transfers evaluation from
the sphere of “right/wrong” to the sphere of




“consistent/inconsistent” and “justified/unjusti-
fied”. The comparison of the mid-twentieth-cen-
tury model of upbringing with the heroine’s
model of autonomy was conducted according
to parameters such as the source of knowledge,
social role, attitude towards norms, organisation
of everyday life and construction of appearance.
This provided a structured basis for further inter-
pretations and prevented free generalisations.

The psychological aspect of the research
was conducted as an archetypal interpreta-
tive analysis. The category of the “inner child”
was defined through specific textual elements,
including direct statements by the heroine,
descriptions of her emotional states, and met-
aphorical depictions of actions. These features
enabled the identification of manifestations of
self-support, self-defence, an internal locus of
control and stabilisation of self-esteem. During
the analysis, the researchers coded markers of
self-support and self-defence, noted instances
where control shifted to the internal sphere of
decision-making, and examined how the her-
oine’s choices bolstered her self-esteem. This
approach did not replace narrative analysis with
psychological assertions, but rather comple-
mented the procedural structure of the episode.
The research of N. Ozturk (2023) was instru-
mental in providing a framework for classifying
institutional norms and describing the clash
of educational philosophies within the text.

A semiotic-functional analysis of the
world of objects was conducted to examine the
material level, where each object was consid-
ered a potential resource for action. The cat-
egories used were “object as property” (a sign
of status) and “object as operation” (an instru-
ment that alters the distribution of possibil-
ities within a scene). Gastronomic episodes
were analysed as an everyday code of self-sup-
port, where the rituals of permission and re-
ward were compared with levels of autonomy
to reveal the relationship between food choic-
es, tension release, and subjectivity restora-
tion. The analysis of procedures (establishing
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permission, self-assignment of reward and
formation of boundaries) aligned with cultural
studies approaches, in which food is consid-
ered an instrument for marking pleasure and
permitted regimes.

The visual component was examined using
transtextual and visual-narrative comparison
methods. The emphasis was on stable markers of
appearance, posture and compositional interac-
tion that function as “recurrent carriers” of au-
tonomy. The analysis was based on the criterion
of semantic correspondence between the visual
sequence and the character’s textual actions,
as well as the frequency of compositional tech-
niques. This made it possible to determine the
extent to which the balance of initiative between
the child and the adult is maintained in the illus-
trations. The block of cultural adaptability was
implemented through a comparative translation
analysis. Etiquette norms, food consumption
customs, and social appropriateness concepts
were identified as key markers. Their influence
on interaction with norms was analysed by com-
paring the original text with translations. Iden-
tified lexical mitigations and the neutralisation
of culturally marked realities, particularly in
scenes of domestic disorder, were interpreted as
indicators of reduced rebellion intensity and in-
creased didacticism in the translated texts. The
intermedial dimension was examined through
an analysis of the transmedial circulation of the
image. The criteria for identifying recognisabili-
ty carriers and procedures were their invariance
within the narrative structure. The recurrence
of key behavioural patterns and invariable log-
ic of action (stimulus-reaction-consequence)
across different formats of representation
(text, image, screen) were taken into account.

Results
Archetypal projection
of the “inner child” and mechanisms
of psychological self-regulation
Pippi is a classic example of the “inner child”,
representing a deep psychological layer shaped
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by early experiences and imbued with the emo-
tional resonance of significant moments from
childhood. These moments can profoundly
influence the formation of our personality.
In this context, her rebellion can be seen as a
symbolic re-enactment of developmental stag-
es at which a child learns to separate from oth-
ers, establish boundaries, and affirm their own
identity (the need for autonomy and the right
to be oneself). This kind of rebellion serves a
protective function, acting as an internal sys-
tem of self-preservation that activates the psy-
che in response to pressure, loss of control, or a
threat to identity (this is more of a metaphori-
cal than a medical term). It is precisely through
these internal transformations that a person
gradually moves from impulsive reactions to
conscious self-regulation, acquiring the capac-
ity to take responsibility for their own decisions
and the consequences of their actions (Appel &
Christensen, 2022). From a psychological point
of view, Pippi’s character can be seen as a mod-
el for children to develop autonomy, the ability
to defend their boundaries, and to use reflec-
tion as a form of psychological self-protection
(Ozturk, 2023). In this case, defending values
involves taking a stance through self-assertion
and constructing a sense of one’s own subjec-
tivity within an adult social environment. The
author’s conception of Pippi Longstocking fo-
cused on representing the child’s inner world
during socialisation and humanisation. This
allows readers to identify with the heroine and
recognise their right to make individual choic-
es (Nel et al., 2021).

From a psychoanalytic perspective, both
Freudian and post-Freudian, the identified nar-
rative codes can be interpreted as textual mod-
els of psychological self-regulation, describing
the functions of one’s actions in situations of
external pressure. Inversion of authority and
comic redefinition operate as mechanisms for
reducing tension and transferring control from
the realm of sanction to the internal realm of
decision-making. The rule is evaluated based

International Journal of Philology. 2026. Vol. 17, No. 1

32

on its meaning and consequences rather than
being unconditionally accepted (Blazi¢, 2023).
Play as a method of cognition provides a safe
space in which to test norms, where error is not
equated with guilt. This strengthens autonomy
and reduces dependence on external approv-
al (West, 2020). Controlling the environment
through space and objects, as well as making
everyday choices about food and sweets, are
mechanisms that provide self-support by mak-
ing daily life manageable. In these situations,
the heroine restores a sense of boundaries and
stabilises her self-esteem in the absence of suf-
ficient adult support (Sundmark, 2024). The
visual consolidation of autonomy reinforces
these procedures through recognisable mark-
ers, rendering the model of subjectivity legible
not only through the plot, but also through in-
teractions with adults (Ehriander, 2021).
Pippi’s appearance in the narrative serves
as a symbol of her otherness and her refusal to
conform to the expectations of those around
her. Her appearance and attire are depicted
in a manner that highlights her disregard for
conventional notions of “correctness” and “ap-
propriateness”. In this respect, it is relevant to
compare the heroine’s image with Jean-Paul
Sartre’s existential thesis that self-perception
and the assessment of one’s own image are to
a large extent shaped through the “gaze of the
Other”, that is, through the social reflection
that defines the subject’s identity. By contrast,
Pippi demonstrates a position in which appear-
ance is not grounds for shame or self-devalua-
tion, and she does not accept imposed stand-
ards. At the level of speech, she openly declares
her acceptance of her own features. This may be
related to Jacques Lacan’s concept of the sym-
bolic order as a system of linguistic and social
norms that structure the subject’s behaviour
(Vincze, 2025). In Pippi’s case, however, this
system does not acquire the status of an in-
ternal regulator; rather, it appears as external
pressure that she does not internalise. The nar-
rative model of her life (independent living and




domestic practices outside the scope of school
discipline and adult control) challenges tradi-
tional ideas about child-rearing and highlights
the limitations of conventional pedagogical
principles. In a philosophical and pedagogical
context, this can be compared with the posi-
tion set out by Jean-Jacques Rousseau in Emile,
or On Education, where the importance of a
child’s natural development and the limitations
of excessive social coercion are emphasised.
However, the literary text does not offer direct
pedagogical instruction, and Pippi’s autonomy
is an artistic device that intensifies the theme
of self-determination rather than providing a
realistic model of upbringing.

The study of the Pippi phenomenon reveals
that her image transcends a purely national con-
text, emerging as a universal symbol of eman-
cipation in children’s literature. Typologically,
the heroine is associated with the image of the
“orphan with a high degree of independence”,
which brings her closer to characters such as
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Anne of Green Gables, although in Pippi’s case
autonomy takes on a more radical character
(Maier, 2022). Her visual identity, particularly
her red hair and freckles, serves to differentiate
her and emphasises her position as someone
who does not align with the expectations of her
surroundings. Particular attention should also
be paid to the spatial organisation of the nar-
rative. Pippi’s home (Villa Villekulla) functions
as both a place of residence and a structural el-
ement of the artistic world. Within this world,
children are granted the possibility of acting
without constant adult supervision. This space
can be interpreted as an “imaginary geography
of childhood” supporting play, experimentation
and independent exploration of social roles, all
of which are important for cognitive develop-
ment (Loytonen & Kaivola, 2019). To illustrate
this, it is important to compare the psycholog-
ical and pedagogical aspects of Pippi’s charac-
ter with the traditional mid-twentieth-century
model of child rearing, as presented in Table 1.

Table 1. Comparative analysis of Pippi Longstocking’s model of upbringing
and the traditional didactic system

Parameter Traditional model

Pippi’s model Theoretical

of comparison

(school/family)

(according to A. Lindgren) justification

Source of knowledge | Formal education, teachers Experience, travel, Natural »
self-discovery education
Social role Obedient object of upbringing Active subject-explorer Child subjectivity
. . . Destruction Rebellion as a stage
Attitude to norms | Strict observance of etiquette of stereotypes through play of development

Food/everyday life Regulation, usefulness

Pleasure, sweets, chaos Culture of pleasure

Appearance Neatness, conformity to gender

Eccentricity,

self-made clothing Existential choice

Source: compiled by the author based on C. Appel & N. Christensen (2022), S.E. Maier (2022), N. Ozturk (2023),

C. Lowe & S. Planka (2025)

The comparative table summarises the two
distinct logics of child socialisation that con-
ventionally represent the institutional-norma-
tive model (school and family) and the narra-
tive-experimental model, as embodied by the
character of Pippi in Astrid Lindgren’s works.
The selected parameters makes it possible to
distinguish analytically between a heterono-
mous mode of behavioural regulation, which

is based on external control and sanction, and
an autonomous mode, in which regulation is
constructed through one’s own experience,
trial and error, and awareness of consequenc-
es. According to the criterion of the source of
knowledge, the traditional model is oriented
towards formal education and the authority of
teachers or parents. In contrast, Pippi’s model
is based on empirical knowledge of the world,
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formed through interaction with real situations
and self-discovery. This aligns with the concept
of “natural education”, where development is
seen as the gradual unfolding of a child’s abil-
ities in line with their age-related capabilities
(Aberg, 2022). The social role parameter em-
phasises the transition from being an ‘object of
upbringing’, for whom ready-made norms are
prescribed, to being an active subject capable
of initiating action, exploring the environment
and making independent decisions (Nardi &
Fancher, 2025). In theoretical terms, this cor-
responds to the concept of child subjectivity,
which highlights agency, intrinsic motivation,
and the ability to self-regulate as important as-
pects of development.

As shown in the table, the differences in
attitudes towards norms indicate that the tra-
ditional system reinforces normativity through
etiquette, rules and behavioural correction. In
contrast, Pippi’s model sees norms as objects
of playful reinterpretation and uses communi-
cation to expose stereotypes. The parameter of
everyday life and food further demonstrates how
control may be transferred into daily practices.
The traditional model imposes regime, “useful-
ness” and order, while Pippi’s model emphasises
spontaneity and pleasure as a legitimate part
of childhood experience (Van Coillie, 2025). In
conclusion, Pippi Longstocking’s image extends
beyond literary representation to become a dy-
namic model for developing a self-sufficient per-
sonality. The codes of self-regulation and mech-
anisms of interaction described demonstrate a
shift from passively fulfilling social prescriptions
to actively constructing one’s own life space.
Contrasting with the traditional pedagogical
model reveals a fundamental difference in ap-
proach to upbringing: a shift from coercive nor-
mativity to conscious responsibility. In this con-
text, the character becomes a means of reflecting
on child autonomy, emphasising the value of in-
dividual experience, the right to make mistakes,
and inner strength as the basis for successful
socialisation without losing one’s identity.
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Literature as a psychological laboratory:
cognitive-pedagogical codes
in the narrative of Pippi Longstocking
To consider Pippi Longstocking as a literary
phenomenon, an approach combining narra-
tive analysis with psychological and pedagog-
ical models of development is required. The
text functions as an environment in which the
child reader gains access to thought process-
es that describe encounters with, and testing
of, norms, and the formation of internal rules.
From this perspective, literature models situ-
ations in which the child acts independently,
experiences the consequences of their actions,
and relates these to their own decision-making
process. This aligns with approaches to chil-
dren’s literature in the Nordic context, where
children are viewed as subjects of experience
and interpretation rather than objects of edu-
cational influence (Appel & Christensen, 2022).
The psychological-pedagogical level of the
narrative is manifested through recurring situ-
ations that can be described as cognitive-ped-
agogical codes. A code is not a theme or motif,
but a pattern of interaction in which an adult
institution or figure proposes a rule, the hero-
ine alters the context of that rule, and the roles
and assessment of the norm are redistributed.
This logic does not deny all rules, but rather
transfers them into the sphere of argumen-
tation, where the norm exists as an object of
testing. Within pedagogical interpretations of
Pippi Longstocking, this has been described as
a conflict between traditional and modern edu-
cational philosophies, in which the heroine acts
as an agent dismantling authoritarian models
of upbringing through her behaviour and lan-
guage (Ozturk, 2023). For the reader, such a
practice serves as training in subjectivity, pro-
viding a model in which the right to an opinion
does not come from an external authority but
from one’s personal experience.

To accurately describe this effect, it is help-
ful to distinguish between the plot and cogni-
tive levels. At the plot level, there are specific




events, such as conflicts with school authori-
ties or situations involving police control. At
the cognitive level, an operation of redefinition
takes place. Moral evaluation on the scale of
“right/wrong” is replaced by evaluation accord-
ing to the criteria of “consistent/inconsistent”
and “justified/unjustified”. This redefinition
should not be dismissed as merely a rhetorical
technique because it functions as a mechanism
of self-regulation. It reduces dependence on
external approval by transferring control to the
sphere of internal decision-making and antic-
ipation of consequences. During childhood,
adult evaluation acts as a regulator of behav-
iour. The narrative reflects a model in which a
child’s behaviour is determined by analysing
consequences and the logic of their own ac-
tions rather than orienting themselves towards
external evaluation.

Laughter and play are integral to this mod-
el. Studies of subversive youth literature have
shown that fairy-tale and playful forms per-
form a critical function in relation to social
norms without making the text didactic. Within
this framework, laughter serves as a means of
re-evaluating authority and alleviating tension
in situations of control (Blazi¢, 2023). In Pip-
pi Longstocking, for example, laughter plays a
procedural role in changing the status of adult
control. Control is presented as a condition of
play rather than grounds for punishment. For
the reader, this means the possibility of safely
“playing through” contact with the norm. This
is without the dominance of fear. This expands
the space for independent decision-making.

The material level of the narrative re-
quires separate consideration, since the ob-
jects, spaces and everyday life depicted in the
text do not function as a neutral backdrop. In
the Nordic tradition of children’s literature,
the child’s environment often establishes a
framework for autonomy, with the home and
material objects demonstrating who controls
time, the body, and the boundaries of what
is permitted (Appel & Christensen, 2022). In
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Pippi’s case, space functions as a territory
where decisions do not require adult approval.
This implies the existence of an ‘inner space’
in which the child can organise order and
experiment with different courses of action.
Psychologically, this is important for self-reg-
ulation because control over the environment
reduces the tension associated with the unpre-
dictability of adult control.

The text also contains food-related and
gastronomic codes that can be analysed as
regulatory mechanisms. In cultural studies of
sweetness in children’s literature and media,
sweets are emphasised as symbols of pleasure
and reward, and as a bodily right to enjoyment.
They are also seen as elements of social inter-
action and ritual (Lowe & Planka, 2025). From
this perspective, scenes involving food in Pippi
Longstocking can be interpreted as instanc-
es in which the protagonist establishes her
own system of permissions and prohibitions
through experience and choice rather than
external discipline. This phenomenon cannot
be reduced to the dichotomy of “healthy/un-
healthy” because it represents an inner reg-
ulatory structure of “I am capable of setting
boundaries”. Such a structure fosters autono-
my by shifting the focus from external (adult)
control to subjective responsibility, self-regu-
lation, and self-governance.

In this context, visuality and transtex-
tuality are also significant. Research into the
interrelations between illustration, cultural
context, and the depiction of girls shows that
illustrative sequences and parallel texts can
influence how the heroine is interpreted, espe-
cially through posture, body proportions, body
placement in space, and interaction composi-
tion with adults (Ehriander, 2021). This deter-
mines the specificity of psychological reading.
The child reader does not separate “text” from
“image”. They perceive them as a unified mes-
sage. Accordingly, the Pippi phenomenon ex-
ists as a set of codes in which the verbal and
visual elements synchronise to present a model
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of autonomy. To record these mechanisms an-
alytically, it is helpful to summarise the codes

in Table 2, which is explained in more detail in
the following subsection.

Table 2. Cognitive-pedagogical codes of the narrative as mechanisms of psychological self-regulation

Code Narrative mechanism
Inversion The adult espabhshes a
- norm, the heroine changes
of authority

the frame of the norm

Psychological operation

Transfer of control
from evaluation to argument

Theoretical framework

Conflict
of educational philosophies

Play as a method

Experiment instead

Reduction of dependence

Child subjectivity

Visual code

of roles

autonomy beyond verbal logic

of cognition of following instruction on external sanction
Comic A joke changes the status | Regulation of tension through R
e PR L : Subversive literature
redefinition of prohibition cognitive distance
Materiality Self-organisation Sense of boundary through Nordic context
(space/objects) | of everyday life and space control of the environment of children’s literature
Food/sweets Everyday scene Self-support through the right Cultural studies
as ritual as a scene of choice to pleasure of sweetness

[ustration sets the frame | Consolidation of the model of Transtextuality

and illustration

Source: compiled by the author based on H. Ehriander (2021), C. Appel & N. Christensen (2022), N. Ozturk (2023),

M.M. Blazi¢ (2023), C. Léwe & S. Planka (2025)

Table 2 is not intended as a formal list of
motifs, but rather as an analytical scheme of
recurring procedures through which the nar-
rative establishes and develops the heroine’s
autonomy, elevating it from a generalised
characteristic to a reproducible psychologi-
cal mechanism of self-regulation. Each row of
the table illustrates the connection between a
specific code, a typical plot situation and the
subject’s internal processes, while the theo-
retical framework prevents the image from be-
ing reduced to a mere character trait. In this
interpretation, Pippi’s autonomy emerges as a
system of practices that embody a consistent
principle across various episodes. Exterior de-
mands are not automatically accepted, but are
instead tested for meaning, consistency and
acceptability to the subject.

Central to this system is the inversion of
authority code, as it describes a situation in
which the adult presents the norm as uncon-
ditional, while the heroine changes the le-
gitimacy criterion and transfers control from
the evaluation sphere to the argumentation
sphere. This is pedagogically significant be-
cause institutional discourse in the text most-
ly functions as a set of unexplained rules that

International Journal of Philology. 2026. Vol. 17, No. 1

demand compliance as a sign of normality
rather than the result of agreement or rational
acceptance. In contrast, the heroine demon-
strates a procedure in which the norm must
be tested for inner coherence. It is precisely
this testing that models critical thinking as
a practice rather than an abstract value (Oz-
turk, 2023). At the same time, the table shows
that the cognitive contour of autonomy does
not function in isolation since the narrative
consistently supports it through affective and
bodily-everyday foundations. Play as a meth-
od of cognition transforms interaction with
the norm into an experimental process, where
trial and error do not equate to guilt. This re-
duces dependence on external sanctions and
strengthens the child’s subjectivity (Appel &
Christensen, 2022).

Comic redefinition does not function as
a decorative element, but rather as a mecha-
nism for regulating tension. The joke creates
cognitive distance from the prohibition, reduc-
ing its threatening character and allowing the
conflict to be transferred into the sphere of se-
mantic reconsideration. This supports auton-
omy without causing a rupture in interaction
(Blazi¢, 2023). Attention should also be given
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to the code of materiality, as the self-organi-
sation of space and objects establishes a sense
of boundary through manageability rather
than external supervision. Subjects gain ex-
perience of controlling everyday parameters,
which stabilises their internal sense of action
and transfers their embodiment and daily prac-
tices from the realm of adult control to that of
responsibility, self-regulation and self-govern-
ance (Appel & Christensen, 2022). The same
logic applies to the code of food and sweets as
a ritual, whereby the everyday scene becomes
one of choice and self-support. Here, the right
to pleasure is not viewed as a breach of disci-
pline, but as an element of subjective agency
that helps to restore resources and maintain
boundaries independently of sanction-based
control (Lowe & Planka, 2025).

Kamenov

Finally, including the visual code signifi-
cantly broadens the scope of the analysis, as
transtextuality and the illustrative sequence
can establish an interpretative framework even
before rationalisation of the content occurs
through posture, proportions, body placement
in space and interaction composition with
adults. For the child reader, the verbal and
visual elements are perceived as a single mes-
sage. Therefore, the model of autonomy is not
only consolidated through arguments or plot
decisions, but also through the pre-rational
coding of roles and distances (Ehriander, 2021).
Table 3 below presents a generalised scheme of
the educational conflict in the narrative, com-
paring institutional mechanisms of normativity
with the heroine’s responses and their psycho-
logical and pedagogical consequences.

Table 3. Educational conflict in the narrative: institutional norm and child subjectivity

SE Institutional action Heroine’s action e i Bt
of norm consequence
Regulation of behaviour Redefinition of learning Shift of motivation
School - - .
and knowledge as experience from evaluation to meaning
Police/ Attempt at subordination Inversion Model of interaction
control through formal status of the controller’s role without fear of sanction
Social Demand for conformity Exposure of the norm’s Formation of the criterion
etiquette to behavioural norms inconsistency of “justifiability”
Adult Morality Dialogue that changes the Support for the right
moralising as an adult monologue conditions of conversation to hold a position
Visual Norm of appearance Neutralisation of shame Protection of self-esteem
control as a basis for evaluation | through posture and language | through acceptance of otherness

Source: compiled by the author based on H. Ehriander (2021), N. Ozturk (2023), M.M. Blazi¢ (2023), C. Lowe &

S. Planka (2025)

As shown in Table 3, the “educational con-
flict” depicted in the narrative extends beyond
the confines of the school as an institution.
Rather, it takes various forms of adult control
based on status, norms, etiquette, moral in-
struction and the evaluation of appearance.
Rather than refusing outright, the heroine em-
ploys a frame-shifting strategy, whereby the
rule ceases to be unquestionable and becomes
subject to questioning and testing. This is cru-
cial for psychological-pedagogical analysis, as
it makes it possible to characterise the text as

a “simulator of subjectivity”. The reader is pro-
vided with a model through which the child
learns to relate the norm to argumentation,
inner logic and the foreseeable consequences
of action, rather than reproducing it mechan-
ically. This is one of the central characteristics
of the Pippi phenomenon: the narrative offers
a procedure of critical thinking in a form acces-
sible to children, without reducing it to direct
moral instruction.

As a continuation of this analysis, it is
appropriate to distinguish the “food code” as
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a component supporting self-regulation not
through the language of rules, but through
bodily and everyday experience. In a col-
lection devoted to cultural perspectives on
sweetness in children’s literature, it is empha-
sised that sweets may function as part of the
symbolic economy of childhood. This refers
to an organisation of experience in which the
right to pleasure is linked to ideas of bound-
aries, reward and control of desire (Lowe &
Planka, 2025). Within the analysis of Pippi,
this makes it possible to describe the logic of

everyday scenes. Rather than appearing as a
space of discipline, everyday life emerges as a
space in which the child determines what con-
stitutes a rule and what constitutes a choice.
In these situations, control is realised not
through external coercion, but as an internal-
ised form of self-regulation based on individ-
ual experience and subjective decision-mak-
ing. Table 4 below categorises the everyday
elements of the narrative (space, objects,
food) and illustrates their role as instruments
of self-regulation.

Table 4. Everyday codes as instruments of self-regulation: space, objects, food

Everyday element Narrative function

Place without

Home as territor .
y external sanction

Psychological result

Construction of boundaries
through self-organisation

Theoretical framework

Nordic context
of children’s everyday life

Objects as resource | Object as a means of action

Transfer of anxiety
into the plane of operation

Subjectivity and
environmental control

Everyday scene

Food as ritual -
as a scene of choice

Self-support through
the structure of pleasure

Sweetness as a cultural
code

Reward without

Model of inner permission

Sweetness and child desire

Sweets as sign adult sanction

and boundary

Source: compiled by the author based on C. Appel & N. Christensen (2022), N. Ozturk (2023)

Table 4 emphasises that self-regulation in
the narrative is supported by the organisation
of everyday life. For the child reader, everyday
life is the area in which adult control is most
frequently exercised through routines, rules
and evaluations. In contrast, Pippi’s narrative
model proposes that everyday practices can be
interpreted as a space for making decisions.
The Pippi phenomenon correlates with an in-
tegral model of autonomy that incorporates
cognitive processes, physical experience, spa-
tial organisation and daily routines as inter-
connected elements.

Beyond the everyday and pedagogical di-
mensions, the text functions as a media phe-
nomenon, with the visual sequence directly in-
fluencing the perception of child subjectivity.
Transtextual links and the role of illustration
in constructing the image of Pippi demon-
strate that visual solutions influence percep-
tions of normality and deviation, as well as the
allocation of responsibility within the scene.
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Notably, they determine who controls the
space of interaction, who has the right to act,
and who is positioned as the object of reac-
tion (Ehriander, 2021). This is relevant to this
article because the Pippi phenomenon is not
confined to the act of reading. It is also repro-
duced in translations, illustrations, theatrical
productions and screen adaptations, existing
as a system of representations. Consequently,
the psychological effect is formed not only at
the level of individual lines or separate epi-
sodes, but also through composition, narrative
rhythm and the structural distribution of ini-
tiative between characters.

It should also be emphasised that Pippi’s
autonomy does not imply a total lack of vul-
nerability. Without clarification of its basis,
the analytical description of autonomy risks
becoming merely declarative. To substantiate
the psychological interpretation, it is use-
ful to refer to studies that view Lindgren’s
work as an interconnected system of motifs,




in which endurance and inner strength are
fundamental themes (Cullhed, 2024). Ana-
lysing the symbolic structures in the author’s
other works reveals the presence of the motif
of inner support, as well as mechanisms that
enable children to endure a lack of support in
their social environment.

The gastronomic code plays an important
role in the narrative because eating behaviour
is one of the earliest forms of bodily and social
control in a child’s life. In the traditional model
of child-rearing, adults act as the sole arbiters
of needs, regulating the timing, quantity and
etiquette of food consumption, thereby turn-
ing food into a disciplinary tool. In this sys-
tem, sweets often serve as a form of “sanction
currency”, rewarding obedience and punishing
non-obedience through deprivation. In con-
trast, in Pippi Longstocking, preparing and con-
suming food (particularly excessive amounts of
sweets) becomes a form of deconstructing adult
authority. By taking over the role of resource
distribution, the heroine shifts the source of
pleasure from external authority to her own au-
tonomy. Thus, Pippi’s gastronomic autonomy
appears as a performative seizure of power over
her own body and time. The self-assignment of
reward is a key marker of this transition from
being an object of upbringing to being a subject
of self-regulation.

The space of play, visual representation
and the ontological stability of Pippi’s image
in cultural circulation

Pippi Longstocking is a key element of Astrid
Lindgren’s work, and her image functions
as a stable unit of cultural communication,

Kamenov

reproduced through reading, retelling, il-
lustration, stage performance and academic
commentary. To explain this stability, three
interrelated dimensions must be considered:
the organisation of space as a condition of the
character’s actions; the role of the image as a
recognisability mechanism; and the character’s
existence as an entity to which reference can be
made beyond the boundaries of a specific text.
In Lindgren’s works, space functions as a con-
text for action and play. Play itself is a means by
which children interact with norms and insti-
tutions (West, 2020). Within the Nordic context
of children’s literature, this is connected with
a model in which the child appears as a subject
in the text, rather than as a vehicle for an edu-
cational message (Appel & Christensen, 2022).
In the narrative, space acts as a frame that
determines the nature of control and how it
is reacted to. In Pippi’s story, space is not a
neutral backdrop; different locations estab-
lish different social interaction scenarios and,
consequently, different self-regulation scenar-
ios. The home, the street, the shop, the school
and public spaces form a sequence of situations
in which an institution or adult establishes a
norm, which the heroine then alters. In this
sense, space is a resource for play, and play is
a means of reconfiguring control as interaction
with consequences rather than submission.
The narrative is constructed in such a way that
the reader can see both the result and the pro-
cedure: where the rule arises, how it is main-
tained, how it functions in a specific scene and
the changes that occur after the heroine acts.
Table 5 illustrates the spaces in the narrative
and the models of interaction with the norm.

Table 5. Space in the narrative and models of interaction with the norm

Space Source of Type of control Heroine’s action Consequence for the
P the norm as procedure model of subjectivity
Home Self- Absence of external Establishing rules through Transfer of control to the
organisation sanction action and decision internal plane
Social Transforming conflict into Change from object of
Street - Informal group control o evaluation” to “participant
reaction play or negotiation P < w
in interaction
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Space Source of Type of control Heroine’s action
P the norm yp as procedure

Table 5. Continued

Consequence for the
model of subjectivity

Shop/ Social Evaluation through Redefinition of the norm Reduction of dependence
service etiquette | conformity to the norm through language on shame as a regulator
sphere and stance
School Educational | Formal discipline and | Questioning the logic of the = Formation of the criterion

institution status rule rather than its force of justifiability

Public s . Model of interaction

Institution . Inversion of roles through . .

order Sanction as argument . - ; without the dominance

(police) of control restructuring the situation of fear

Source: compiled by the author based on M. West (2020), C. Appel & N. Christensen (2022)

Table 5 shows that the Pippi phenome-
non is sustained by the distribution of actions
across spaces with different types of norms.
The home establishes a boundary of auton-
omy where rules are derived from decisions
rather than sanctions, and this boundary is
transferred to other situations as a ready-
made behavioural model. The street, school
and institutions of public order impose differ-
ent forms of control; however, the narrative
consistently reinforces the idea that rules are
not absolute, but rather a pretext for a process
involving action, language and consequence.
This enables space to be interpreted as an in-
strument for organising subjectivity and play
as a means of testing the norm, which aligns
with approaches to the space of play in Lind-
gren’s works (West, 2020).

The second dimension of the phenomenon
is connected with the fact that Pippi’s image
exists not only as a textual construction, but
also as a set of representations that generate

familiarity and consistency. In children’s lit-
erature, this image has a stabilising function
since the visual sequence provides elements
that remain fixed in memory, regardless of
edition, translation or reading format. In the
corpus of Lindgren’s works, the visual compo-
nent performs a structure-forming function
rather than an auxiliary one, since illustra-
tion establishes the primary mode of recep-
tion of the character and space while also de-
fining the boundaries of acceptable variation
in later reproductions. In Pippi’s case, this is
significant from a methodological point of
view, since her cultural “functioning” as a rec-
ognisable phenomenon is determined by the
stability of identification markers across dif-
ferent media and publishing contexts. Table 6
below categorises the levels of representation
of the image, its carriers, the mechanisms of
recognisability, the zones of transformation
and their effect on the cultural circulation of
the character.

Table 6. Levels of representation of the image and mechanisms of recognisability

Level of . Mechanism Field Effect on cultural
q Carrier e . 5 i
representation of recognisability of transformation circulation

Edition, . . Preservation of the
- Recurrent patterns of Changes in lexis, -
Text translation, . : e image through the
- situations and decisions style, rhythm -
retelling structure of action
Image Ilustrations, Markers of appearance, Changes in style Stabilisation of the
g cover, frame posture, objects and composition reader’s memory
Stage/screen Theatre, cinema, Costume, gesture, Changes Transfer of the image
8 television editing of roles in plot emphasis | into the public sphere
Critical Review, Thesis, term, Change Consolidation of the
description academic text | interpretative framework | of methodology | status of phenomenon

Source: compiled by the author based on M. West (2020), C. Appel & N. Christensen (2022)
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Table 6 demonstrates that Pippi’s recog-
nisability is ensured not by a “single source”.
It is ensured by a multi-level system of rep-
resentations. Each level performs a distinct
function, compensating for the losses that in-
evitably arise when the character is transferred
to a different medium. The text retains the
character through recurrent patterns of situ-
ations and typical decisions. Therefore, lexis,
style and rhythm may change in translation or
retelling, yet the image remains identifiable.
Preservation occurs at the level of the struc-
tural logic of action rather than at the level of
literal verbal form.

The visual level operates differently. Rath-
er than recording “what happened”, it records
“what it looks like” and “how it is positioned
within the scene”. Markers of appearance, char-
acteristic postures and objects form a stable
package of identification that can be repro-
duced independently of a specific text edition.
Even when the artistic style and composition
change, the illustration continues to stabilise
the reader’s memory of the character and space.
This is important because, in children’s reading,
the visual code often functions as the quickest
recognition mechanism and supports imagina-
tion. Stage and screen transfer recognisability
into a public format. The central focus here is
on costume, gesture and the “editing of roles”
in interaction with adults. Together, these ele-
ments create the social readability of the char-
acter, i.e., how the character appears in action
and how initiative is distributed within the
frame or on stage. At the same time, this level
is the most sensitive to changes in plot empha-
sis. Consequently, screen adaptations and stage
productions may accentuate certain traits while
diminishing others without compromising the
fundamental identification. Critical description
fixes the image not through event or appear-
ance, but through concept. A review or academ-
ic text introduces Pippi into an interpretative
framework, giving the character the status of
an example, type or phenomenon. A change of
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methodology at this level may alter the angle
of reading. But it also consolidates the cultural
“visibility” of the image. This makes it suitable
for repeated citation and comparison across
different discourses.

Table 6 illustrates how the image remains
stable despite variations in detail. Pippi’s
identity is not maintained through the iden-
tity of every feature, but rather through a set
of key recognisability conditions that mani-
fest differently in text, images, on stage and
in critical descriptions. That is why “the same”
Pippi may be referred to by readers across dif-
ferent editions and versions. This raises the
question of the character’s ontological sta-
tus, given that statements about her retain
their meaning despite changes in the specific
page or edition. Philosophical analyses of ar-
tistic objects describe such situations as the
coexistence of stable properties and variable
parameters of representation. Here, stabili-
ty is ensured by a core set of identifying fea-
tures rather than by complete immutability
of all details (Mercurio, 2021). In the context
of Nordic children’s literature, this concept is
further elucidated by the media-specific na-
ture of the work within the cultures of reading
and publishing. In other words, it is a set of
practices through which text, illustration, and
public adaptations circulate as interrelated
channels. Table 7 below presents a systema-
tisation of the conditions for identifying the
character in different representations; that
is to say, it defines the features that ensure
Pippi’s recognisability in the text, visual se-
quences, and adaptations. Table 7 shows that
the Pippi phenomenon can be explained by
levels of identification conditions. The core of
the image allows the character to be referred
to as a single unit, while attributes and con-
text enable it to circulate across different for-
mats. This corresponds with philosophical ap-
proaches that explain why statements about
fictional objects can be meaningful, and how
a character’s identity can withstand changes
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in representation (Mercurio, 2021). When it
comes to literary criticism, this approach pre-
vents oversimplification where the phenom-
enon is explained solely by “popularity” or

“influence”. Instead, it allows for a more nu-
anced explanation, examining the conditions
that render a character suitable for repeated
use in both culture and academic discourse.

Table 7. Conditions for the identification of the character in different representations

Level of
condition

Type

of condition

Example formulation
of the condition

What may change

without loss
of identification

Why this is needed
for analysing
the phenomenon

Properties Pattern of interaction Individual episodes Makes it possible to
Core that sustain with the norm through P ’ describe the stability
- - order of scenes -
reference inversion and play of the image
Artistic style . A
Attributes Markers of _ External markers of illustration, language Explains recognisability
recognisability | in an edition or image : in an edition
of translation
. . . Explains variation
Context Medial Stage, screen, Interpretative emphasis, without disintegration
framework critical description generic presentation of the image

Source: compiled by the author based on E. Mercurio (2021)

The above-described dimensions provide
grounds for considering Pippi as a phenomenon
formed at the intersection of play, representa-
tion and identification. Space shapes the type
of situation and norm, making the character’s
actions reproducible as a procedure rather than
an isolated case. Images and media carriers
create recognisability and ensure the image
is transferred across reading and perception
formats. The ontological approach provides a
basis for explaining why the character is refer-
enced stably despite differences in version and
context. This supports an academic description
of the phenomenon itself rather than of a par-
ticular edition. Within Scandinavian Studies,
questions of canon, context and interpretative
frameworks are also recognised as factors that
determine both the interpretation of works and
their inclusion in scholarly discourse.

Discussion

The discussion of the results was based on an
understanding of Pippi Longstocking’s image
as a phenomenon reproduced through narra-
tive and media procedures within Astrid Lind-
gren’s body of work. The conceptual framework
for this description was informed by reference
and terminological approaches to children’s
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literature, as set out in the work of E. O’Sulli-
van (2023), and the concept of “keywords” in
children’s literature, as outlined in the edited
volume by P. Nel et al. (2021). Applying this
framework shifted the analysis from describing
the character as a set of traits to describing the
mechanisms organising action and interaction
with the norm, as well as the reproducibility
of the image across different representations.
Thus, the results of this study accord not only
with E. O’Sullivan’s (2023) institutional view
of children’s literature and the dictionary-con-
ceptual approach of P. Nel et al. (2021), but also
specify these approaches at the level of proce-
dural analysis of the character.

In the narrative dimension, the conflict be-
tween “institution - child” was identified as a
conflict of regulatory procedures. The institu-
tional norm presented the rule as an irrefuta-
ble fact. However, narrative logic transformed
the rule into a testing mechanism through
the inversion of roles, the alteration of com-
municative conditions and the testing of rules
through their consequences. For this reason,
control did not disappear, but changed func-
tion. It ceased to be an unconditional basis for
subordination, moving into the sphere of eval-
uation where it was related to the consistency
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of action and its result. In this context, the
trickster status of the character, analysed in the
study by L. Kallstrom (2023), served not only
as a general explanatory model, but also con-
firmed the conclusion reached in the present
study concerning the effectiveness of inverting
authority as a stable procedure for organising
conflict with the norm. At the same time, how-
ever, the present study expanded upon L. Kall-
strom’s (2023) approach by shifting the focus
from a cultural-historical interpretation of the
image to an analysis of recurrent mechanisms
of action and regulation. The rhetorical dimen-
sion of this mechanism was further clarified in
the work of I. Ekstrom & I. Marlowe (2022), in
which the image of Pippi was considered from
the perspective of leadership as an organisa-
tion of interaction, whereby initiative and the
right to hold a position were secured through
communicative actions rather than declara-
tions. This directly corresponded with the pres-
ent analysis’s results, where the right to hold
a position was likewise established through
action, changes of roles, and the redistribution
of control through communication, rather than
through the character’s formal status.

Another finding concerned the role of play
in processing the norm. Play structured a se-
quence in which the rule was preserved yet ac-
quired the status of a condition of action. Ac-
tion generated consequence, and consequence
formed the basis for decision-making. This
logic was similar to the way in which T. Zareb-
ski (2021) used Ludwig Wittgenstein’s tools to
describe the “language game”. In this game,
the meaning of the rule depends on how it is
applied, the context, and the consequences.
The similarity with the present study lay in the
understanding of the rule as something that
manifests meaning in practice. However, in the
present research, this principle was transferred
from the philosophical level to the narrative
organisation of the episode and the procedures
that regulate the behaviour of the characters.
The didactic dimension of this approach was
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reinforced in the work of L. Naldoniova (2023),
which linked the development of critical think-
ing in children to dialogue and creative prob-
lematisation rather than the monological impo-
sition of a ready-made norm. The present results
were consistent with this, as they showed that
in Pippi’s narrative, it is precisely dialogicity,
play and comic redefinition that create condi-
tions for decision-making without direct sanc-
tioning. However, unlike L. Naldoniova’s (2023)
pedagogical focus, the present study primarily
described the artistic and narrative mechanisms
of this effect. Within the framework of the
study, laughter and play were identified as reg-
ulatory procedures. They reduced the tension
of control by forming cognitive distance. This
cognitive distance enabled decision-making
without the dominance of the fear of sanction.
In the media section of the discussion, it
was noted that the stability of the image was
sustained by a system of representations rath-
er than by a single medium. The text identified
recurring patterns of situations and decisions
that ensured recognisability through consist-
ent action models, typical interaction configu-
rations with the norm, and characteristic role
changes. The visual sequence reinforced recog-
nisability through appearance, posture, objects
and compositional markers, which determined
the allocation of initiative within the scene and
thus maintained the image in perceptual mem-
ory. The stage and screen transferred the image
into a public format, broadening the audience
while simultaneously subjecting the character
to the requirements of a specific medium. The-
atrical form intensified the expressiveness of
gestures, tempos, and the positioning of char-
acters relative to each other, whereas screen
adaptations altered emphases through editing,
shot scale, and the rhythm of episodes. Under
these conditions, variation in details inevitably
increased, yet the core of recognisability could
be preserved through the recurrence of key pro-
cedures - particularly the inversion of authority
and the organisation of contact with adults.
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This part considered the concept pro-
posed by E. O’Sullivan (2023), which stated
that children’s literature functions as a cul-
tural institution with its own regimes of dis-
semination, selection and legitimation. The
results of this study were consistent with this
position but also refined it by examining Pip-
pi’s image. They demonstrated that institu-
tional and media circulation is not sustained
by the character’s abstract popularity, but by
the reproducibility of specific narrative and
representational procedures. In this approach,
medial transfers were not considered as an
“addition” to the text, but as a normal mode
of the work’s existence in culture. This means
that meaning is shaped not only by reading,
but also by publishing decisions, screen adap-
tations, and public interpretations.

A separate layer of the discussion con-
cerned the extra-literary circulation of Pip-
pi’s name and image in applied practices. In
M. Ius (2021) article, the Programme of In-
tervention for Prevention of Institutionali-
zation (PIPPI) programme was described as
a tool in the field of child welfare, where the
cultural recognition of the name served as a
form of symbolic legitimisation. In the chapter
by L.G. Cassio & G. Efremova (2023), the use
of the PIPPI concept was presented as an ele-
ment of multidimensional support in the con-
text of poverty. These sources confirmed that
the Pippi phenomenon not only functioned as
a literary character, but also as a cultural re-
source capable of being transferred into other
discourses. In contrast to these works, which
described the social application of the PIPPI
concept, the present study explained the po-
tential basis for such transferability in terms
of the cultural stability of the image, its rec-
ognisability and procedural reproducibility.
This meant that the “stability of the image”
had textual and institutional-practical bases
for reproduction. Therefore, the conclusions
of L.G. Cassio & G. Efremova (2023) not only
illustrated the extent to which Pippi’s name is

International Journal of Philology. 2026. Vol. 17, No. 1

used, but also confirmed the conclusion of the
present study that the phenomenon extends
beyond purely literary functions.

The corpus context of Lindgren’s work was
further clarified by comparing the mechanisms
of power, voice and silence in the author’s other
works. In their article, L. Weldy (2021) analysed
the asymmetries of interaction, the rhetoric of
silence, and the effects of muting the child’s
voice in the Karlson series. This corpus-based
approach reinforced the conclusion that the
conflict between “adult control” and “child”
in Lindgren’s works is often structured at the
level of the communicative situation. This was
consistent with the result obtained regard-
ing the procedural nature of conflict with the
norm. However, a different configuration of this
mechanism was identified in Pippi Longstock-
ing. In Pippi Longstocking, the situation was
organised differently. The narrative consist-
ently elevated the child’s voice, making the rule
an object of testing rather than a final argu-
ment. Thus, comparing the two texts confirmed
not only the relevance of the communicative
approach to Lindgren’s work, but also demon-
strated the distinctiveness of Pippi as a model
of active testing of the norm.

In conclusion, the Pippi phenomenon was
shown to be a system of reproducible proce-
dures rather than a set of fixed character traits.
These key procedures included inverting au-
thority, playfully testing the rule through con-
sequence, changing the status of control and
transferring evaluation to the internal plane
of decision. The image’s stability was also sus-
tained by representational mechanisms of rec-
ognisability operating across different media
and formats, which preserved the character’s
identity despite variations in details.

Conclusions
The study identified the image of Pippi Long-
stocking as a dynamic model of child subjec-
tivity, realised through six procedural codes:
the inversion of authority; play as a method




of cognition; comic redefinition; control of
the environment through space and objects;
everyday choice through food; and the visual
consolidation of autonomy. Six key codes of
self-regulation were identified that function
as a stable procedural framework for the im-
age: inversion of authority; play as a mode
of cognition; comic redefinition; control of
the environment through space and objects;
everyday choice through food and sweets;
and the visual consolidation of autonomy.
The quantitative indicators relevant to this
qualitative study consist of the defined num-
ber and structure of the identified units of
generalisation: six codes of self-regulation;
five spatial scenarios of interaction with the
norm; four levels of representation of the im-
age (text; image; stage or screen; and critical
description); and a three-level model of the
conditions of character identification (core;
attributes; and context). This model explains
the stability of reference to Pippi across dif-
ferent versions.

The study established that the central
conflict of “institution — child” in the narra-
tive is realised through a change in the mode
of presenting the rule. Rather than being an
unconditional demand reinforced by sanc-
tion, the rule is presented as a proposition
that the heroine questions and evaluates in
terms of its meaning, logical coherence and
consequences. Within this system, laughter
and comic redefinition perform a regulato-
ry function. The heroine’s autonomy is sus-
tained by linguistic gestures of resistance
and material-spatial organisation. Different
types of control are established by the home,
the street, the school, the service sphere,
and situations of public order, yet in each
of them the same logic of procedurality is
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preserved. This logic transforms the norm
from a “ready-made argument of authority”
into a “condition of action with a verifiable
result”. It was also confirmed that the objects
and things in the text are not merely decora-
tive; they function as resources for controlling
the environment, transferring tension into
the operational sphere where the child does
not merely react, but organises space.

The everyday and gastronomic levels were
found to be part of the same self-regulatory sys-
tem: scenes involving food and sweets demon-
strate the right to pleasure as both an internal
permission and a means of establishing bound-
aries. In other words, these are not accidental
occurrences, but regular rituals of self-support.
These results mean that Pippi should be inter-
preted as an appropriate model of child agen-
cy. In this model, self-regulation appears as a
system of recurrent operations that integrate
the cognitive (testing the norm), affective (e.g.,
laughter as the release of tension) and bod-
ily-everyday (e.g., rituals of permission and
boundaries) levels, as well as the spatial level
(e.g. control through the organisation of the
environment). Further research could involve
expanding the linguistic and editorial corpus,
integrating quantitative methods to analyse
the recurrence of patterns and conducting a
multimodal comparison of stage and screen ad-
aptations across different genres.
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Ilenmi /loBranmanvoxa sik JiTepaTrypHe sABHIIe y TBOP4YOCTi AcTpif JIliHArpen

Xpucro KameHoB

IIoKTOp TefaroriuHmMx HayK, aCUCTEHT

YuiBepcutetT imeHi I1aicig XinieHmapcbkoro B [ImoBauBi
4000, Byn. Llaps AceHa, 24, m. ITnoBnus, bonrapis
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AHoTanig. MeTolo cTarTi 6yJ10 ONMMCATH TICUMXOAHATITUYHY CTPYKTYPY IMEepCOHaXKa SIK MOZeTi
IUTSIYO0i cCaMOperyssilii, o peali3yeTbCs Uepe3 HapaTUBHY B3a€MO/Iil0 3 HOPMaMMu, OpraHisaiiito
MOBCSKAEHHOTO XUTTS Ta CUCTEMY perpeseHTarliii. MeTomonorisa AOCTigKeHHS TOeIHYyBama
YBaKHE UMTAHHS TEKCTY, MIPOLeyPHMIA HApaTUBHUII aHAai3, 10 BKIIOYAB KOMYBaHHS emi30/iB
3@ TaKOI0 CXEeMOIO: IKepesio HOpMH, (popmMa KOHTPOJIIO, /i TepOiHi, HACTigOK, MOPiBHSIbHUIT
aHaJTi3 MepeK/IajiiB Ta BisyaJlbHO-HapaTUBHe 3icTaBaeHHs. [Tig yac aHasi3y 6y/10 BUSIBJIEHO IIICTh
KOZiB caMOperyislii: iHBepcis Baagu; rpa sIK CIociO IMi3HaHHS; KOMiUHe IepeoCMMUCIEHHS;
KOHTPOJIb CEpefOBUINA Yepe3 IPOCTip Ta IpeaMeTH; IMOBCAKAEHHMI BuUOGIp uepe3 DKy Ta
cononouli; Ta Bi3yanpHe 3akpilUieHHS aBTOHOMii. AHaji3 BK/IIOUaB IpoOleNypHEe KOMYyBaHHS
emni3ofiB 3 MONAJbUIMM IOPIBHSIHHIM IMepeKIaJeHUX BapiaHTiB Ta Bi3yalbHUX MapKepis, a
y3arajJbHeHHS MpeICcTaBeHi B aHAMITUUHMX Tabnuiisgx. B aHamisi 6y/10 BUOi/IeHO HICTh KOZiB
caMopery/silii: iHBepcis Baay; rpa K MeTOo/, Mi3HaHHS; KOMiuHe IepeoCMUC/IeHHS ; KOHTPO/b
cepemoBMIlla Yepes IMPOCTip Ta MpeaMeTH; MOBCIKOEHHMII BUOGip uepe3 iKy Ta CONOMOINi; Ta
BisyasibHe 3aKkpirieHHs aBTOHOMii. By/lo BCTaHOBIEHO, MmO KOHMIIKT “iHCTUTYIiS-IUTHMHA”
(dbyHKIIiOHYE K TTepeHeceHHs TpaBuia i3 CAaHKI[iOHOBaHO1 cdhepu o chepy TeCTyBaHHS, TOi K
CMiX CTBOPIOE KOTHITMBHY JIMCTAHIIiIO, SIKa 3MEHIIIY€E 3aJeXHICTh BiJi 30BHIIHBOI OLiHKMU. Bymo
OIMCAHO IT'SITh IPOCTOPOBUX CIleHapiiB B3aemMopii 3 HOpMaMu Ta YOTUPU PiBHI perpeseHTallii
(TekcT, 306paxkeHHs], ClleHAa Y eKpaH Ta KpuUTU4YHMiI omuc). CTabinbHICTh TMOCMIAHHS HA
TepcoHa)ka IOSCHIOBa/IAcs 3a JOMOMOIOI0 TpupiBHEeBOI Mopmeni ymoB imeHTudikamii (aapo,
aTpubyTH Ta KOHTEKCT). [TOpiBHSIHHS IMepeK/ajiB 10Ka3ao, II0 Xo4a JIEKCMYHE MOM SIKIIEeHHS
MO)Ke 3MiHIOBATU iHTEHCUBHICTH, 3 IKOIO iHTEPIIPETYEThCS OYHT, BOHO He PYITHYE MpOIeaypHe
sapo. [IpakTyyHe 3HAYEHHS TOJISITAaE B MMOTEHIIITHOMY 3aCTOCYBaHHI 3aIIPOTIOHOBAHUX KOJIiB SIK
aHATITUYHOI OCHOBM JJIs1 iHTEpIIpeTalii AUTSYMX HapaTUBIiB, MOPiBHSIHHS MepeKIaiB Ta ONUCY
ajanTalliii B OCBiTHIi Ta pefakililiHii mpakTuIli

KniouoBi «1oBa: auTsiua CyO'€KTMBHICTh; KOTHITMBHA [UCTAaHIisI; TMPOCTIp I'pu; BisyalbHe
TpefCTaBAeHHS ; COLliaIbHUI eTUKET
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Abstract. This study aimed to conduct a thorough study of functional and stylistic changes in
English on the grounds of pragmatic adaptation of both official and journalistic discourse to
the problems of digital globalisation. As the principal research method, a complex approach,
involving the principles of a systemic functional analysis that provides for a full-blown discourse
comparative analysis of the official and journalistic text, as well as a comparative linguistic study
to distinguish different morphosyntactic types of expression, was used. The results revealed that
the dominant trend in the development of English is the priority of interpersonal metafunction,
which makes it possible to realise a synthetic personalisation even in official conservative texts
due to an attempt to achieve some psychological contact with the interlocutor. The analysis of
Apple’s official discourse pointed out that the main way to make it more legitimate is by using a
lot of nominalisation and full-blown passive constructions that focus on technological results. In
contrast, The Verge showed how to deconstruct the official narrative by using intensifiers as a way
to increase the number of words that have strong evaluative content and a negative tone and by
making the presentation more subjective. Examining a case from socio-political communication
allowed us to identify the polarity that exists between the technocratic euphemisms and
deagentivisation of the administrative process in the Home Office official discourse and the
strategy of creating social anxiety in The Sun, realised through violent verbal metaphors of
struggle and pronominal strategies of inclusion aimed at the emotional activation of recipients.
The results obtained in this research confirm that English has become such a semiotic system
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Functional and stylistic features of contemporary English

that its pragmatic and emotional compatibility is valued higher than its grammatical correctness,

due to intensifying the flow of information

Keywords: hybridisation; deformalisation; communication; legitimisation; systemic functional

analysis; media resources

Introduction

Globalisation and digitisation are causing Eng-
lish to change, as the borders between language
styles are being crossed. The main question
that emerges is stylistic syncretism. The issue
is that official communication becomes conver-
sational, scientific studies become journalistic,
and the rules of communication on the Internet
create new functional styles that do not fit the
canonical system. Such a complex process re-
quires in-depth investigation since the old ap-
proaches to stylistic analysis no longer explain
the effectiveness of communication in the Eng-
lish-speaking environment, as the flexibility
and mobility of language units become impor-
tant for communication.

An analysis of the research published in
the period from 2021 to 2025 allowed the de-
termination that the present-day state of Eng-
lish is the result of its evolution over many
centuries. When analysing the historical stages
of the language’s origin, A. Baseem (2023) stat-
ed that the evolution of English into a global
lingua franca (a language of communication
across cultures and countries) took place as
a result of an intricate system of intercultur-
al contacts and the flow of migrants. The au-
thors stress that English is constantly adapting
to the needs of the international community
and each stage of its development affects its
structural characteristics. These conclusions
are supported by H. Hagnawaz et al. (2024),
who argued that the peculiarities of English,
such as its grammatical anomalies and the
irregularity of its orthography, have actually
contributed to its high flexibility. They found
that the ability of English to adapt and its lexi-
cal variability are the prerequisites for stylistic
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differentiation in its modern state. At the same
time, K.A. Usarboeva & K.G. Kosimova (2025)
substantiated that the evolution of syntax
from a synthetic to an analytical structure is
complemented by the influence of digitally
mediated sentence organisation. The authors
noted that syntactic changes in the language,
such as the use of gender-neutral pronouns,
can be associated with the need for the English
language to adapt to the global context. A sig-
nificant vector of structural analysis is the use
of artificial intelligence. In their study, S. Daiu
& B. Allushi (2025) demonstrated the mathe-
matical identification of “robust changes” in
linguistic patterns from the 16™ century to the
present. The use of computer technology con-
firmed that linguistic dynamics have a general
character. The algorithmic precision of analy-
sis makes it possible to detect latent processes
of simplification in syntactic relations.
Ukrainian research published in 2021-
2025 shows a divergence in the development
of functional areas, while the boundaries be-
tween them are increasingly blurry. The recon-
sideration of the academic style, according to
N. Kramar & O. Ilchenko (2023), indicates a
tendency towards the objectivisation of expo-
sition through self-referential nomination and
a high degree of intertextuality in abstracts.
However, in other domains, opposing process-
es are observed. Developing this line of inquiry,
O. Kotenko et al. (2023) demonstrated that in
political discourse, linguistic means primarily
perform manipulative and consolidating func-
tions. Expressive means that shapes a distinc-
tive oratorical style oriented towards pragmat-
ic impact have been recognised as effective.




This indicates that the functional styles of
English develop along a vectorial continuum,
ranging from extreme depersonalisation in
scientific discourse to hypersubjectivity in po-
litical communication.

Particular attention should be paid to the
development of highly specialised and hybrid
discourses. N. Korotka & L. Pidkolesna (2025)
substantiated that the law is the sphere with
the highest level of conservatism, where pre-
cision and clarity are achieved through the use
of archaisms and Latinisms. They argued that
this form of linguistic isolationism is a pur-
poseful attempt to safeguard legal norms from
ambiguous interpretation that may arise as a
result of excessive linguistic democratisation.
S. Podolkova (2021) noted that the peculiarity
of technical advertising lies in a combination
of information and impact, the logical struc-
ture of technical text and the emotional effect
of metaphors. The study demonstrated that
the incorporation of figurative devices into a
pragmatic context makes it possible to trans-
form a dry presentation of facts into a persua-
sive communicative strategy oriented towards
the recipient’s decision-making. This proves
that language is not communicatively effective
when not hybridised.

Furthermore, O.A. Chernysh (2022) under-
scored the special position of internet discourse
as a perfect habitat for this phenomenon, which
implies neutralisation of distinctions between
oral and written speech. According to the re-
searcher, this is due to the emergence of new
genre-stylistic categories in online communi-
cation that result from a shortage of non-verbal
means of communication, which are substitut-
ed with specific graphic and syntactic means.
These findings are confirmed by the results of
the study by G. Medd & A. Basyoni (2023), in
which they note that the main trends for mod-
ern English (21% century) are abbreviating and
word blending, and therefore, such language
features enable it to be quickly adjusted. The
authors argued that occasionalisms and blends

51

Petrusenko & Soina

are frequently used, marking the transition of
Englishinto a “real-time” mode where the speed
of transfer of meaning becomes more impor-
tant than grammatical correctness. Thus, while
the problem of English-language discourse is
extensively researched on many individual as-
pects, the influence of language compression
on the maintenance of style with regard to gen-
res that are being hybridised remains not fully
investigated. Accordingly, this study aimed to
identify the functional and stylistic dominants
of English based on the analysis of official and
journalistic discourses.

Materials and Methods

The research methodology was based on a com-
prehensive comparative discourse analysis of
changes in the functional styles of the English
language in 2023-2025. The selection of offi-
cial and journalistic styles, as they play a lead-
ing role in forming the language’s information
environment and, at the same time, have con-
trasting pragmatic functions from institutional
regulation to social mobilisation. By compar-
ing these two registers, it became possible to
reveal the processes of stylistic hybridisation
and deformalisation, how the same events are
communicated to the audience to accomplish
particular communicative functions.

To ensure representativeness, a text corpus
was compiled reflecting two polar strategies
of professional and mass communications. In
official discourse, a factual bulletin by the UK
Home Office (2023) and a press release by Ap-
ple Inc. (2024) were chosen to compare strat-
egies of legitimisation of official information
and technologicalisation of communication in
it. Journalistic texts included a research article
by A.Johnson (2024) for The Verge, and a report
by C. Marshall (2025) for The Sun to highlight
strategies of emotional mobilisation and decon-
struction of official rhetoric. The analysis was
conducted through a comprehensive examina-
tion of the entire corpus. Linguistic examples
and stylistic markers were selected according
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to their functional load: units directly realis-
ing strategies of distancing (in official texts)
or reducing social distance and producing af-
fective impact (in media texts) were prioritised
for detailed analysis. The selection of examples
for further analysis was motivated by their apt-
ness in revealing adaptation mechanisms that
were characteristic of the English language
discourse responding to the social and techno-
logical challenges, with language becoming an
instrument of extreme rationalisation and af-
fective manipulation. Consequently, this choice
made it possible to follow the dynamics of the
convergence and the divergence of styles in the
spheres, which had a global resonance in mod-
ern society. The criteria for choosing the ma-
terials included: the functional polarity of the
sources, high social and linguistic relevance of
the problem, the recency of the publication,
and the presence of distinctive stylistic features
of the institutional and mass media discourse.
The study applied the method of the sys-
temic-functional analysis (SFL), where each
linguistic act was studied as a deliberate choice
from the entire semiotic inventory of language.
Its usage allowed for uncovering the texts in
terms of three metafunctions: ideational (ex-
pressions of experience), interpersonal (inter-
action between the author and the receiver),
and textual (the message cohesion). In this
case, the comparative approach was employed
for a comparison between the official and jour-
nalistic styles in the following linguistic areas:
morphological (nominalisation degree, in-
cluding the use of the deverbal nouns; usage
of tense forms, specifically the Present Perfect
Passive; the employment of the inclusive we/
our pronouns and others); syntactical (usage of
passive constructions for the deagentivisation;
rhetorical questions usage; parcellation); lex-
ical (the usage of boosters, terminology, legal
euphemisms; evaluative epithets); pragmatic
(usage of metaphorical models; synthetic per-
sonalisation techniques). The method used
in this study allowed for the revelation of the
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radical discrepancies between the functioning
of the ideational and interpersonal metafunc-
tions in the language of different genre texts
describing the same situation. Approaches to
the interpretation of the findings were based
on the principles of descriptive stylistics, which
made it possible to consider linguistic change
as an adaptive response to the demands of a
globalised society.

Results

Theoretical background and the history
of the study of English functional stylistics
In systemic functional linguistics, each act of
speech is viewed as a strategic choice from
the entire semiotic resources of language (Is-
tigomah & Abdurrahman, 2025). From this
point of view, style is not only a set of certain
specific features but also an instrument for
building social reality, where the choice of a cer-
tain grammatical form or a lexical unit is defined
by the purpose of communication and social
status of the interactors in a particular commu-
nication situation (Liu et al., 2024). In the lin-
guistic paradigm, functional styles are viewed in
the context of the three metafunctions, which
makes it possible to shift from a catalogue of
stylistic devices to an understanding of the
processes of meaning-making. Accordingly, in
the analysis of the functional and stylistic fea-
tures of English, the focus is on the ideation-
al, interpersonal, and textual metafunctions.

The ideational metafunction is used to rep-
resent experience and the surrounding world,
and it is manifested through transitivity, which
is the system of processes, participants and cir-
cumstances, which helps to reveal how reality is
conceptualised in the text. This is important for
revealing the ideological positions or gendered
representations embedded in the grammar. For
example, the choice between active and passive
voice in the academic and journalistic styles af-
fects how responsibility is attributed and what
gets promoted to a prominent position in the
sentence. The manifestation of this function




in English shows how, through nominalisa-
tion and the choice of specific verbal processes
in English media discourse, certain cognitive
frames are created, influencing the way people
perceive world events.

According to the interpersonal metafunc-
tion, the author of the text sets up a specific
type of relationship with the audience. This
function relies on an evaluative system that
reflects speakers’ subjective opinions and atti-
tudes to the subject matter, the way they estab-
lish relations with their audience and manage
affective meaning. It is this function of the lan-
guage that leads consideration of the catego-
ry of stylistic distance: while the official style
of English implies the limitation of emotional
means and objectivity, in the informal speech
style, including the digital language, the focus
is on the full deployment of affective resources
and direct contact with the communicant to re-
duce social distance (Liu et al., 2024; Istigomah
& Abdurrahman, 2025). The results suggest
that the boundaries between epistemic modal-
ity and personalised evaluation are becoming
more blurred, which is not typical for the tradi-
tional academic style.

According to the textual metafunction, the
text must form a unified whole and be organ-
ised. This determines the cohesion and coher-
ence strategies, the theme-rheme structure of
the text, and the logical organisation of ideas.
In the context of multimodality, in which verbal
language, usually in English, is accompanied
by additional, mainly visual, content, textual
metafunction is especially important for pre-
serving the semantic coherence of the text in
the environment of fragmented information
perception. This three-level model of analysis
explains why the functional styles of English
are becoming increasingly hybrid. Therefore,
stylistics can be considered not a fixed set of
rules, but a system of complex interaction of
metafunctions providing an opportunity to
construct an effective message within a specific
communicative context.
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Within the traditional approach to sty-
listics developed in the study of V. Kukaren-
ko (2000), there is a system of five canon styles:
literary, academic, official, journalistic, and
newspaper. One of the main drawbacks of this
system, noted by researchers of English-lan-
guage discourse, was an excessive focus on the
literary norm, which contributed to the exclu-
sion of speech discourse from stylistics, which
was not recognised to have any distinctive
stylistic properties. The concept of style was
considered static and did not pay enough at-
tention to the dynamics of speech interaction
and the formation of communication tech-
nologies that had significantly changed the
textual environment in English. Opposing the
traditional concept of discreteness, many re-
searchers now talk about the notion of contin-
uum. Specifically, M.]. McCrimmon (1984) has
substantiated the theory of level of usage in
which the choice of linguistic means is deter-
mined not by the abstract professional sphere
of activities but rather by communicative task
and situational environment.

This approach was developed in the re-
search of L.G. Kirszner & S.R. Mandell (2012),
who differentiated formal style from infor-
mal and conversational styles, specifying the
significance of choosing the right register for
the particular audience. They pointed out that
the effectiveness of a style is not related to
the canon of a particular style but to its sit-
uational appropriateness and established the
bases of pragmatics. A robust framework that
reflects the contemporary stage (starting from
the 2020s) is provided in the multidimensional
corpus analysis by D. Biber & S. Conrad (2019).
These authors advocated for the replacement
of the term “style” with the broader catego-
ry of “register”, which takes into account the
lexico-grammatical inventory of the text, as
well as its interactivity parameters and situa-
tional conditions. Stylistic variation in English
is described in this approach via a number of
dimensions, including “information versus
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interaction” or “abstraction versus concrete-
ness”. Thus, it becomes possible to show that
texts traditionally categorised under differ-
ent styles can have identical register settings,
which is an additional confirmation of the nar-
rowness of the style classifications typical of
the previous century.

To summarise, it can be concluded that
by 2025, English stylistics will have developed
into an actively progressing interdisciplinary
discipline that addresses the challenges of dig-
ital discourse evolution and the penetration
of artificial intelligence technologies into the
process of text production. Hence, the the-
oretical basis of functional stylistics can be
represented as a consistent combination of
fundamental research of traditional linguistics
and modern techniques of multidimensional
corpus analysis. The aforementioned approach
allows us to regard English not simply as a set
of norms, but as a semiotic system that exhib-
its functional diversity and the ability to keep
adapting in order to meet the requirements of
the global information society, which are var-
ied and multivectorial.

Comparative analysis of functional

and stylistic features of official

and journalistic discourse

The study of the state of English in the con-
text of globalisation and digitalisation of pro-
fessional communication necessitates a closer
look at the mechanisms behind the transfor-
mations in traditional functional styles. In the
framework of critical genre theory, profession-
al communication is viewed not only through
the lens of text but is also seen through inter-
disciplinary contexts to ensure the attainment
of pragmatic goals (Bhatia, 2017). According
to the data obtained by analysing the official
press release of the company Apple Inc (2024),
lexical density and terminological precision
in the text have high indicators. This text at-
tempts to achieve objectivity through the use
of the precise nominal group, namely “built for
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Apple Intelligence with the all-new A18 chip”,
“second-generation 3-nanometre technology”,
“big boost in battery life”, “macro photogra-
phy”, and “48MP Fusion camera”. This linguis-
tic construction builds up the image of tech-
nological uniqueness by creating numerous
dense clusters of highly informative attributive
groups. D. Biber & S. Conrad (2019) refer to
this informational density as the characteris-
tic feature of the “literate” dimension. A dense
use of noun groups and technical data, in fact,
serves the function of increasing informational
weight in the text, in accordance with the ana-
lysed press release.

The press release uses syntactic construc-
tions, within the framework of which the iP-
hone or its components can be the object of
some action, which serves to present the ob-
ject as a result of engineering processes. For
instance, “built for Apple Intelligence” rather
than “we built it for...” uses the passive voice
to emphasise the intended function of the de-
vice; “The internal design... has been reengi-
neered” indicates a completed and fundamen-
tal change in the device’s architecture. In the
example presented, “has been reengineered”
is the Present Perfect Passive, a choice of the
tense voice that allows Apple to focus the at-
tention not on the performers of the actions
(engineers), but on the result of technological
improvements themselves, and also to achieve
an effect of completion. Such a grammatical
choice depersonalises the development pro-
cess, presenting it as a natural and unques-
tionable evolution of the product.

Nonetheless, the use of such boosters as
the “extraordinary step forward” or the “
dustry-leading durability” can still be traced.
In this case, the corporation constructs its own
discourse of authority with such evaluative in-
tensifiers, imposing its nonalternative expert
opinion on the consumer. The study shows that
the press release genre stability was achieved
using standardised formulations (“Apple to-
day announced...”, “Available starting Friday,

in-




September 20”) that turn the presented infor-
mation into indisputable facts, existing objec-
tively. Such a type of detachment is masking
the mechanism of synthetic personalisation,
which was described in the study of G. Kress &
T. van Leeuwen (2021), where it is the very lack
of subjective presence in the official discourse
that has a hidden impact on the addressee and
where the created distance acts as the tool to
justify the corporate authority. Thus, the anal-
ysis showed that Apple uses genre normativity
to project the image of absolute supremacy in
technological advancements, as it is demon-
strated in the presentation of information
about the latest models.

The analysis of the analytical publication
from The Verge by A. Johnson (2024), in con-
trast to the official press release of Apple, has
revealed the subjectivisation of the text with
an increased emotional load. At the lexical lev-
el, the publication makes extensive use of col-
loquial elements and metaphors that decon-
struct the notion of “technological perfection”.
The author was emphasising that the previous
base models “made do with the leftovers”,
that the missing feature of a high refresh-rate
screen was an “inexcusable omission”, and
that it was “awfully dated”. This strategy cor-
responds to K. Hyland’s (2005) model of stance
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and engagement, as evaluative lexis is used to
construct a shared value space between jour-
nalist and audience. Consequently, the lexis
used (e.g., “HEIF is a cursed file format that no
other company loves as much as Apple”) serves
as an expression of the authorial stance. Fur-
thermore, the article structure is dynamic and
mimics spontaneous speech. It contains col-
loquial expressions, “boy, do I love a button”
and “it confused the hell out of me at first”,
as well as rhetorical questions, “...what are we
even doing here?” and direct criticism of the
Apple Intelligence marketing claims (“it ain’t
here”, “Apple Intelligence isn’t in the box”),
which creates a feeling of direct conversation-
al communication with the reader. As stated in
C. Vasquez’s (2019) theory, this is the way that
authenticity is created in digital journalism
by simulating conversational communication,
making the media discourse seem separate
from the corporations behind it. As such, the
A. Johnson (2024) analytical review carries out
a kind of pragmatic mediation, substituting
marketing “gloss” for real-life user experience,
articulated in light of personal perception (“it
soothes my anxious brain”, “be met with noth-
ing but sadness”). Table 1 shows the compar-
ison of functional and stylistic parameters of
the analysed discourses.

Table 1. Comparative characteristics of the functional and stylistic parameters
of official and journalistic discourse

of :ﬁ:;sis Official press release (Apple) Journalistic review (The Verge)
Emphasis on outcome through passive Dynamism and colloquial forms. Use of
Morphological constructions. Use of Present Perfect contractions and active constructions: “it ain’t
Passive: “has been reengineered”, “built here”, “boy, do I love a button”, “made do
for Apple Intelligence” with the leftovers”
Complex nominalisation and formulaic
structure. High density of attributive Simulation of conversation. Rhetorical
Syntactic groups: “second-generation 3-nanometre | questions: “...what are we even doing here?”.
technology”. Standardised formulas: “Apple Use of emotive exclamations to create an
today announced...”, “Available starting effect of immediacy and spoken interaction
Friday, September 20”
Terminological density and boosters. Expressivity and negative evaluation.
Precise technical labels: “A18 chip”, “macro | Negatively charged epithets and colloquial
Lexical photography”, “48MP Fusion camera”. vocabulary: “inexcusable omission”, “awfully
Markers of superiority: “extraordinary step dated”, “cursed file format”, “confused
forward”, “industry-leading durability” the hell out of me”
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Table 1. Continued

Level . o .
Official press release (Apple) Journalistic review (The Verge)

Legitimation of authority. Construction
of an image of absolute technological

Deconstruction of narratives. Replacement
of marketing “gloss” with lived experience

Pragmatic dominance through “synthetic e)fprests}tlad through‘ persl())ngl Qe“rl;ceptiotn:
personalisation” and artificial distance s00 W?,fhr?lgsﬁ)sggit ;Zg}léssf me
Maximum detachment. Statements Minimal dis'tance (Stance and Engagement).
Distance presented as indisputable facts Construction of a shared value space and

(“literate” dimension of language)

authenticity through direct criticism
(“isn’t in the box”)

Source: compiled by the authors based on the analysis of Apple Inc. (2024), A. Johnson (2024)

The analysis of data systematised in Table 1
has shown the dependence of linguistic means
on the strategic goals of texts considered. It has
been found that the morphosyntactic structure
of Apple Inc.’s (2024) official press statement
was completely determined by the pragmatics
of the discourse of perfection, in which every
linguistic unit contributed to the confirmation
and legitimation of the corporation’s authori-
ty. On the contrary, The Verge (Johnson, 2024)
journalistic style was characterised by the sys-
tem of linguistic counterpoises, which provid-
ed formal reduction and emotional overloading
as means of critical distance restoration and
re-balancing between the product and the cus-
tomer. Parameters’ comparison has allowed
asserting that, in the case of official discourse,
nominalisation and impersonalisation were
not only stylistic devices but also the tools of
the restriction of the reader’s interpretative
freedom. Through the use of passive construc-
tions and the absence of evaluative adjectives,
the corporation constructed an effect of “tech-
nological inevitability”. At the same time, the
journalistic review, through engagement strat-
egies and the use of mitigators, transformed
the process of information reception into an
act of shared expert analysis. It has been prov-
en that lexical hybridisation in the media text
functioned as a filter, transforming marketing
Apple Inc. codes into the language of daily
communication. Thus, the analysis demon-
strated the hybridity of functional styles: while
the official discourse of Apple Inc. adopted a
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“marketisation” strategy to legitimise the cor-
poration’s authority, The Verge has used con-
versational resources to build the form of rad-
ical authenticity. Moreover, it has been shown
that the choice of linguistic resources in Eng-
lish in the digital globalisation era is based on
the pragmatic goal of persuading the audience
due to the ability to appeal to the emotional
solidarity and challenge official discourse.

Linguistic and stylistic differences

of state governmental

and political media discourse

English has a well-defined functional differen-
tiation of the texts concerned with socially sig-
nificant events. Regulation of migration in the
United Kingdom can serve as a good example
of such a study object because an official body
should use precise legal terms, whereas in the
media sphere, the issue is viewed as an oppor-
tunity for implementing pragmatic influence
strategies. The content analysis of the official
statement Home Office (2023) has shown prev-
alence of detachment, objectivity and profes-
sional opacity. The text is structured accord-
ing to the principle of technocratic neutrality,
which is lexically manifested through a high
concentration of deverbal nouns and termino-
logical nominations: “detention”, “removal”,
“resettling”, “persecution”. This strategy makes
it possible to shift a social issue into the do-
main of formalised administrative procedures.
Research also indicates that rather than us-
ing an affective label for the issue at hand, the




passage in question uses an intricate system of
legal euphemisms. For instance, the construc-
tion “those with no right to be in the UK” re-
places possible stigmatising lexemes, providing
the government with a sense of legal formality.

It has also been determined that the de-
scribed measures are presented as if they were
an administrative duty, “the Home Secretary
will be under a legal duty to make arrangements
for the removal”. This statement is in line with
the theory of R. Quirk et al. (1985), which states
that the purpose of official language is to en-
sure legality due to the total depersonalisation.
The authors argued that the use of passive
voice and complex noun phrases creates an
effect of the “monolithic” nature of the state’s
position. This was observed in the analysed
text, where passive constructions (for example,
“claim will be considered”, “set by Parliament
in consultation with local authorities”) pres-
ent state measures as objective and automatic
necessities. The grammar of the statement in
question corresponds to the norms. The pas-
sage uses a modal construction of obligation,
i.e., “the bill provides for the government to
commit...”, and also “they will be detained and
promptly removed”. This allows one to avoid
the presence of a subjective speaker; rather, it
shifts the emphasis of the statement to the in-
escapability of legislative measures. According
to the approach of D. Biber & S. Conrad (2019),
such high terminological density and the ab-
sence of direct address function as instruments
of discourse objectification. According to the
results of analysis of the official document
published by the Home Office (2023), such a
discourse strategy helps to distance the offi-
cial institutions from the potential emotional
involvement in the situation in question by
turning to another “literate” mode of language
that prioritises legal and practical matters over
social and individual responsibility.

In contrast to the official style of govern-
mental documents, the publication by C. Mar-
shall (2025) demonstrates a different stylistic
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paradigm aimed at constructing social anxiety.
It was established that the article’s headline dis-
rupts official distance through the use of verbs
of physical action and an aggressive metaphor-
ic image: “smash the people-smuggling gangs”,
“vows to control small boat crossings”. At the
lexical level, the text is full of expressions that
describe migration as a criminal activity, such
as “vile people-smuggling gangs”, “organised
crime” and “illegal migration”. The use of such
lexical units corresponds with the phenomenon
of linguistic anxiety construction, which has
been analysed by R. Fowler (1991). According to
the author, the opposition in media discourse is
used to create the image of the enemy. The text
also uses emotionally expressive metaphors to
achieve this, for example, “vile people-smug-
gling gangs who put the value of human lives
behind their own profits”. This allows the jour-
nalist to appeal to the public’s moral norms,
thereby reducing the communicative distance
much more than in the factual reporting used
by the government.

The syntax of the journalistic text is dy-
namic and conversational, as revealed through
the analysis of direct ministerial speech inte-
grated into the publication’s narrative. Instead
of legal definitions, C. Marshall (2025) uses
the emotional categories that are available to
laymen, such as “failure to bring order to our
borders” or “eroding trust”. The use of the in-
clusive personal pronoun “our” alongside state-
ments about loss of control (e.g., “Britain is los-
ing control of its borders”) creates a sense of
common risk. G. Kress & T. Van Leeuwen (2021)
called this type of strategy “synthetic person-
alisation”, where the media pretend to conduct
a private conversation with the citizen to form
a certain social position. The presentation of
a political question as an individual problem
(e.g., as “ruining trust in politicians”, “failure
to bring order”) enables the journalistic style
of communication to influence the public,
presenting certain steps of the government as
an objective act of restoration of order. (“take
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hold of the migrant crisis”). The comparison
of these two cases made it possible to identify

fundamental differences in the realisation of
linguistic functions in English (Table 2).

Table 2. Comparison of the linguo-stylistic parameters of the analysed texts

Level . .
fferi Official style (Home Office) Journalistic style (The Sun)
Nominalisation and abstraction. Dominance Personalisation and active agency. Use
Morphological | of deverbal nouns: “detention”, “removal”, of personal pronouns and dynamic verbs:
“resettling”, “persecution” “I’ll control”, “smash”, “our borders”
Depersonalisation through passive Dialogisation and emotional pressure. Use of
constructions. Removal of the agent ¢ . .
. e YT : direct speech and rhetorical appeals:
Syntactic to project inevitability: “claim will be p ; »
: » o« ! » « - ...what are we even doing here?”,
considered”, “set by Parliament”, “they will “foi . »
: » failure to bring order to our borders
be detained and promptly removed
Legal euphemisation and precision. Emotional construction of anxiety. Dense
Lexical Replacement of emotive labels with neutral | use of criminal and evaluative markers: “vile
descriptions: “those with no right to be in the | people-smuggling gangs”, “organised crime”,
UK?”, “individuals falling within the scheme” “illegal migration”
Objectification and normativity. Social mobilisation and manipulation.
Construction of an image of “objective Imposition of a non-alternative evaluation
Pragmatic necessity” and legal obligation: “the Home through moral categories: “put the value
Secretary will be under a legal duty”, of human lives behind their own profits”,
“the bill provides for...” “take hold of the migrant crisis”
Maximum (“literate” dimension). Avoidance Minimal (“synthetic personalisation”). Creation
. - X of a sense of personal challenge through
Distance of emotional dialogue. Language focused D . Lo
o~ ot phrases such as: “ruining trust in politicians”,
on legal outcomes rather than individuals « - » s 2 e - »
eroding trust”, “Britain is losing control

Source: compiled by the authors based on analysis of Home Office (2023) and C. Marshall (2025)

The analysis of the data systematised in
Table 2 revealed a differentiation in the cog-
nitive mechanisms underlying the modelling
of reality in official and journalistic discourse.
Thus, it can be concluded that language choice
is determined by the pragmatic goals of insti-
tutional management and the interpretation of
processes by the media. An analysis of the mor-
phosyntactic level of the analytically oriented
text Home Office (2023) proved the dominance
of nominalisation. The use of deverbal nouns
(implementation, removal) made it possible to
transform dynamic processes into static objects
and achieve deagentivisation of discourse. The
process of removing the agent in passive voice
sentences objectifies the presentation with an
emphasis on laws rather than the person. How-
ever, the journalistic style of the text presented
by The Sun (Marshall, 2025) is characterised by
a large number of transitive verbs and the use
of first-person pronouns. The personalisation
of the political process is achieved by explicitly
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attributing responsibility to a particular indi-
vidual in this way, and a significant difference
in terms of lexicopragmatic strategies is ob-
served, in terms of which the professional in-
sulation and affective activation strategies are
used. The official text relies on a high degree
of professional terminology and euphemisms,
which minimises emotive value and ensures
discursive distance from the reader, while The
Sun relies on words like scam, chaos, and clog,
which serve as an ideological means of con-
structing the event. Substituting legal concepts
and legal language with emotional language
reduces the communicative distance from the
reader and predisposes a certain social position
of the recipient.

Analysis of the textual metafunction iden-
tified differences between official and journal-
istic discourses on the structure of the informa-
tion and cohesion. In official texts, e.g., from
Home Office (2023) and Apple Inc. (2024), the
constant theme, rheme pattern dominates. The




theme of most sentences is the name of the
thing (object or tech/legal term), for example,
“iPhone 167, “The bill”, “The internal design...
has been reengineered”. This construction en-
sures logical density and draws the reader’s
attention to the description of the product or
legal document, and the agent is not brought to
the foreground. Cohesion in official discourse is
grammatical in nature, and the main cohesive
devices are the conjunctive adverbials, which
serve to create the illusion of logical inevitabil-
ity of the information presented (e.g. instead,
more recently). The informational structure
of official discourse is built as a hierarchy, in
which the informational values presented are
technically described as a given, which allows
minimising the chances of understanding these
facts in another way.

By contrast, the media texts of The Verge
(Johnson, 2024) and The Sun (Marshall, 2025)
are characterised by linear or stepwise pro-
gression, where the rheme of the preceding
sentence becomes the theme of the following
one, creating a sense of dynamic narration and
simulating the logic of spontaneous authorial
reflection. The unity of these texts is provided
through a variety of cohesive lexical links, such
as lexical repetition of synonyms and lexical
repetition of epithets with evaluative signifi-
cance, as well as the use of inclusive personal
pronouns, which serve as an important com-
municative tool that creates unity between the
author of the text and the reader. For instance,
the transition from a technical definition to a
reader’s impression (“it confused the hell out
of me”) creates a bridge for understanding the
information in one flow. The main principle of
information building of media text is the con-
trast (rheme focus). Emphasis is shifted from
the thing itself to the subjective state or social
implication. It allows achieving more pragmatic
influence on the recipient.

The conducted study made it possible to
formulate a comprehensive account of the
evolution of the functional-stylistic system of
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the English language. In general, the linguis-
tic situation is characterised by three vectors:
hybridisation, deformalisation, and pragmatic
polarisation. Functional styles ceased to exist
in isolation. The five-part classification sys-
tem turned into the continuum: releases, re-
views, blogs, where the boundaries between
official, academic and media discourses are
blurred (Kukarenko, 2000). The marketisa-
tion of the official style and the intellectu-
alisation of the media style are responses to
the new challenges of the global information
society. A key feature of the English language
is the shifting balance of metafunctions. Clas-
sical stylistic theory focuses on the ideational
function (content conveying). In modern style,
there is an increase in the importance of the
interpersonal function. Even such a conserv-
ative functional style as that used in govern-
ment documents and corporate press releases
uses synthetic personalisation, making the re-
cipient feel closer.

In conditions of information overload,
functional styles have evolved from simple in-
formation delivery to complex cognitive mod-
elling of reality. The official style has adopted
a path of technocratic opacity, using passive
constructions and euphemisms to legitimise
authority. On the contrary, there is a radical-
isation of a media style that adapts colloqui-
al style, including digital slang elements, to
create a feeling of emotional closeness with
the recipient. Functional and stylistic charac-
teristics of the English language, as described
above, indicate that there is a change in the
nature of the language. The language is no
longer perceived as a set of formal and pre-
scriptive regulations, but it is now a flexible
semiotic system in which pragmatic and con-
textual characteristics prevail over abstract
correctness. The ability to adjust the structural
components to the new requirements and so-
cial problems (corporate conflicts, migration
crises) shows that the language is one of the
main tools of global social construction.

International Journal of Philology. 2026. Vol. 17, No. 1




Functional and stylistic features of contemporary English

Discussion

For the current study of linguistic and stylis-
tic differences in official and journalistic texts,
it is possible to argue that English, at the final
stage, represents a dynamic, pragmatic system
which is based not on rules of the norms, but
rather on the need to maintain a particular
communicative distance. The analysis of the
examples from Home Office (2023) and Apple
Inc. (2024) highlighted the prevalence of tech-
nocratic neutrality, as well as nominalisation
tactics that allow institutions to be regarded as
objectively authoritative entities. On the oth-
er hand, articles from A. Johnson (2024) and
C. Marshall (2025) demonstrated the shift to-
wards subjectivisation and emotional appeal of
the readers. The difference between the deno-
tative language of authority and the emotional
language of media is supported and partially
corroborated by linguists. Taking into account
the flexibility of English as a system, V. Albert
& J. Szit6 (2024) proved that norms of the lan-
guage are a result of the constant changes,
where even minor details, like punctuation or
the genre, are adapted to the changes in social
and cultural context. It is possible to observe
this through the usage of synthetic personal-
isation, when official discourse adopts mar-
keting “boosters”, to ensure that it becomes
relevant within a digital context. As this study
shows, English should no longer be considered
a closed system consisting of rules; it is an
open system whose flexibility can be used as a
resource by English speakers in 2025.

It is a similar process, which is highlight-
ed by A. Bakbergenov (2023). The author con-
siders the evolution of the English language
as a constant process which results from the
interaction of globalisation and regional dif-
ferentiation. He stresses the fact that the main
factor of change in English is the digitalisation
of communication, which matches the observa-
tion of this study where official press releases
undergo hybridisation. In contrast to the cur-
rent study’s focus on pragmatic polarisation,
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A. Bakbergenov (2023) concentrated more on
the evolutionary trajectory of the language. The
scholar notes that linguistic development is a
continuous process determined by the interac-
tion of historical, social, and cultural factors,
where regional variability and digitalisation
function as the principal drivers of transfor-
mation. Nevertheless, both studies agree that
the language is constantly recontextualised as
it is being adapted to new global challenges.
The research confirms that English becomes an
important tool for social reality construction,
regardless of the register of language that is
being used.

Regarding the syntactic system of the texts
that belong to this particular group in the cur-
rent study, the following conclusion is drawn:
in governmental official discourse from Home
Office (2023), active use of passive voice con-
structions is noted; this construction becomes
a strategic device of depersonalisation, “ob-
jectification” of legal norms. The use of such
linguistic means allows the authors to change
their focus from a specific individual perform-
ing an action to the legal result of that action
alone, creating the illusion of a unified position
of a state institution as an objective necessity
without the involvement of individuals. These
conclusions are in line with the findings of
J. Mackenzie (2020). This author states that the
grammar of the English language is not an ac-
cumulation of formal categories but a reflection
of the cognitive properties of its speakers and
the social connections among them, as well as
the specific conditions in which it exists social-
ly and culturally. Researcher underlines that
the ability of the speaker to adjust their speech
by changing formulations for the purpose of in-
creasing the degree of politeness, or by picking
the right formality of the language to be used,
is a complex process of anticipation of the state
of mind of an interlocutor to which the speaker
adapts. The conclusions of the studies consid-
ered here converge on a shared view of gram-
mar not as an abstract schema, but as an active




means of optimising messages to achieve spe-
cific social outcomes.

The present study identified the existence
of a fixed sequence of sentence components in
English official documents (for instance, Home
Office (2023)) as a basis for the “technocratic
neutrality’ of the statements. It is the use of
fixed sentence components that allows an au-
thor to achieve the effect of an objective logic,
when the law is presented as an irrefutable fact
through a syntactic construction that does not
involve direct communication of information to
a particular addressee, thereby minimising the
scope for subjective interpretation. It has been
established that the studies on English grammar,
such as in diachronic analysis by N. Fatima et
al. (2025), correspond to the conclusions of the
present research by pointing out that English,
a highly inflectional language of the Old Eng-
lish period, has turned into a highly analytical
system today (2020s), where it is primarily the
order of words that defines the meaning of the
sentence. The researchers identified the stabi-
lisation of the fixed Subject-Verb-Object (SVO)
order and the grammaticalisation of auxiliary
verbs as fundamental factors underpinning the
transformation of English syntax into a clear,
functionally oriented system. But where these
studies differ from the present study is that the
authors attribute syntactic stabilisation to a
long-term historical loss of inflexion and inter-
nal evolutionary processes within the language,
whereas the present study interprets the same
syntactic patterns as deliberate instruments of
ideological influence.

Within the present study, the phenom-
enon of English deformalisation was identi-
fied in journalistic discourse, as manifested
in the journalistic discourse of the case study
by C. Marshall (2025). Use of colloquial mark-
ers, pronouns of inclusion, and affective vo-
cabulary is used to close the stylistic gap and
produce a state of emotional intimacy. This
aligns with the results of the study of Z.U. Is-
lam (2022), who states that the changes in
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English should be seen as a metamorphosis in
its development and that technology and the
globalisation of the world are the main driving
factors. The author highlights digital technol-
ogy and online social networks as the driving
forces behind the proliferation of neologisms
and the fundamental shift in the rules of com-
munication. In this sense, code-switching and
the active impact of mass culture can be con-
sidered as components for the formation of a
new linguistic identity and as one of the key
factors in the high-tech society.

The analysis of the lexical level in Apple
Inc. (2024) revealed that the discourse technol-
ogisation strategy relies on precise terms and
specialised technical vocabulary, serving to
highlight the novelty and intellectual elitism
of innovations. For example, using expressions
like “built for Apple Intelligence with the all-
new A18 chip” or “48MP Fusion camera” is not
only informative but also conveys unshakea-
ble technological authority. The results of the
study by A. Nuri (2024) generally match the
direction of the current research, as they treat
the English lexical system as a blend of the na-
tive Germanic word-stock with a large amount
of borrowed words that ensure the inclusivity
and adaptability of the language in use. The
researcher showed that loanwords and the as-
similation of non-native words (starting from
religious terminology of Latin origin to tech-
nological slang) are necessary to replenish the
lexical system and to overcome the lexical gaps.
A comparison of the findings showed that both
studies have a similar interpretation of lexis
as a reflection of the socio-cultural situation.
They both suggest that the ability of the Eng-
lish lexical system to evolve and adapt is an as-
set that enhances communicative efficiency in
the modern era of digitalisation.

The study of the interpersonal metafunc-
tion in journalistic discourse, particularly on
the basis of The Verge review (Johnson, 2024),
enabled the identification of “Engagement”
strategies as a primary tool for reducing
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communicative distance. The author of this
study showed that the use of rhetorical ques-
tions, direct address to the reader through the
pronoun “you”, and the dynamism of syntactic
structures (parcellation) gives an impression
of “radical authenticity” and draws the reader
into the process of joint analysis. These devices
allow the media text to be perceived not only
as a source of information, but also as a sub-
jective and evaluative context for active inter-
action and the formation of common attitudes.
J. Shipra’s (2020) research on the linguo-sty-
listic features of contemporary English (2020)
fiction is equally important to the discussion
of the functional styles of this century. Her re-
search showed that the systematic choice of
the language means in literary texts, in par-
ticular, the syntactic and stylistic register in
fiction, is directly linked with the pragmatic
purpose of representing the social reality and
the everyday world. Accordingly, the use of
vivid description, realistic dialogue, and var-
ied tonal registers enables authors not only to
convey narrative content but also to enhance
readers’ emotional engagement.

The current study demonstrated that the
functional styles in the digital sphere have
become the result of strategic choices of lan-
guage semiotic means for achieving specific
pragmatic goals. The results are consistent
with the research of K. Wu (2025) in the field
of translation studies. The author showed that
stylistic decisions made by the translator when
rendering a literary piece are a complex process
in which individual factors such as personal
choices, motivations, interpretation, and the
development of technology are all at play. This
implies a need to develop independent analyt-
ical frameworks that would allow the study of
stylistic transformations beyond strictly for-
mal corpus-based methodologies, with a focus
on the functional aspects of meaning transfer.
A comparison of the findings of the studies
demonstrates convergence in the interpreta-
tion of style as an instrument for the purposeful
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modelling of social reality, regardless of the
type of discursive practice.

The results of the present study have made
it possible to identify the predominance of
pragmatic appropriateness over prescriptive
correctness as a key trajectory in the evolution
of functional styles in the English language. It
has been established that the strategies of gov-
ernmental “technocratic neutrality” and media
“affective mobilisation” represent systematic
responses of the linguistic system to the de-
mands of the globalised information space.
These theses are supported by the research of
M. Saraceni (2021). According to the author,
existing standards in linguistics need to be
re-examined with respect to the socio-cultur-
al factors at a regional level and with respect
to the general contexts of English use around
the world. The author points out that English
functions as a flexible instrument of global
communication, whose capacity for continuous
functional recontextualisation is central to its
viability across social domains in the 215 centu-
ry. Both studies suggest that the nature of var-
iability within the English language should be
viewed as a resource instead of a threat to the
system, and it seems to play a very significant
role in its status as a lingua franca.

Conclusions
Based on the synthesis of the results of the
analysis carried out, the following conclusions
were drawn about the functional and stylistic
transformation of the English language in the
conditions of digital globalisation. Thus, it is
shown that stylistics operates in the format
of a three-level meta-functional model (ide-
ational, interpersonal, textual), which makes
possible the study of semantic mechanisms
that are realised in the context of the process
of stylistic syncretism. The overview of the de-
velopment of classification systems highlights
a change from a view of functional styles to the
idea of a register continuum, in which factors
of appropriateness and situation play a more




dominant role in the choice of linguistic re-
sources. The comparative analysis of the case
studies demonstrates that official discourse is
characterised by the use of passive construc-
tions, nominalisation processes, and high
terminological density. In official texts, these
features function as instruments of de-agen-
tialisation, enabling authors to legitimise in-
stitutional positions while minimising person-
al responsibility. With the help of specialised
intensifiers and euphemisms characteristic of
this register, the texts are able to convey an
impression of technological determinism or
the inevitability of legal outcomes, thus nar-
rowing down the scope of the receiver’s inter-
pretations. On the contrary, journalistic style is
presented as the system of the linguistic coun-
terbalance to official style via subjectivisation
and pragmatic deconstruction of the official
position in the journalistic context. Journalis-
tic texts are characterised by the prevalence of
the interpersonal metafunction, which is made
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the flexible choices of stylistic strategies. In
this sense, the official documents have become
increasingly like marketing campaigns, while
the journalistic text is increasingly playing
the role of a cognitive tool. This confirms the
transformation of functional styles into a dy-
namic system in which the choice of linguis-
tic means is driven by the need to deconstruct
official narratives and establish an authentic
connection with a globalised audience. Possi-
ble directions of further research could include
the study of the impact of generative artificial
intelligence on the unification of functional
styles, as well as a study of short videos on so-
cial media as a new register that demonstrates
emerging hybrid registers. For the further de-
velopment of the field, the implementation
of multidimensional corpus analysis methods
is also recommended in order to enable the
mathematical verification of stylistic shifts
across large-scale datasets.
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Abstract. The study addressed the problem of translation accuracy in the rendering of English-
language advertising slogans into Ukrainian, whichremained a challenging task due to their semantic
density and stylistic compression. The aim of the study was to identify typical inaccuracies arising
in the translation of English advertising slogans into Ukrainian and to determine how translation
transformations may affect the conceptual structure and pragmatic impact of the original message.
The research employed methods of comparative translation analysis and semantic and pragmatic
analysis. The material consisted of English-language slogans used in international advertising
communication and their Ukrainian renderings. Particular attention was paid to translation
transformations such as omission, modulation, syntactic restructuring, grammatical substitution,
differentiation of meaning, and literal translation. The results demonstrated that translation
inaccuracies arose when key lexical components or structural features encoding the central concept
of the slogan were omitted, replaced, or transformed. Such transformations led to obscuring
the core conceptual message, weakening stylistic expressiveness, reducing persuasive force, and
blurring the brand identity embedded in the original slogan. The study also showed that the loss
of stylistic devices and directive structures diminished the pragmatic effectiveness characteristic
of advertising discourse. By systematically correlating particular translation transformations with
types of semantic and pragmatic distortion, the research provided a detailed explanation of how
translation choices influenced the communicative effectiveness of advertising slogans. Alternative
Ukrainian renderings were proposed to illustrate strategies for achieving greater semantic and
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pragmatic equivalence. The practical significance of the study lies in its applicability to translation
practice and international advertising communication

Keywords: advertising discourse; translation transformations; pragmatic equivalence; conceptual

distortion; translation inaccuracies

Introduction

In globalised communicative space, advertising
slogans function as one of the most effective
instruments for influencing mass conscious-
ness by shaping consumer behavior, attitudes,
and value orientations. As highly condensed
verbal messages, slogans encapsulate the core
idea of a brand and serve as a powerful means
of constructing its identity in the minds of tar-
get audiences. Their persuasive force relies not
only on semantic precision but also on emo-
tional appeal, cultural resonance, and stylistic
expressiveness. In cross-cultural communica-
tion, however, these features become particu-
larly vulnerable, as the transfer of a slogan
into another language inevitably involves a
complex process of negotiation between pre-
serving the original meaning and adapting it
to the target culture. This tension gives rise
to a fundamental problem: how to ensure the
adequacy of translation without distorting the
conceptual, pragmatic, and expressive dimen-
sions of the slogan.

The authors S. Shahzad et al. (2024) em-
phasised that a slogan embodies the central
idea of an advertising campaign, contrib-
utes to forming a positive attitude toward
the advertised product, and helps estab-
lish and reinforce brand identity. N.K. Vid &
V. Kuci$ (2021) approached the function of
slogans primarily from a pragmatic perspec-
tive, highlighting their motivational role in
persuading consumers and encouraging them
to take action, such as purchasing a product
or service. Similarly, M.C. Adiniu & A. Uchen-
na (2023) foreground the persuasive function
of slogans, attributing it to their emotive and
expressive potential, which enables them
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to evoke positive associations with both the
brand and the advertised product.

Within this context, the adequate transla-
tion of advertising slogans remains a consist-
ently relevant issue in contemporary trans-
lation studies. Both excessive reliance on
literal translation and overly adaptive trans-
lation strategies may distort the core idea of a
slogan, thereby weakening brand identity and
diminishing the pragmatic and expressive im-
pact of the advertising message. In their work,
D.A. Villegas & A.M. Marin (2022) argued for
the necessity of adaptive translation methods,
whereby the translator adjusts the original
text to the target culture in order to achieve
functional equivalence through substitutions,
omissions, or additions. At the same time, the
authors stress that such adaptation may lead
to transformations of the original meaning.
J. Munday et al. (2022) define translation ade-
quacy as the extent to which a translation meets
the expectations and requirements of multiple
stakeholders, including the client, the target
audience, and the translator. C. Han (2020) sys-
tematises key approaches to translation quality
assessment, identifying reliability, validity, and
practicality as the main evaluation criteria.

At the same time, relatively few interna-
tional studies focus specifically on translation
errors and inaccuracies that reduce the prag-
matic effectiveness of advertising messages,
particularly in relation to Ukrainian-language
material. A.G. Salcianu (2022) identifies several
types of errors that may lead to translation in-
adequacies, including excessive use of inappro-
priate literal translation, insufficient adapta-
tion to the target culture, and failure to account




for cultural taboos and local social, religious, or
cultural norms. I. Torresi (2021) examined four
major categories of translation problems: prag-
matic, cultural, linguistic, and textual.

Based on an experimental study of transla-
tor training, Y. Alolaywi (2022) concludes that
translation errors can be broadly classified into
structural, lexical, and interpretative catego-
ries. The study highlights that the majority of
errors fall within the structural category and
are associated with difficulties in forming sub-
ject-verb agreement, using relative clauses and
pronouns, and constructing syntactically well-
formed sentences.

Although a number of studies have ad-
dressed the translation of English-language
slogans into Ukrainian, the issue of translation
inadequacy remains largely underexplored,
particularly in terms of systematic analysis of
erroneous or suboptimal translation solutions.
This gap is especially significant given the in-
creasing integration of the Ukrainian adver-
tising market into the global communicative
space and the growing presence of interna-
tional brands targeting local consumers. One
of the few studies addressing this issue is that
of 0.0. Kurbal-Granovska (2024), who draws
attention to the problem of over-adaptation in
translating English slogans into Ukrainian, a
strategy that may dilute global brand identity.

Against this background, it was necessary
to address this research gap by examining cas-
es of inappropriate application of translation
transformations in the Ukrainian rendering of
English-language advertising slogans. Particu-
lar attention was paid to translation solutions
that distort the core idea of the slogan, blur
brand identity, or misrepresent the character-
istics of the advertised product or service. The
aim of this study was therefore to identify and
analyse types of translation inaccuracies that
reduce the pragmatic effectiveness of adver-
tising slogans in cross-cultural communica-
tion. In cases where existing translations were
found to weaken or distort the conceptual and
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pragmatic content of the original slogan, the
analysis was complemented by proposing alter-
native Ukrainian renderings intended to more
adequately preserve the semantic structure
and persuasive effect of the source message. To
achieve this aim, the study addressed the fol-
lowing research questions:

Q1: What types of translation transforma-
tions most frequently lead to distortions in the
Ukrainian translations of English-language ad-
vertising slogans?

Q2: How do such translation inaccuracies
affect the preservation of the slogan’s con-
ceptual message and the global identity of
the brand?

Q3: To what extent do these translation
solutions reduce the pragmatic and persuasive
impact of the original advertising message on
the target audience?

Materials and Methods
The empirical material of the study consisted of
English-language advertising slogans of inter-
nationally recognised brands and their Ukrain-
ian translations used in the local advertising
space. The corpus was composed of seven slo-
gans representing globally established brands,
including HSBC — “The World’s Local Bank”
(HSBC The World’s...,n.d.), Volkswagen — “Think
Small” (Daye, n.d.), “Taco Bell - Think Outside
the Bun” (A case study on Taco Bell’s, n.d.),
Hallmark — “When You Care Enough to Send
the Very Best” (Hallmark In Real Life, n.d.),
Burger King — “Have It Your Way” (Have It Your
Way Slogan, n.d.), Coca-Cola — “The Taste That
Can’t Be Beat” (Advertising slogans: 55...,n.d.),
as well as the recruitment slogan of the U.S. Ma-
rines — “The Few... The Proud... The Marines”
(The Few, The Proud..., 2007). The selection of
these particular slogans was methodologically
justified by several factors. First, all selected
slogans belong to internationally recognised
brands with a clearly established global iden-
tity, which makes them suitable for analysing
the preservation or distortion of brand-related
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meanings in translation. Second, these slogans
are widely circulated and culturally significant,
representing different types of advertising
discourse, including commercial product pro-
motion (e.g., food and beverages, automotive
industry) and institutional or recruitment com-
munication. Third, their Ukrainian translations
have been documented either in the local me-
dia space or in contemporary translation stud-
ies literature, which ensured the availability
of comparable source and target texts. Finally,
the selected slogans are characterised by a high
degree of semantic density, stylistic marked-
ness (e.g., use of idioms, oxymoron, antithe-
sis), and pragmatic orientation, making them
particularly relevant for analysing the impact
of translation transformations on meaning and
persuasive effect. The material was collected
from a combination of sources, including elec-
tronic advertising databases, publicly available
brand communication materials, and academic
publications in the field of translation studies
(The Few, The Proud..., 2007; Mulyk & Humen-
niy, 2019; Advertising slogans, 2023). The use
of multiple types of sources ensured the repre-
sentativeness and reliability of the corpus. In
cases where Ukrainian translations were not at-
tested in the media discourse, they were taken
from scholarly works that analyse translation
practices in advertising.

The study employed a qualitative analyt-
ical approach, as the primary objective was to
examine the mechanisms of meaning construc-
tion and transformation. The methodological
framework combined comparative translation
analysis with semantic-pragmatic and stylistic
analysis, which together made it possible to
investigate the relationship between linguistic
form, conceptual content, and communicative
function in both the source and target texts.
Comparative translation analysis was used to
identify and classify the translation transfor-
mations applied in the Ukrainian renderings of
the slogans. This method allowed for a system-
atic comparison between the source and target
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texts and made it possible to determine how
specific translation operations (such as omis-
sion, addition, modulation, differentiation of
meaning, grammatical substitution, and syn-
tactic restructuring) affect the structure and
content of the slogan. Semantic and conceptual
analysis was employed to examine the extent to
which the core idea of the slogan is preserved in
translation. This approach focused on identify-
ing the key conceptual components encoded in
the source text and evaluating their representa-
tion in the target text. It was particularly rele-
vant for analysing slogans, as their effectiveness
largely depends on the accurate transmission of
a condensed conceptual message.

Pragmatic analysis was applied to assess
the communicative function of the slogans, in-
cluding their directive force, persuasive orien-
tation, and potential impact on the target audi-
ence. This method made it possible to evaluate
how translation transformations influence the
illocutionary force of the slogan and its abili-
ty to engage the recipient. Stylistic analysis
was used to examine expressive devices such
as metaphor, idiomatic expressions, antithesis,
and oxymoron, which contribute to the mem-
orability and persuasive power of advertising
slogans. The inclusion of this method was jus-
tified by the fact that stylistic features often
carry essential components of the slogan’s con-
ceptual and emotional meaning. The analytical
procedure consisted of four stages. At the first
stage, the English-language slogans and their
Ukrainian translations were compared in or-
der to identify the translation transformations
applied in the target texts. At the second stage,
the semantic and conceptual correspondence
between the source and target texts was ana-
lysed, with particular attention to the preserva-
tion of the slogan’s core idea and brand-related
meanings. At the third stage, the pragmatic and
stylistic effects of the translations were evalu-
ated, focusing on their persuasive and expres-
sive characteristics. At the fourth stage, alter-
native Ukrainian renderings were proposed




in cases where the existing translations were
found to inadequately reproduce the concep-
tual or pragmatic structure of the original slo-
gan. This methodological framework ensured a
comprehensive analysis of advertising slogan
translation by integrating multiple comple-
mentary approaches and provided a basis for
analysing the conditions under which transla-
tion transformations may contribute to or hin-
der the preservation of conceptual meaning,
brand identity, and persuasive effectiveness in
cross-cultural communication.

Results
The original of the slogan “The World’s Local
Bank” (HSBC The World’s..., n.d.) represents
a paradoxical “glocal” brand slogan in which
opposing concepts are deliberately combined —
global reach and knowledge of local cultural
and financial specifics. In the translation into
Ukrainian as “BaHk jyist Bchoro cBiTy” [Bank
dlia vsoho svitu] (Advertising slogans..., 2023),
the second meaning is lost through the trans-
formation of omission of the lexical unit “lo-
cal”, which significantly distorts the idea of the
slogan that defines the unique identity of the
bank as an international institution and, at the
same time, a personal, local bank for individu-
als and businesses. At the same time, as a result
of translation, the oxymoronic and paradoxical
effect of the original message is lost. This ex-
ample illustrates how omission accompanied
by the loss of stylistic devices may affect the
slogan’s conceptual message and lead to a loss
of brand identity and conceptual duality (Q2),
especially when key stylistic devices encode
the core concept. This conclusion directly ad-
dresses Q1, indicating that omission refers to
those transformations that most often lead to
distortions. For translating this slogan, it would
be more appropriate to apply the transforma-
tion of modulation by developing the meaning
either of territorial accessibility or of sensitivity
to local specificity, for example: “bank mopyy 3
Bamu” [Bank poruch z vamy] or “Ilmo6anbHuit
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6aHK 3 micieBuM migxomom” [Hlobalnyi bank z
mistsevym pidkhodom].

In addition to the loss of stylistic devices,
the distortion of the key concept of the slogan
may, on the contrary, be the result of the ap-
pearance in the translation of stylistic devices
that were absent in the original. In the original
slogan “The Few... The Proud... The Marines.”
(US Marines), there is no opposition between
the attributes of the Marines, which are ex-
pressed in the form of nominative sentences.
In the Ukrainian rendering “O6panux Heba-
rato. Topaux 6Garato” [Obranykh nebahato.
Hordykh bahato] (Advertising slogans..., 2023),
the translator introduces an opposition, an an-
tithesis, through the transformation of addi-
tion of opposing lexical units (He6araTo — 6a-
rato [nebahato - bahato]), and also performs
the transformation of omission of the word
denoting the key concept defined by the oth-
er two units. As a result, an entirely different
meaning emerges, distorting the original idea
of the slogan. The distortion affected both the
conceptual message and the representation
of the brand’s identity (Q2). A more accurate
translation would preserve the rhythmic struc-
ture of short nominative sentences while ap-
plying the transformation of differentiation of
meaning in rendering the first lexeme in order
to enhance the slogan’s expressiveness: “06-
paHi. l'opzi. Mopceki mixotuHui” [Obrani. Hor-
di. Morski pikhotyntsi].

Translation may distort the meaning and
concept of the original due to excessive adap-
tation of the slogan using the transformation
of complete syntactic rearrangement. The key
idea of the slogan and its pragmatic effect are
lost in the translation of the original expression
“Think Small” (Volkswagen) into Ukrainian as
“IIpocroTa moBkims” [Prostota dovkillia]. Such
a translation is proposed in the work of K. Mu-
lyk & K. Humenniy (2019).

In the original slogan, the concept of the
advantages of a small-sized car is encoded.
The main idea of the slogan is to draw the
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audience’s attention to the fact that the com-
pact size of the vehicle is not a disadvantage
but rather an advantage (e.g., lower fuel con-
sumption and maintenance costs, as well as
greater maneuverability). In other words, the
slogan encourages the audience to reconsider
the conventional association between large size
and automotive superiority.

In the Ukrainian translation, which em-
ploys the transformation of full syntactic re-
structuring combined with grammatical sub-
stitution (replacement of a directive speech act
with a nominative construction), both the core
idea of the slogan and its pragmatic effect are
lost. The original slogan is a concise imperative
utterance directly addressing the recipient and
urging them to reconsider their perception of
car size. In the translation, this pragmatic ori-
entation disappears: the directive act implying
a cognitive action on the part of the address-
ee (think) is replaced with an abstract nominal
phrase that has no clear connection either to
the car itself or to its characteristics. As a result,
the personalisation of the advertising appeal is
eliminated, the expressiveness of the slogan is
reduced, and the key concept of the small size
of the car as an advantage disappears. This
case demonstrated a significant reduction of
pragmatic and persuasive impact on the target
audience (Q3), and highlights complete syn-
tactic restructuring as one of the most distor-
tion-prone transformations (Q1).

A more adequate translation would pre-
serve the imperative structure of the original
and thus maintain its pragmatic orientation.
Several possible Ukrainian renderings may be
proposed. One option is “Iymait mpo mase”
[Dumai pro male], which most closely repro-
duces the syntactic structure and brevity of the
original slogan. By retaining the imperative
form, this version preserves the directive na-
ture of the advertising message and encourages
the recipient to reconsider the value of a small
car. Another possible translation is “Mwucan
KoMIakTHO” [Mysly kompaktno]. This version
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represents a semantic modulation in which
the adjective small is interpreted as compact,
a characteristic more directly associated with
the advantages of a vehicle. Such modulation
makes the slogan sound more natural in adver-
tising discourse while still maintaining the im-
perative form and the idea of re-evaluating the
value of compactness. Finally, a more adaptive
advertising-oriented translation may be “O6u-
pait komnakTtHicTh” [Obyrai kompaktnist]. Al-
though this version modifies the speech act by
transforming the cognitive directive think into
a call for action (choose), it preserves the key
promotional concept and clearly foregrounds
the value of compact size as a positive feature
of the vehicle. Overall, translations that retain
the brevity and directive character of the orig-
inal slogan while foregrounding the advantage
of compact size are more likely to reproduce
both the conceptual content and the pragmat-
ic impact of the original advertising message.
This directly answered Q3 by showing that pre-
serving directive structure is crucial for main-
taining persuasive effectiveness.

The analysis showed that not only excessive
adaptation of a slogan in translation but also,
conversely, its literal translation can weaken
the brand’s image and the pragmatic effect of
the original. An example is the rendering of the
slogan “Think Outside the Bun” (Taco Bell) as
“Ilymaii mosa 6Gynkoro” [Dumai poza bulkoiu]
(Advertising slogans..., 2023).

The English-language slogan “Think Out-
side the Bun” demonstrates a creative play on
words, drawing on the idiom think outside the
box, which signifies unconventional or inno-
vative thinking. In this slogan, the noun “bun”
replaces “box”, simultaneously referencing the
product (buns as a component of traditional
burgers) and contrasting Taco Bell’s products
with conventional fast-food items such as burg-
ers. Thus, the slogan encourages the audience
to adopt a non-traditional perspective, posi-
tioning Taco Bell as an alternative to typical
fast-food chains.




The Ukrainian rendering “/Ilymaii mo3a 6ys-
Koto” [Dumai poza bulkoiu] represents a liter-
al translation that retains the lexical meaning
of the original words and the directive speech
act, but fails to convey the idiomatic and fig-
urative aspects inherent in the source text. In
particular, the translated slogan loses the con-
notation of creative or non-standard thinking
embedded in the English expression. Conse-
quently, the directive message appears reduced
to a superficial reference to a “bun,” without
evoking the intended conceptual contrast or in-
novative framing of the brand’s product. From
a pragmatic perspective, the translation dimin-
ishes the persuasive and emotive impact of the
slogan, as the imperative structure remains
but the playful, attention-grabbing quality is
weakened. Moreover, the Ukrainian version
fails to highlight the brand’s positioning as an
alternative to traditional burgers, which is a key
component of the original slogan’s marketing
strategy. While the English slogan simultane-
ously emphasises both cognitive engagement
(think differently) and product differentiation
(alternative to standard fast food), the Ukrain-
ian translation conveys neither the idiomatic
meaning nor the strategic contrast, resulting in
a partial loss of both semantic and pragmatic
effectiveness. This further confirmed that lit-
eral translation is another source of distortion
(Q1), reducing persuasive and emotive impact
of the original message (Q3).

Several alternative translations could
better capture the conceptual and persuasive
intent of the original slogan. For example,
“IOymait HectranmapTHO — 3 Taco Bell” [Dumai
nestandartno - z Taco Bell] preserves the idi-
omatic sense of unconventional thinking while
explicitly linking it to the brand. Another pos-
sible rendering, “Mucin iHakie — 3a6yap Ipo
6yprep” [Mysly inakshe - zabud pro burher],
foregrounds the contrast with traditional fast
food, thereby maintaining the promotional em-
phasis on Taco Bell as an alternative. Finally,
“Ilymait mo-HoBomy — o6epu Taco Bell” [Dumai
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po-novomu - obery Taco Bell] combines a di-
rective imperative with both conceptual novel-
ty and brand reference, effectively restoring the
slogan’s persuasive and emotive functions in
the Ukrainian context.

Overall, the analysis demonstrated that lit-
eral translation of idiomatically and culturally
loaded slogans may lead to a loss of meaning,
reduction of stylistic expressiveness, and weak-
ening of the brand’s intended positioning. This
confirmed that such transformations affect
both conceptual meaning and pragmatic im-
pact (Q2, Q3). A separate group in the corpus of
research material was represented by slogans,
the translations of which generally retain the
key concept of the original, but “blur” the brand
identity due to the use of transformations of
modulation, omission and differentiation of
meanings, weakening the connection between
the slogan and the advertised product.

The translation of the slogan “The Taste
That Can’t Be Beat” (Coca-Cola) as “Cmax,
SIKUI He 3MaraeTbesi” [Smak, yakyi ne zmahai-
etsia] (Advertising slogans..., 2023), generally
preserves the idea of the original but is still
not entirely accurate for several reasons. First,
“can’t be beat” or “can’t be beaten” is a collo-
quial idiom meaning “unmatched” or “impossi-
ble to surpass in quality”, which is traditionally
translated into Ukrainian as «Hemnepeepiie-
HMil» [neperevershenyi] or «HemepeMOsKHUIT»
[neperemozhnyi]. In combination with the
word «cmak» [smak], this epithet adequately
conveys the idea and the core concept of the
original slogan: “HenepeBepiuiennii cmak” [Ne-
perevershenyi smak]. The translator applied the
transformation of modulation combined with
grammatical substitution (replacement of the
passive with the active voice). The modulation
here consists of replacement of cause with ef-
fect: if a taste cannot be “beaten”, that is, sur-
passed, then there is no reason for such a taste
to compete. However, for the advertising audi-
ence the modulated meaning may not be obvi-
ous. It “blurs” the original idea, as it becomes
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unclear why the taste does not compete (pos-
sible inferred meanings may include unwilling-
ness to compete, inability to compete, etc.).

In the translation of the following slogan
from the corpus of material, the general emo-
tional idea of sincere care is partially preserved:
“When you Care Enough to Send the Very Best”
(Hallmark In Real Life, n.d.) - “Konu Bu roro-
Bi BigmaTtu Haiikpamie” [Koly vy hotovi viddaty
naikrashche] (Mulyk & Humenniy, 2019). The
phrase of the target text still conveys a sense of
personal involvement and emotional readiness
to express one’s feelings. However, several im-
portant semantic elements of the original slo-
gan are lost or distorted.

First, the lexical unit “send”, which is
central to the communicative situation repre-
sented in the slogan, is replaced with the verb
“Bimmaru” [viddaty] (to give), based on the ap-
plication of the transformation of differentia-
tion of meanings. This choice weakens the con-
nection between the slogan and the advertised
product, since the act of sending a greeting card
is replaced by the much more general notion of
giving something. Since the product being ad-
vertised is greeting cards, the verb “Hagiciatn”
[nadislaty] (in imperative form “HapgimuriTs’
[nadishlit]) would reproduce the communica-
tive scenario encoded in the original slogan
much more accurately. As a result, the differ-
entiation of meaning appears unnecessary in
this context, since the situational specificity
of the advertising message disappears. Finally,
the translation also omits the lexical elements
“Care Enough”, which in the original emphasis-
es the intensity and sincerity of the emotional
attitude. This omission reduces the expressive
force of the slogan and weakens the causal re-
lationship between caring and sending the best
greeting card.

A more adequate Ukrainian translation
would therefore preserve both the emotion-
al component and the communicative action
encoded in the original slogan. One possible
rendering is “SIkujo/Komu BaM He 6aiimyxke —
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Haminutite Hajikpame” [Yakshcho/Koly vam
ne baiduzhe - nadishlit naikrashche], which
retains the idea of sincere care while directly
referring to the act of sending a greeting card.
Another possible version is “Kosnu cripaBzi n6a-
eTe — Hagcwiaiite Hajikpamie” [Koly spravdi
dbaiete — nadsylaite naikrashche]. This transla-
tion preserves the causal relationship between
care and action while maintaining the directive
and persuasive tone characteristic of advertis-
ing discourse. Both variants more clearly repro-
duce the conceptual structure of the original
slogan, in which genuine care motivates the act
of sending the very best greeting card.

The slogan “Have It Your Way” (Burger
King) may also be regarded as an intermedi-
ate case in which the Ukrainian translation
does not distort the core conceptual meaning
of the original but nevertheless weakens its
pragmatic impact. In Ukrainian advertising
discourse, the slogan is sometimes rendered
as “Ha Bmacumit poscyn” [Na vlasnyi rozsud]
(Mulyk & Humenniy, 2019).

In the original slogan, the central concept
is that of personalisation and customer auton-
omy: the consumer is invited to receive the
product exactly as they prefer. The imperative
construction “have it” functions as a directive
speech act directly addressing the potential
customer and encouraging them to exercise
their freedom of choice. In this way, the slogan
foregrounds the brand’s key marketing strat-
egy — allowing customers to customise their
meal according to their individual preferenc-
es. In the Ukrainian rendering “Ha BmacHwmit
poscyn” [Na vlasnyi rozsud], the general idea
of individual choice is preserved. The phrase
conveys the notion that a decision can be
made according to one’s personal preference,
which corresponds to the conceptual core of
the original slogan. However, several impor-
tant pragmatic elements of the original are
weakened in translation.

First, the imperative structure of the orig-
inal slogan disappears. The English version




directly addresses the consumer and encour-
ages an action, whereas the Ukrainian transla-
tion is a nominal phrase that merely describes
the possibility of personal choice rather than
inviting the customer to exercise it. As a re-
sult, the directive character of the advertising
message is lost.

Second, the translation removes the im-
plicit reference to the act of obtaining the
product. In the English slogan, the verb “have”
(it) implies receiving or enjoying a specific
item - in this context, a burger prepared ac-
cording to the customer’s preferences. The
Ukrainian phrase, however, does not contain
any lexical element referring to the product or
to the act of ordering or consuming it. Finally,
the loss of the directive form reduces the lev-
el of personalisation of the advertising appeal.
While the original slogan creates the impres-
sion of a direct dialogue with the customer, the
translation sounds more like a general state-
ment describing an abstract possibility.

A more adequate translation would there-
fore preserve the directive structure and the im-
plicit connection with the act of ordering food.
Possible Ukrainian renderings include “3a-
MOBJISIiA, sIK Xovenr” [Zamovliai, yak khochesh],
“Cmakyit mo-cBoemy” [Smakui po-svoiemu], or
“O6upait cBiit cmak” [Obyrai svii smak]. These
versions retain the idea of individual choice
while restoring the persuasive and interactive
character of the original advertising message.

Overall, the results of the analysis provided
explicit answers to the research questions. With
regard to Q1, the study demonstrated that the
translation transformations most frequently
leading to distortions include omission, modu-
lation, complete syntactic restructuring, gram-
matical substitution, literal translation, and the
addition of stylistic elements not present in the
original. Concerning Q2, these transformations
affect the preservation of the slogan’s concep-
tual message by distorting or partially eliminat-
ing its core idea, weakening the semantic links
between the slogan and the advertised product,

75

Kononchuk

and blurring the global brand identity embed-
ded in the source text. In response to Q3, the
findings indicated that such translation solu-
tions reduce the pragmatic and persuasive im-
pact of advertising slogans to varying degrees,
most notably through the loss of directive il-
locution, reduction of stylistic expressiveness,
weakening of emotional appeal, and decreased
audience engagement. Taken together, these
results highlighted that the effectiveness of
slogan translation depends on a balanced ap-
plication of translation transformations that
preserves conceptual integrity, brand identity,
and pragmatic force.

Discussion

The findings of this study indicated that, al-
though translation transformations constitute
legitimate translation strategies, their unjusti-
fied or excessive use may lead to distortion of
the core idea of the slogan, weakening of its
stylistic expressiveness and pragmatic effec-
tiveness, dilution of the brand identity embed-
ded in the source message, modification of the
slogan’s conceptual meaning, and a reduction
in its persuasive impact on the target audi-
ence. All these factors may ultimately result in
a negative impact of the translated slogan on
the target audience. The possibility of such an
effect — where the translated text renders an
advertising campaign ineffective - is identified
by I. Torresi (2021), alongside two other poten-
tial outcomes of adapting advertising texts to
the target language: a neutral effect (where the
translation does not significantly alter the orig-
inal message) and a positive effect.

The approach adopted in this article aligns
with the findings of the Ukrainian researcher
0.0. Kurbal-Granovska (2024), who raised the
issue of over-adaptation of English slogans in
their Ukrainian renderings. The author con-
cludes that an adaptive strategy may narrow
the universal appeal of the original slogan
by focusing on local concepts, thereby weak-
ening the global identity of the brand. This
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conclusion is supported by the present study.
However, unlike the aforementioned research,
which primarily focuses on the shift of the con-
ceptual focus of the original slogan to fit the
cultural context and values of Ukrainian con-
sumers, the present study has gone beyond the
analysis of domestication strategies by demon-
strating that the effectiveness of translating
English-language slogans depends on the
translator’s ability to account simultaneously
for conceptual, pragmatic, and stylistic factors.

The problem of distortion of pragmatic
equivalence in translating English slogans into
Ukrainian is also partially addressed by D. Bi-
hunov & E. Ivashkevych (2021), who analysed
individual translations that convey the core
idea encoded in the slogan but fail to preserve
the wordplay of the original. The authors also
highlighted cases where grammatical substi-
tution (e.g., rendering the present continuous
tense as the simple present) may affect the key
concept of the slogan. At the same time, their
study primarily focused on successful transla-
tion examples, while only two cases of distor-
tive transformations are discussed. In contrast,
the present study identified systematic seman-
tic and pragmatic distortions in the translation
of English advertising slogans into Ukrainian by
analysing a wide range of inadequately applied
transformations, including complete syntactic
restructuring, modulation, omission of ele-
ments associated with the key concept, stylistic
transformations introducing additional con-
cepts absent in the original, grammatical sub-
stitution leading to the loss of directive illocu-
tion, literal translation resulting in the loss of
idiomaticity, as well as omission and differenti-
ation of meanings that weaken the connection
between the slogan and the advertised product.

The results of this study contributed to
a broader discussion of translation quality
in advertising discourse and highlighted the
importance of balancing semantic accuracy,
pragmatic effectiveness, and cultural adapta-
tion in translating advertising messages. This
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integrative approach is consistent with the
findings of D.M. Pantea et al. (2024), who em-
phasised the importance of the translator’s
in-depth understanding of the brand, which
requires preliminary analysis of the message
content, its communicative intention, rhetor-
ical design, and emotional impact, as well as
the preservation and reproduction of the con-
ceptual core embedded in the original slogan.
At the same time, the above-mentioned study
does not demonstrate which specific transla-
tion transformations may lead to distortion of
the key concept of the slogan or to the loss of
important semantic, rhetorical, and conceptual
components in translation. Instead, the pres-
ent study focused specifically on lexical and
grammatical transformations that result in se-
mantic and conceptual distortions in Ukrainian
translations. Translation transformations used
in rendering English-language slogans into
Ukrainian have been extensively studied in con-
temporary Ukrainian translation scholarship.
O. Vasylenko et al. (2025) identified such recur-
rent translation operations as transposition,
modulation, adaptation, calquing, antonym-
ic translation and paraphrasing. In addition,
S. Riabovol (2022) outlined the effectiveness
of transformations such as contextual substi-
tution, generalisation of meaning, omission,
addition, sentence partitioning, literal transla-
tion, adaptation, and complete revision of the
source slogan. N.V. Sheverun et al. (2022) noted
the frequent use of transcoding, compression
and decompression, calquing, generalisation,
and antonymic translation.

However, these studies primarily focused
on adapting the source text to the norms of the
target language, leaving aside the question of
when such transformations reduce the effec-
tiveness of slogans in influencing the Ukrainian
target audience, as well as ways to enhance the
pragmatic and conceptual adequacy of trans-
lations. In the study by S. Sichkar et al. (2023),
the issue of insufficient translation effective-
ness is only implicitly addressed, as the authors




noted that “sometimes the differences in the
language structures are so substantial that even
the employment of all the lexical and grammat-
ical transformations is not approved”, and also
point to differences in consumer motivation
across source and target cultures, emphasis-
ing that “Ukrainian culture tends to assess the
product based on personal experience and use
rather than elusive messages”.

The results of the present study demon-
strated that translation effectiveness is large-
ly determined by the extent to which applied
transformations — particularly semantic modu-
lation and complete restructuring of the orig-
inal slogan — may distort brand identity. The
role of slogans in constructing brand image
and identity has been examined in Ukrainian
scholarship primarily from semiotic and prag-
matic perspectives. N. Kravchenko et al. (2021)
analysed the pragmatic and stylistic aspects of
Apple’s brand identity construction, linking it
to motivational values of the target consumer,
referred to as customer-associated descriptors.
Similarly, N. Kravchenko et al. (2023) examined
the identity of the Harley-Davidson brand in
relation to the construction of the target con-
sumer’s identity through key values embedded
in the slogan and actualised by interconnected
pragmatic and stylistic devices. These ideas in-
tersect with the findings of the present study in
that the slogan, beyond its expressive and in-
formative functions, embodies a unique brand
identity. Therefore, the loss of identity-related
components in translation may render a slogan
ineffective, even if its rhetorical and pragmatic
potential is preserved or enhanced. At the same
time, although these studies are theoretically
and methodologically consistent with present
findings, they do not address the issue of repro-
ducing brand identity in translation.

The results of this study confirmed the
general assumptions of previous research re-
garding the importance of preserving the con-
ceptual core, pragmatic intent, and persuasive
potential of advertising slogans in translation,
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while at the same time offering new analytical
insights into the mechanisms of semantic and
pragmatic distortion caused by specific trans-
lation transformations. These findings made
it possible to formulate a comprehensive un-
derstanding of translation adequacy in adver-
tising discourse as a dynamic balance between
semantic accuracy, cultural adaptation, and the
preservation of brand identity, thereby provid-
ing a more nuanced framework for evaluating
and improving the quality of slogan translation
in cross-cultural communication.

Conclusions

The present study examined cases of inaccurate
translation of English-language advertising
slogans into Ukrainian, focusing on translation
transformations that distort the conceptual
content and pragmatic impact of the original
advertising message. The analysis of the re-
search material has shown that the main inac-
curacies in translating English-language slo-
gans into Ukrainian have been associated with
the use of translation transformations that lead
to a distortion of the slogan’s core idea and,
consequently, to a “blurring” of brand identity,
the characteristics of the advertised product or
service, as well as to a reduction in expressive-
ness compared to the original.

It was found that the most frequently oc-
curring transformations, which, if used im-
properly, can distort the idea and pragmatics
of the original, include: omission, modulation,
complete syntactic reorganisation, grammat-
ical substitution, differentiation of meanings,
as well as literal translation. The findings had
shown that translation inaccuracies most often
arose when key lexical elements or structural
features of the slogan are omitted or replaced,
resulting in the loss of important semantic and
pragmatic components. In particular, the omis-
sion of lexemes representing the central con-
cept of the slogan may obscure the connection
between the advertising message and the pro-
moted product or service.
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As demonstrated by a comparative trans-
lation analysis, the negative effects most of-
ten arose when stylistic devices crucial for
conveying the slogan’s key concept, such as
oxymoron or antithesis, were lost in transla-
tion, as well as rhythmic syntactic structure,
the transformation of which diminished the
expressive and rhetorical impact of the orig-
inal slogan. Similarly, the transformation of
directive constructions into descriptive or
nominal phrases may reduce the level of per-

From a practical perspective, the find-
ings may be useful for translators, advertising
specialists, and brand managers working with
multilingual advertising campaigns. Further re-
search may expand the corpus of analysed slo-
gans and explore additional factors influencing
the effectiveness of slogan translation, including
cultural connotations, audience perception, and
the interaction between linguistic and visual
components in advertising communication.
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CeMaHTH4YHe Ta IparMaTHYHe CIIOTBOPEHHS
B IIepeKJIaji aHIVIiHChbKHX peKJIaMHHUX CJI0TaHiB yKpaiHCHKOI0 MOBOIO

Inna KonoHuyk

Crapumii BUKIamay

HarmionanpHmit yHiBepcuTeT 6iopecypciB i mpupomoKopucTyBaHHS YRpainm
03041, Byn. l'epoiB O60oponn, 15, M. Kuis, Ykpaina
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AHotranig. JloctimkeHHs 6y/no MpUCBSIYeHe MPo6JieMi TOUYHOCTI Iepekiaay aHIIOMOBHUX
peKIaMHUX CJIOTaHiB YKPaiHCbKOIO MOBOIO, IO € CKIaAHUM 3aBIaHHSIM Yepe3 IXHI0 CEMaHTUUYHY
HITBHICTD i CTYMITICTUYHY CTUCTICTD. MeTO0 TOCTiKeHHS OY/I0 BUSIBJIEHHS TUTIOBUX HETOUHOCTEIA,
110 BUMHMKAIOTH IIiJ Yac repekjany aHIJIOMOBHUX peKJIaMHMX CIOTaHiB YKpaiHChKOI MOBOIO, a
TaKOX BM3HAUEHHS BIUVIMBY MepeKIafalbKuX TpaHchopmaliii Ha KOHLeNTYaabHy CTPYKTYPY Ta
NparMaTUYHuil edekT BUXiZHOTO MOBimOMJIEHHS. Y HOCTiIKeHHi 6y/0 BUKOPUCTAHO METOAU
MOPiBHSJIBHOTO MepeKIaf03HaBuoro aHamdi3y, a TaKoXX CeMaHTUYHOTO i MTparMaTuyHOTo aHali3y.
Marepian CTaHOBWIM aHIJIOMOBHI CJIOTaHU, 0 BUKOPUCTOBYBAINCS B Mi’KHapPOIHil peKIaMHii
KOMYHiKarllii, Ta ixHi ykpaiHcbki BimmoBimHuku. Oco6nuBy yBary Oy/n0 MPUAIEHO TaKUM
repeK/IagabKuM TpaHCcHOopMallisiM, SIK OITyIIe HHS, MOAYJISIIisl, CMHTaKCMYHA PECTPYKTYypU3allis,
rpamMaTMyHa CcyocTuTywisi, audepeHIiianis 3HaUYeHHS Ta OyKBa/JIbHUII Mepeknaj. Pesymbratu
IOCTiIsKeHHS 3aCBigumiin, o mepeKaafanbki HETOYHOCTI BUHMKAIN Y BUITaAKaX, KOJIM KIIOUOBi
JIEKCUYHI KOMITOHEHTU ab0 CTPYKTYPHi eJeMeHTH, 0 KOAYIOTh IIeHTPaabHy ifelo cJioTaHa,
OTyCKaIuCs, 3aMiHOBamucsa abo TpaHchopmyBanucs. Taki TpaHchopmalii MpU3BOAMIU
10 PO3MUTTS OCHOBHOTO KOHIIENTYaJbHOTO 3MiCTy, 3HV)KEHHSI CTUJIiCTMYHOI BUPA3HOCTI,
Mmoc/IabaeHHS TIepPeKOHIMBOTO BIUIMBY Ta BTpaTH abo MocaabieHHs 6peHmoBOl iTeHTUYHOCTI,
3aK/aaJeHol y BUXigHOMY cioraHi. JocmilskeHHSI TakoX ITOKasajo, 10 BTpaTa CTUIiCTUUHUX
3ac06iB i IMPEKTUBHUX KOHCTPYKIIili 3HVIKYBa/Ia TparMaTuyHy e(eKTUBHICTb, XapaKTepHY AJIsI
peKyIaMHOro auckypcy. CucTeMHe CITiBBiJHECEHHS TUITIB MepeKIafalbKuX TpaHchopmariii i3
KOHKPETHUMY BUIAMY CEMAaHTUYHMX i MparMaTUYHUX CIIOTBOPEHb A03BOINWIIO INTMOGIIIE TOSICHUTY
BIUIMB IepeKIafalbKuX pilieHb HAa KOMYHIiKaTUBHY e(peKTUBHICTh peKJaMHMX CJIOraHiB. Y HU3ILII
BUIIAJIKiB 3aIIPOTIOHOBAHO aJbTePHATMBHI YKpPaiHCHKi BapiaHTM MepeKIany, o JeEMOHCTPYIOTh
MOSKJIUBi cTpaTerii JOCSITHeHHS OiNbIIOI CeMaHTMYHOI Ta IMparMaTUYHOI €KBiBaJIEHTHOCTI.
IIpakTuyHe 3HAUEHHS MOCTiIKEeHHS TO/MSITA€ Y MOKIMBOCTI 3aCTOCYBaHHS 1OT0 pe3y/bTaTiB y
repexaafalbKiit MpakTuili Ta Mi>KHapOAHil peKIaMHilt KOMyHiKaIlii

KniouoBi cmoBa: pekiamMHMII [OMCKYpC; Tepeknaganbki TpaHcdopmarii; mparmMaTuyHa
€KBiBaJIeHTHICTb; KOHIIETITyaJbHE CIIOTBOPEHHS ; HETOYHOCTI MepeKamy
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Abstract. This study examined the creative and strategic use of the hyperbolic fallacy in the
Ijala poetry of Oglindare Féyanmu and Dadakdada by Odolayé Arémd to enhance artistic and
cultural significance. It argued that the innovative use of this specific fallacy in their Yoruba
oral poetry remains understudied, with a lack of understanding of how this rhetorical device
contributes to the art form’s aesthetic and cultural weight. This research aimed to address
this gap by examined how these oral artists employ hyperbolic fallacy to create complex
meanings, engage their audience, and reinforce cultural values and traditions. The methodology
employed both primary and secondary sources of data collection. Primary data collection
included selected discographies of Ogindéare Féyanmu and Odolayé Arému; secondary data
collection from books, academic articles, and online resources; and hermeneutic analysis and
transcription to interpret cultural texts. This study revealed that these oral artists strategically
employed the hyperbolic fallacy to create complex meanings, evoke emotions, and reinforce
cultural values in their performances. The use of this fallacy, alongside others like metaphor,
enhances the artistic and cultural significance of 1jal4 poetry, making it a rich and dynamic art
form. This study revealed that these oral artists strategically employ hyperbolic exaggeration
(asoju) — what Western logic might label a “hyperbolic fallacy” — as a sophisticated stylistic
device to create complex meanings, evoke emotions, and reinforce cultural values. Alongside
other devices such as metaphor, this technique enhances the artistic and cultural significance
of 1jala and Dadakdada poetry, serving as a distinctive stylistic signature that distinguishes
the works of Ogtindare Féydnmd and Ododlayé Arémd from genres such as Oriki. This research
contributed to the documentation and preservation of Yoruba oral heritage, offers valuable
insights for educators and performers in teaching rhetorical strategies in indigenous poetry,
supports cultural revival efforts in contemporary Nigerian society, and provides a framework
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for appreciating how traditional oral forms continue to shape moral instruction, emotional
engagement, and communal identity in modern contexts

Keywords: Yorub4 oral literature; artistic significance; cultural significance; Ijala poetry; rhetorical

strategies

Introduction

Yoruba oral literature represents a profound
expression of cultural identity, wisdom, and
creativity that has sustained communities for
generations through storytelling, performance,
and poetic forms. Within this tradition, gen-
res such as 1jald and Dadakaada poetry stand
out for their rhythmic intensity and ability to
weave everyday experiences with deeper philo-
sophical insights. These forms serve as vehicles
for entertainment, moral instruction, and so-
cial commentary. A key element in these poetic
forms is the hyperbolic fallacy, an intentional
exaggeration or logical overstatement used not
as an error but as a deliberate stylistic device
to amplify emotions, highlight contrasts, and
engage audiences in a vivid, memorable way.
This technique allows poets to transcend or-
dinary language, creating layers of meaning
that resonate with cultural values such as re-
silience, humour, and communal harmony. By
employing hyperbolic fallacies, Yoruba oral
artists transform simple narratives into power-
ful artistic signatures that reinforce collective
memory and adapt traditions to contemporary
contexts. The study of this device is therefore
essential for understanding the enduring vitali-
ty of Yoruiba poetry in a globalised world.

A large number of scholarly works have
explored various aspects of Yoruba oral liter-
ature, shedding light on its stylistic elements
and cultural roles. B.O. Adeseye et al. (2022) in-
vestigated the potentials of Ifa oral poetry as a
medium for both amusement and learning, fo-
cusing on how its narrative structures foster a
desire for knowledge among listeners. Authors
concluded that Ifa poetry effectively preserves
cultural heritage by blending entertainment
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with educational content, thereby contribut-
ing to Nigerian societal development. Similarly,
E.T. Ojo (2021) examined the use of repetition
in Yoruba texts, including oral forms, and noted
that it enhances emphasis and rhythm, thereby
strengthening the persuasive and mnemonic
qualities of Yoruba literature and its oral trans-
mission across generations. O.A. Jacob (2025)
analysed the integration of oral poetry within
Bata dance performances and concluded that
these elements document proverbs and poetic
teachings, preserving indigenous knowledge
for future generations while highlighting dance
as a repository of oral traditions. M.M. Fase-
hun (2025) investigated therapeutic poetics
in Yoruba praise names and determined that
such names employ logotherapeutic elements
to foster psychological well-being and cultural
affirmation within communities. M.]. Oloko et
al. (2025) observed that enriched idioms, prov-
erbs, and figurative expressions honour deities,
reaffirming their status through rhetorical and
stylistic depth.

Research on Yoruba oral literature has re-
cently shifted from simply cataloguing differ-
ent forms to viewing these performances as
vibrant, evolving social texts deeply embedded
in their contexts. The major focus today is the
interaction and mutual influence between tra-
dition and modern life. K. Barber (2021) states,
that during the 1800s, Yortiba oral genres such
as Oriki (praise poetry) and Ijald (hunters’
chants) actively responded to massive social
changes such as war, state-building, and ear-
ly encounters with global influences. Author
highlighted how these oral traditions were not
static but served as tools for recording history,




critiquing society, and shaping new identities.
Yoruba oral poetry employs vivid metaphors
and imagery, often termed the “hyperbolic fal-
lacy”, to convey complex philosophical ideas.
These expressive figures are not merely dec-
orative but carry profound meaning and con-
tribute significantly to modern philosophical
discourse. Another important theme in recent
scholarship is the role of the individual artist,
or akéwi, in the oral tradition. Scholars have
moved away from viewing oral poetry as pure-
ly anonymous folk culture toward recognising
the unique artistic styles of master perform-
ers. This focus on individual creative agency
makes it possible to examine figures such as
Ogtndare Féydnmu and Dadakaada as inten-
tional artists. Their distinctive use of devices
such as the hyperbolic fallacy reveals a person-
al creative signature rather than merely a tra-
ditional formula.

In summary, contemporary scholarship
presents Yoruba oral literature as a dynamic
and intellectually rich field shaped by individ-
ual agency. This offers an ideal framework for
analysing specific poetic styles and innova-
tions. Yoruba oral literature itself is a diverse
and lively tradition that includes forms such
as Ijala (hunters’ poetry), Oriki (praise poet-
ry), Ewl (modern poetry), Rara (chant-like po-
etry), and Ifa divination poetry. These genres
are known for their vivid imagery, metaphors,
rhythmic patterns, and call-and-response
techniques, all of which help preserve cultur-
al heritage, communicate moral lessons, pro-
vide social critique, and entertain communi-
ties. While existing studies illuminate stylistic
techniques such as repetition, metaphor, and
rhetorical dexterity in Yoruba oral literature,
as well as their therapeutic and social func-
tions, they largely overlook the specific role
of hyperbolic fallacy as a stylistic signature
in genres such as Ijald and Dadakdada poet-
ry. Little attention has been given to how this
deliberate fallacy creates complex meanings
and distinguishes the works of artists such as
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Ogundare Féyanma and Odolayé Aréma from
other forms. This gap underscores the need for
focused research on hyperbolic elements to
appreciate their contributions to artistic inno-
vation and cultural reinforcement fully. While
existing studies illuminate stylistic techniques
such as repetition, metaphor, and rhetorical
dexterity in Yoruba oral literature, as well as
their therapeutic and social functions, they
largely overlook the specific role of hyperbolic
exaggeration as a stylistic signature in genres
such as 1jald and Dadakaada poetry. This study
therefore, examines the creative and strategic
use of hyperbolic exaggeration (often described
in Western terms as “hyperbolic fallacy”) in
the Ijala poetry of Ogiindare Féyanmu and the
Dadakaada of Odolayé Arémd, highlighting its
implications for the aesthetic and cultural sig-
nificance of Yoruba oral traditions.

Materials and Methods
This study adopted a purely qualitative research
design, shifting away from a mixed-methods
approach to focus on a descriptive-analyti-
cal exploration of Yoruba oral performance.
A qualitative framework is essential for cap-
turing the depth of metaphorical expression
and the cultural nuances inherent in Yoruba
oral poetry. This design facilitates a detailed
examination of the “hyperbolic fallacy” not
as a statistical occurrence, but as a deliberate
stylistic signature and a vehicle for profound
interpretive understanding. The primary sci-
entific method employed was hermeneutics,
grounded in the philosophical insights. H.-
G. Gadamer (2004) “fusion of horizons” serves
as the interpretive foundation, used to bridge
the historical and cultural context of tradi-
tional Ijald and Dadakdada texts with the con-
temporary perspectives of the researcher and
audience. This approach justifies the analysis
of seemingly “illogical” fallacies as meaningful
dialogues rather than detached objective exer-
cises. Complementing this, P. Ricoeur (1981)
produced the concept of “distanciation”, which
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was applied to treat the transcribed oral per-
formances as autonomous texts. This allows for
a critical reflection that moves from a “naive”
literal reading of exaggerations to a productive
appropriation of their deeper philosophical
and spiritual truths.

The research corpus consists of a purpo-
sive selection of audio-recorded performanc-
es and discographies from two master Yoruba
oral artists: Ogtinddre Féyanm, representing
the Ijala (hunters’ chant) genre, and Odolayé
Arému, representing the Dadakuada genre.
The research corpus consists of a purposive
selection of twelve audio-recorded perfor-
mances (approximately 4.5 hours of record-
ings): seven tracks from Ogundare Fdyan-
mu’s Ijald discography and five tracks from
Odolayé Arémd’s Dadaktada performances.
These were chosen from commercially avail-
able discographies after repeated listening
sessions identified a high density of hyper-
bolic expressions and “impossible images”.
Selection criteria included: prominence of
hyperbolic exaggeration as a recurring struc-
tural element; thematic depth relating to
lineage, morality, divine authority, ancestral
veneration, or social critique; and represent-
ativeness across the artists’ careers. Specific
excerpts were selected because they best il-
lustrate the device functioning in eulogy, so-
cial criticism, and artistic self-assertion — the
three rhetorical functions that emerged as
dominant during initial analysis. This focused
sampling allows for in-depth hermeneutic
interpretation while ensuring the examples
reflect a consistent stylistic signature rather
than isolated incidents. Selection criteria for
specific tracks and excerpts were based on
stylistic prominence, specifically the densi-
ty of hyperbolic expressions and “impossible
images” that characterise the artists’ unique
creative signatures. Additionally, works were
prioritised based on their thematic depth re-
garding lineage, morality, divine authority,
and communal identity. While the primary
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corpus is drawn from the discographies of the
two artists, one illustrative example from the
Ifa corpus is included for comparative pur-
poses to show that hyperbolic exaggeration
is a broader feature of Yortuba oral aesthetics.
Thus, this study employed comparative anal-
ysis. However, the detailed hermeneutic anal-
ysis concentrates exclusively on performances
by Ogtindare Fdyanmu and Odolayé Aréma to
identify the most representative examples of
stylistic transgression.

Primary data was subjected to the tran-
scription and translation process to preserve
the integrity of the oral tradition. Audio re-
cordings were transcribed into text using
standardised Yoruba orthography, which is
vital for maintaining the tonal markers essen-
tial for poetic rhythm and meaning. The sub-
sequent translations from Yoruba to English
were produced and carefully revised by the
author. This hands-on approach was necessary
to ensure that the “metaphorical and hyper-
bolic force” of the original chants, which are
often lost in literal or automated translations,
was accurately captured to reflect the artists’
original intentions and cultural weight. The
criteria used to classify the “Hyperbolic Fal-
lacy” were grounded in both Western rhetor-
ical scholarship and Yoruba literary aesthet-
ics. While Western logic often views fallacies
as reasoning errors or logical flaws, this study
reframes them based on established rhetorical
principles where exaggeration is a valued tool
for emphasis and social commentary. Specif-
ically, the “hyperbolic fallacy” was defined as
a deliberate, purposeful step beyond formal
logic, such as the use of non sequitur or an-
thropomorphism, to reveal profound truths
that straightforward logic cannot capture.
The findings are classified by their rhetorical
functions: eulogy, social criticism, and artistic
self-assertion, rather than a sequential review
of songs. This thematic grouping revealed how
hyperbole operates as a consistent structural
element across oral genres.




Results and Discussion

The systematic analysis of the research cor-
pus confirms that the “hyperbolic fallacy”,
that is, the deliberate use of logically impos-
sible or vastly exaggerated claims, functions
as a sophisticated stylistic signature. Rather
than being a rhetorical flaw, these intentional
departures from literal truth bridge the “ho-
rizons” of traditional hunters’ chants (Ijald)
and Daddkdada. Through this lens, the artists
elevate the mundane to the mythic, providing
a profound hermeneutic window into Yoruba
cultural values and the resilience of oral tra-
ditions in a contemporary context. In the
context of eulogy and ancestral veneration,
Ogtndare Fdyanmu utilises “impossible im-
ages” to capture the essence of a subject’s es-
sence and precocious nature. For instance, in
one of Ogtindare Fgyanmu's song, he eulogises
late Ayinld Qmowra, thus: “Ko ti i dagba té fi
gbéyawo, 6 jo pé 1ayé 16 ba obinrin ré, Ayin-
14 oko iya agba”. Translated accurately, this
rendered as “He had not even grown up before
he got married; it seems as though he met his
wife in the primordial world, Ayinla, the hus-
band of the elderly woman”.

This identifies a chronological and biolog-
ical fallacy, as it suggests a physical and tem-
poral impossibility where a child or an unborn
spirit is already functioning as a husband to
an elder. From a hermeneutic perspective, this
defies physical logic to emphasise the “preco-
cious spirit” and the innate, predestined great-
ness of the subject. By claiming Omowura met
his wife in a previous life or before maturity,
Fgyanmu utilises hyperbole to suggest that
the artist’s talent and social standing were
not merely acquired through age but were di-
vinely ordained and “immanent” from birth.
This aligns with the Yortib4 concept of Ayanmé
(destiny), where the “horizon” of the physical
life is fused with the spiritual “horizon” of the
ancestors (Babalola, 1966). When used for so-
cial criticism, particularly by Odolayé Aréma
in the Dadakuada genre, hyperbole serves
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to highlight the absurdity of human greed or
moral decay. An example from his discogra-
phy states: “Ol6wo kan 1 be ni’lud yii, 6 f’owo
kglé dé oju orun” (There is a rich man in this
town; he built a house that reached the heav-
ens with money). This utilises a mathematical
and spatial fallacy. Interpreting this through
P. Ricoeur (1981) concept of distanciation, the
text moves beyond the literal impossibility of
such a structure to critique the “sky-high” ar-
rogance of the wealthy. The hyperbole acts as a
mirror to the social distance between the elite
and the community, a theme central to the
philosophical depth of Dadakaada.
Furthermore, hyperbole functions as a
tool for artistic self-assertion, allowing the
performers to establish their professional au-
thority and supernatural protection. A com-
mon trope in these performances is the asser-
tion: “Enu mi ki 1 jé korg dijd, mo fahon mi gé
irin gangan” (My mouth never allows words to
become a knot; I use my tongue to cut through
solid iron). This biological and material fal-
lacy establishes the artist’s mastery over lan-
guage. The “sharpness” of the tongue cutting
through iron serves as a stylistic signature,
positioning the performer as a powerful so-
cial agent whose words possess a weight that
can dismantle any opposition (Olatunji, 2025).
The dual-author design of this study justifies
a comparison between the rural-ancestral fo-
cus of Fgyanmu and the urban-secular focus of
Arémt. While Féydnm’s hyperbole is rooted
in the “forest of a thousand demons”, empha-
sising the ruggedness of the hunter, Arému’s
exaggerations are tailored to the urban “mar-
ket square”, focusing on the complexities of
modern social hierarchy. Despite these gener-
ic differences, both artists utilise the fallacy as
a mechanism for cultural “truth-telling”. As
shown in the comparative analysis, the rhe-
torical goal shifts from evoking awe in Ijila
to evoking reflection and satire in Dadéktada,
yet the reliance on the “hyperbolic fallacy”
remains a shared aesthetic foundation. In
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synthesis, what Western formal logic might
dismiss as a “fallacy” is, in Yoruba poetics, a
vital stylistic signature. The findings demon-
strate that asoju (exaggeration) is a deliberate
strategy to reach the “inner head” (Ori) of the
audience. By intentionally breaking the rules
of logical consistency, Féyanmd and Arému do
not confuse their listeners; instead, they invite
them into a shared space of heightened reali-
ty where the cultural weight of the message is
amplified by the very impossibility of its literal
form. This confirms that the hyperbolic falla-
cy is a mark of intellectual depth and artistic
agency in Yoruba oral literature, rather than a
lack of logical rigor. Ijalé is strongly anchored
in the detailed taxonomic and stylistic work
of (Olatinji, 2025). In his foundational book,
Features of Yoruba Oral Poetry, Olatunji sys-
tematically categorises Ijala by documenting
its structure, rhythmic flow, and stylistic fea-
tures such as asggbonnu (a form of deliberate
exaggeration). This groundwork is enriched by
S.A. Babalola (1966) deep literary and linguis-
tic study of Ijala’s themes, offering a rich dive
into its content and form. Building on these
foundations, (Ajuwon, 1982) explores the
connections between 1jald and other Yortuib4
oral genres, like funeral dirges, showing how
the heroic and exaggerated language of Ijala
fits into a broader Yoruba tradition of poetic
amplification used to engage with profound
themes such as life, death, and bravery.

The idea of an “artistic signature” in oral
literature challenges earlier views that saw
oral traditions as anonymous and purely col-
lective. K. Barber (2021) was key in shifting this
perspective by showing, through her study of
Yoruba Oriki (praise poetry), that poets work
within traditional structures but deliberately
shape their craft to create a unique personal
style. She highlights how audiences appreciate
the distinctiveness of individual performers,
recognising their skill through unique choices
in epithets, themes, and rhythm. This insight
proves that oral artists are not just passing
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down inherited forms but are creative innova-
tors, which is essential for understanding how
specific stylistic devices like the hyperbolic fal-
lacy can form a poet’s signature. Expanding on
this reflectiong on aforementioned works offers
a broader, Africa-wide framework for identify-
ing these artistic signatures by examining how
performers use rhetoric strategically. Common
elements such as figurative language, themat-
ic shifts, and narrative tempo categorised as
the tools artists selectively use to craft their
unique voices. This approach gives scholars
the language and concepts needed to pinpoint
particular techniques like the hyperbolic falla-
cy and argue convincingly that such a device
can be the defining hallmark of poets such as
Ogundére Féyanmu or Dadaktada, showcasing
their individual creative identity within a tradi-
tional art form.

The concept of hyperbolic exaggeration
(apoénpo) lies at the heart of this study. In
Western rhetorical theory, excessive exagger-
ation taken literally is sometimes labelled a
“hyperbolic fallacy” because it appears to vi-
olate principles of logical reasoning. However,
within Yoruba literary aesthetics, such bold
overstatement is not an error but a respected
and highly effective stylistic device. It enables
poets to transcend ordinary language, ampli-
fy emotions, highlight contrasts, and convey
profound cultural truths that literal expression
cannot capture. This study, therefore, adopted
the term hyperbolic exaggeration as the pri-
mary descriptor, while occasionally referencing
the Western notion of “hyperbolic fallacy” only
to highlight the contrast in interpretive frame-
works. In the hands of master performers like
Oglndare Féyanmu and Odolayé Arémd, this
device becomes a personal artistic signature —
a consistent, intentional stylistic choice rather
than an isolated rhetorical slip.

In contrast, within Yoruba literary aes-
thetics, hyperbole is a valued stylistic device
used by poets and oral performers to empha-
sise emotions and provide social commentary.




Unlike the Western interpretation of hyper-
bolic fallacy as a reasoning flaw, Yoruba oral
literature employs hyperbole skillfully within
the rules of Yortuba grammar and cultural com-
munication to engage the audience and deliv-
er powerful messages. The cultural and social
context shared between the poet and the au-
dience gives hyperbolic expressions meaning
and effectiveness rather than rendering them
fallacious. Therefore, while the hyperbolic fal-
lacy in Western rhetoric highlights the prob-
lem of unjustified exaggeration that weakens
an argument, in Yoruba literary aesthetics, hy-
perbole is a culturally rooted artistic technique
that captivates the audience, communicates
communal values and emotions, and often
serves as an artistic signature. The concept of
hyperbole is a timeless literary device found
across many cultures, defined as a purposeful
exaggeration meant to emphasise or create an
effect. The audience understands the exagger-
ation because it builds on shared knowledge of
what’s real. In Yorub4 oral traditions like Ijala,
this technique is an accepted way to ampli-
fy a subject’s strength or qualities. Its success
depends on an unspoken agreement between
poet and audience that the exaggeration push-
es the limits of possibility artistically, rather
than presenting literal fact.

Onthe other hand, a”fallacy” usually means
alogical error -a mistake in reasoning that leads
to a false conclusion. In formal logic a fallacy is
a flaw that invalidates an argument. From this
strict viewpoint, saying a hunter “swallowed
a thunderbolt” is nonsensical, an impossible
idea that defies logic. The word “fallacy” typ-
ically carries a negative meaning, suggesting
error or deception. So, at first glance, it seems
strange or contradictory to call a celebrated
creative act a “fallacy”. The term “hyperbolic
fallacy” combines these ideas into a unique ar-
tistic signature. It’s not just exaggeration but a
deliberate, purposeful step beyond logic to ex-
press a deeper truth beyond words. Oral poets
use “impossible images” not as meaningless
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exaggerations but as powerful metaphors that
communicate qualities like heroism or social
critique in ways literal language cannot. When
poets like Foyanmu or Dadaktada repeatedly
use this device, it becomes their defining style.
The “fallacy” is the tool they use to reveal pro-
found emotional or philosophical insights that
straightforward logic cannot capture. In this
way, what seems like a logical error is actually a
powerful means of artistic expression and cul-
tural communication.

To grasp the idea of hyperbolic fallacy,
it’s important to start with Yorubd aesthetic
principles, where exaggeration isn’t a mis-
take but a respected artistic technique. (Abi-
odun, 2014) highlights key concepts like iwa
(the true essence or character of a subject)
and ifarahon (making the invisible visible). He
explains that Yoruba art aims to reveal a sub-
ject’s inner nature, which often means mov-
ing beyond literal or physical accuracy. This
helps to see hyperbolic fallacy not as a flaw in
logic but as a purposeful strategy to bring the
core essence of something into sharp focus.
Building on this, Yoruba oral traditions, which
include proverbs, myths, and poetry that use
seemingly impossible or exaggerated images
to express profound social and philosophical
ideas. Understanding these bold, transgres-
sive expressions depends on a shared cultural
knowledge that accepts them as meaningful
and truthful ways of communicating. Togeth-
er, these perspectives show that hyperbolic
fallacy is a deliberate and powerful tool rooted
in Yoruba ways of knowing and expressing re-
ality. It is worth noting that hyperbolic fallacy
is an integral part of Yoruba oral literature in
general, foregrounding its aesthetics. For in-
stance, in the Ifa corpus below, the hyperbolic
fallacy was deliberately employed by the Ifa
priest as a constructive ideal that combines
two incongruities that seem impossible. Ba-
baldawo Ifdkayodé Ifalgwa, the Area Asunyére
Awo Agbdayé and Araba Awo of Okinni in Osun
State, says next words (Table 1).
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Table 1. The use of hyperbolic error in the Ifd corpus

Original Text

If4 ni 6 dolayon tola.

Ifa declares that a pregnant woman willgive birth to a chief.

Translation

Igbonngbdn fiyé sohun.

The wise one speaks with the voice of authority.

Ifa ni 0j¢ ti iya oun 1 relé oko.

Ifa says, on the day his mother was heading to her husband’s house,

Ipile ilé keta 1oun wa.

He was at the foundation of the third heading to her husband’s house,

Oun ni iy4 e réwd o.

He says, “Mother, you are welcome!”

Iyé 6 dabo.

Mother goodbye

Iy4 6 békunrin b6 délé oko.

Mother you will bore a male child when you get to your husband’s house.

Iya 6 bébinrin b6 délé oko.

Mother you will bore a daughter when you get to your husband’s house.

Wdn ni ta ni 6 1 wi bahun?

They asked, “Who is speaking thus?”

Wén ni omo ti Ajanna y6o bi ni
alé and ni.

They said, “It is the child Ajanna will bear last night!”

Source: S.M. Oyeleke (2023)

The excerpt above employs a fallacy of
impossibility by having the unborn child
speak and be identified as already born “last
night”, creating a temporal paradox that de-
fies causality and chronology. This deliberate
contradiction transcends mere exaggeration,
embodying Ifa’s esoteric technique of “divine
contradiction” to collapse earthly time and
spiritual eternity, thereby linking the maternal
journey with cosmic prophecy. Through H.-
G. Gadamer (2004) fusion of horizons, the chant
becomes a hermeneutic event that merges an-
cient spiritual knowledge with contemporary
ritual practice, transforming the paradox into
a profound dialogue about destiny (ayanmg),
wisdom, and protection. Artistically, this falla-
cy enhances the chant’s rhythmic enigma and
mnemonic power, compelling repeated perfor-
mance and deepening communal engagement.
Culturally, it affirms Ifd’s role as a living epis-
temology that counters linear, materialistic
views by emphasising pre-birth knowledge and
spiritual agency, safeguarding Yoruba identity
through paradoxical truth and oral tradition
resilience. The scholarly discourse on fallacies,
while rooted in Aristotelian logic and Western
rhetorical traditions, has evolved to recognise
their multifaceted role beyond mere logical er-
rors. Foundational work by philosophers like
Aristotle (1955) and contemporary theorists
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such as C.W. Tindale (1997) has established
that fallacies function not only as deceptive
tactics in argumentation but also as potent
rhetorical and creative devices. This nuanced
understanding provides a critical lens for ana-
lysing non-Western oral traditions, where what
appears as a logical transgression can be a de-
liberate artistic strategy. Within the domain of
Yoruba oral literature, which is a vast corpus
including 1jala, Oriki, and folktales that pre-
serves history and cultural values that scholars
like O. Owomoyela (2005) have demonstrat-
ed that “fallacious” reasoning, particularly
through extravagant metaphor and hyperbo-
le, is a conventional technique for conveying
complex ideas, creating emphasis, and provid-
ing social commentary. T.0. Adeyemi (2020)
and H. Oripeloye & F. Hunsu (2021) demon-
strated that rhetorical devices in Yorubd oral
literature, which are traditionally mistaken as
logical flaws, are in fact indispensable tools
for constructing Yoruba cultural identity and
enabling nuanced social critique through ar-
tistic expression. Building on this foundation,
the present study focuses specifically on the
“hyperbolic fallacy” within Ijla poetry, aiming
to reframe it not as a deceptive error but as a
deliberate stylistic hallmark that enriches both
the aesthetic and philosophical dimensions
of the oral tradition. This culturally grounded
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approach deepens understanding of rhetorical
strategies in African oral performance, empha-
sising their creative and communicative power.

Types of fallacies found in Yoruba oral
literature. In alignment with the stylistic re-
quirements of the study, the various types of
fallacies identified in Yorubd oral literature
must be understood as integrated narrative
strategies rather than isolated categories.
Metaphorical fallacies utilise comparisons to
create vivid imagery and convey complex ide-
as, such as when a king is likened to a lion to
symbolise inherent strength and sovereign
power. These are often supported by allusive
fallacies, which draw upon myths, legends, or
historical events to ground the performance
in a shared cultural context; for example, ref-
erencing the mythological figure Orinmila to
convey exceptional speed or spiritual agility.
At the core of this research are hyperbolic fal-
lacies, which involve deliberate exaggeration
for heightened emphasis or emotional effect,
such as a performer claiming to have repeated
a warning a thousand times to underscore its
urgency. Complementing these are proverbial
fallacies, which leverage traditional wisdom
and communal values to offer moral guidance,
illustrated by the use of aphorisms regarding
the consequences of ignoring maternal advice.
Allegorical fallacies provide another layer of
depth by employing extended narratives, such
as the classic tale of the tortoise and the hare,
to communicate broader themes of persever-
ance and the dangers of hubris.

Critical engagement with societal norms
is often achieved through ironical and satiri-
cal fallacies. Ironical fallacies utilise paradox-
ical imagery, like the concept of a blind man
who possesses true sight, to challenge stand-
ard perceptions and expectations within the
community. Similarly, satirical fallacies serve
as a potent tool for social critique, often lam-
pooning leadership by depicting a king as a
fool to question the exercise of power and au-
thority. Finally, symbolic fallacies ground these
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abstract concepts in physical or conceptual
markers, where an object like a crown serves as
an undeniable symbol of power and the weight
of ancestral leadership. Through the integra-
tion of these rhetorical devices, Yoruba oral
artists move beyond literal communication.
These fallacies, when rephrased as complete
narrative structures, demonstrate a sophisti-
cated intellectual system where the “fallacy”
is the primary engine of aesthetic and philo-
sophical expression. By moving away from list-
based descriptions, the analysis better reflects
the fluid and interconnected nature of these
stylistic signatures as they appear in the works
of Ogtindare Féyanmu and Odolayé Arémd.
Fallacies serve multiple important func-
tions in Yoruba oral literature. They are em-
ployed as a tool for creative expression, en-
abling artists to create vivid imagery, evoke
strong emotions, and convey complex ideas
in unique and engaging ways. Culturally, fal-
lacies help convey important values, tradi-
tions, and beliefs while reinforcing cultural
identity among the Yoruba people. They also
function as a form of social commentary, al-
lowing performers to critique societal norms,
challenge prevailing social expectations, and
make meaningful comments on political is-
sues. Furthermore, fallacies add emphasis,
create emotional connections, and actively
engage the audience. By introducing multiple
layers of meaning, they encourage deeper in-
terpretation and personal reflection. As a rhe-
torical device, fallacies are used to persuade,
convince, and influence listeners during per-
formances. Artists often take advantage of fal-
lacies to exercise creative license, experiment
with language, and push the boundaries of ar-
tistic expression. In addition, fallacies play a
vital role in cultural preservation by keeping
heritage, myths, and legends alive and ensur-
ing they are passed down to future genera-
tions. They serve an educational purpose by
teaching moral lessons, conveying ancestral
wisdom, and instructing audiences on core
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cultural values. Finally, fallacies enhance en-
tertainment value by entertaining, engaging,
and captivating the audience, thereby mak-
ing Yoruba oral literature more enjoyable and
memorable. These functions highlight the sig-
nificance of fallacies in Yoruba oral literature

and demonstrate their central role in creating
a rich, complex, and deeply engaging form of
cultural expression. This section focuses on
how the hyperbolic exaggeration acts as a pur-
poseful artistic tool that draws audiences into
thoughtful reflection and dialogue (Table 2).

Table 2. An analysis of chronological and biological errors in the poetry of ljdld of Ogiinddre Féydnmii

Original Text

Mo buauyan ni

Translation
If I insult someone,

Mo lutyan ni

If I strike someone,

Mo paayan ni

If I kill someone,

Mo sa lati ibikan

If I flee from somewhere

Ti o ba bu rin rin rin

If you wander far and wide,

Ti o ba foju kan ilé Kadir gba Ilorin

And you set eyes on the palace of Emir Kadir of Ilorin,

Ina oldrun di eéwo fin un

The fire of the Almighty becomes forbidden for you

Source: O. Owomoyela (2005)

This Ijala poem, uses bold and vivid exag-
gerations — a hallmark of the “hyperbolic falla-
cy” — to engage deeply with themes of morality,
justice, and redemption within a Yoruba-Is-
lamic cultural context. Odolayé Arémd lists se-
vere actions like insulting, striking, killing, or
fleeing, then contrasts these with the extraor-
dinary claim that seeing the palace of Emir
Kadir of Ilorin shields one from the “fire of the
Almighty” a metaphor for divine punishment.
According to H.-G. Gadamer (2004) herme-
neutics, this exaggeration creates a “fusion of
horison” merging Arémd’s worldview rooted in
Yoruba cosmology and Islamic belief with the
audience’s moral reflections, turning the poem
into a dialogical space for interpreting forgive-
ness and the power of sacred places. Simultane-
ously, hermeneutic arc shows how the poem’s
repetitive and escalating structure intensifies
the moral stakes, while the metaphor of divine
fire being forbidden at the Emir’s palace invites
listeners to explore spiritual transformation

beyond literal events. The hyperbolic fallacy
here is not a mistake but a poetic strategy that
transforms extreme imagery into a profound
expression of cultural values about authority,
justice, and redemption. Through the interplay
of H.-G. Gadamer (2004) and P. Ricoeur (1981)
theories, Odolayé Arémua’s poem exemplifies
how hyperbolic fallacy functions as more than
a stylistic flourish. It becomes a powerful tool
that opens philosophical and spiritual mean-
ings within Ijala poetry, inviting audiences into
ongoing reflection on morality and sacred au-
thority. The exaggerated claims are meaningful
bridges that connect historic and cultural hori-
sons, enabling the audience to relate universal
themes of guilt and forgiveness to their own
lives. In the works of Arémd such hyperbole
serves as a distinctive artistic signature, enrich-
ing the tradition by turning fanciful, impossible
images into vital carriers of Yoruba cultural and
philosophical discourse. The excerpt below but-
tresses it (Table 3).

Table 3. Spatial fallacies as a tool for social criticism in the works of Odolayé Aremui

114 ti a 6 16ko,

A city where we have no farm,

Tia 016do,

Where we have no river,

A sinje ohun tédun nigba gbogbo,

Yet we eat sweet things all the time.
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Table 3. Continued

\ K i ibi tf Qlérun o si,exist,

There is no place where God does not \

‘ Stigbén Tlorin 16 1 stin

But it is in Ilorin that He sleeps \

Source: O. Owomoyela (2005)

In the excerpt above, Ododlayé Arému em-
ploys rhetorical devices, including fallacies, not
as logical errors but as deliberate creative strat-
egies. These serve to amplify artistic expression,
evoke cultural pride, and embed deeper philo-
sophical or communal meanings. The excerpt
exemplifies this through a strategic fallacy that
transcends mere exaggeration, functioning as a
non sequitur (a conclusion that does not logi-
cally follow from the premises) infused with
anthropomorphism (attributing human-like
actions to a divine entity). Here, the artist con-
cludes that “God sleeps in Ilorin”, implying di-
vine favoritism or residence in the city, despite
premises that affirm God’s omnipresence. This is
not a flawed argument in a philosophical sense
but a purposeful literary tool to celebrate Ilorin’s
prosperity and cultural identity (il t6 jinna sina
pret this fallacy by situating it within the Yoruba
cultural “horizon” which is a fusion of pre-co-
lonial animism, Islamic influences (Ilorin being
a historically Fulani-Yortiba emirate with strong
Muslim ties), and oral performance contexts.
Dadakuada artists like Arému were often com-
missioned to praise patrons or towns, using chant
to foster communal identity and attract favor.
The fallacy serves multiple strategic purposes.

This is a non sequitur fallacy because the
conclusion does not logically derive from the
premises. The prosperity without resources
could suggest human ingenuity, trade, or other
factors, and omnipresence contradicts the idea
of God “sleeping” (implying rest or preference)
in one specific location. It’s more than hyper-
bole (simple exaggeration, like calling Ilorin
“heaven on earth”); it’s a deliberate illogical
leap that anthropomorphises God -portraying
the divine as humanly vulnerable or domiciled

to make a bold, memorable claim. In logical
terms, it violates the principle of non-contra-
diction: if God is everywhere, He cannot ex-
clusively “sleep” anywhere. Yet, in Yoruba oral
tradition, such “fallacies” are not defects but
artistic licenses, akin to poetic license in West-
ern literature. Hermeneutics emphasises that
meaning arises from the “fusion of horizons”
between the text and the audience. The image
of God “sleeping” in Ilorin humanises the di-
vine, making abstract omnipresence tangible
and relatable. In Yoruba cosmology, where de-
ities (Orisa) are anthropomorphic and intervene
in human affairs, this fallacy creatively extends
that to the monotheistic Qlgrun (Supreme God,
influenced by Islam/Christianity). It’s not lit-
eral but evocative: “sleeping” implies peace,
rest, and blessing, contrasting Ilorin’s resource
scarcity with divine abundance. This height-
ens artistic appeal, turning a simple praise
into a rhythmic, memorable chant that engag-
es listeners emotionally, encouraging partici-
pation in performances. Interpreting through
P. Ricoeur (1981) hermeneutic arc (from naive
understanding to critical explanation to ap-
propriation), the fallacy initially seems absurd
(naive reading: illogical claim), but critically,
it explains Ilorin’s historical prosperity despite
lacking agricultural or riparian advantages as di-
vinely ordained. Ilorin, as a 19th-century emir-
ate hub, thrived on trade, scholarship, and cul-
tural fusion. The fallacy strategically attributes
this to God’s “preference”, reinforcing cultural
narratives of exceptionalism. In appropriation,
audiences internalise this as Yoruba resilience
and faith, enhancing social cohesion. It’s a “pro-
ductive prejudice” (Gadamer) that biases toward
cultural upliftment, countering colonial-era
diminishment of African oral arts (Table 4).
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Table 4. Material fallacies as a means of artistic self-expression for artists

Orginal Text

0Omo odo kédo

Offspring of the unknown river,

Omo omi kémi

Offspring of the uncommon water,

Arémt omo 0dd mérindinlégiin

Arémt, offspring of sixteen rivers

B6ba wumi mo 1é pé, oun ni omo 0odo tda moye nilé
baba t6 bi o Iomo

If I wish, I can declare he is the offspring
of countless rivers in his father’s house.

Won a ni b6 se abata

They say, whether it is a swamp,

B6 se isélert

Whether it is stagnant water,

B6 se omi 0do ti i san rere

Whether it is a river that flows freely,

B6 somi adagun

Whether it is a murky pool

B4 se omi ti won 1 pon la fe ni

Whether it is water we fetch for use,

E 0 bé si rémi Kanga pela

Or even the water of a well.

Source: S.M. Oyeleke (2023)

This Ijala poem by Odolayé Arémd cele-
brates lineage and identity through rich wa-
ter imagery, using the hyperbolic fallacy as
a key stylistic device. The poet declares him-
self the “offspring of sixteen rivers” and even
“countless rivers”, exaggerating his heritage
to mythical proportions. The list of various
water sources like rivers, swamps, wells which
symbolises diversity, vitality, and intercon-
nectedness, common themes in Yoruba cos-
mology. Drawing on H.-G. Gadamer (2004)
hermeneutics, the poem’s exaggerated claims
create a dialogue between the poet’s cultural
background and the audience’s interpreta-
tion, inviting reflection on ancestry and iden-
tity within Yoruba traditions. This fusion of
horizons allows listeners to engage with the
poem not just literally but as a metaphorical
exploration of heritage as a universal human

experience. Hermeneutic arc further enriches
this reading by showing how the poem’s re-
petitive and escalating structure emphasises
Arém®’s boundless essence. The hyperbol-
ic fallacy here is not mere exaggeration but
a metaphorical vehicle that connects Arémd
to an infinite lineage, transcending specif-
ic origins to embody universal human spirit
and vitality. As listeners move from a surface
understanding to deeper interpretation, they
may see in the poem a meditation on identity’s
complexity amid diverse influences. Together,
H.-G. Gadamer (2004) and P. Ricoeur (1981)
theories reveal that this poem uses hyper-
bolic fallacy not just as decoration, but as a
profound means of cultural and philosophical
reflection, turning Arém into a symbol of an-
cestral pride and shared humanity, resonating
deeply across time and culture (Table 5).

Table 5. Metaphorical fallacies as a means of visualising sovereign power

Original Text

0j6 ti Alabi okin tana randi ibon ni gb6 Kutonu.

Translation

The day Alabi, the noble hunter, fired his gun in the

Katonu forest, Ojtr ir awa wonyi nad ni gbogbo e se.

I witnessed all these events with my own eyes.

Agbaninoida.

I was not yet grown,

Mo ti ¢ ti i dagba.

I have grown into an adult.

Mo kiro nint 0modé kékeré ti
a le gbé korun lo sind oko.

I am no longer the little child carried
on the neck to the farm

Bi 0mo 0 ba ba itan,

If a child does not witness history firsthand,

Y60 ba awigbg.

They will hear it recounted by elders.

Awigbé ni baba itan.

What elders recount is the father of history.

International Journal of Philology. 2026. Vol. 17, No. 1

92



Sa’adu

Table 5. Continued

Won ¢ bini ninti gbogbo asiko ti mo wi wonyi stigbdn,

Yet, I was not even born during all those times
I described, But

0 s0jti abiro mi ti wén bi 1émi.

my younger sibling, born just after me,
bore witness to them.

Source: S.M. Oyeleke (2023)

This excerpt from Ogundare Foyanmi’s
Ijala chant artfully blends personal testimony
with communal history, using a deliberate fal-
lacy of impossibility that exemplifies Yoruba
oral poetics. The narrator claims firsthand wit-
ness to events before his birth, then intriguing-
ly passes this role to his younger brother born
after him, creating a temporal paradox that de-
fies literal logic. This is no accidental slip but
an intentional rhetorical strategy, rooted in
Yoruba tradition’s use of paradox and “speaking
in opposites” to express layered truths beyond
linear time. Drawing on H.-G. Gadamer (2004)
concept of the “fusion of horizons”, this fallacy
invites listeners to move beyond a literal read-
ing toward a shared cultural understanding
where history is communal, cyclical, and acces-
sible through oral memory rather than strict
chronology. Artistically, this fallacy heightens

the chant’s dramatic tension and engagement,
creating a performative puzzle that makes the
audience active participants in its interpreta-
tion. It enriches the rhythmic flow and mne-
monic power of the performance, transforming
the chant into a living enigma that bridges in-
dividual and ancestral identities. Culturally, it
affirms Yoruba epistemologies that value oral
transmission and communal inheritance over
eyewitness proof, challenging Western no-
tions of historical validity. Ethically, it models
humility and relational truth, reflecting the
narrator’s growth and fostering societal matu-
rity. In these ways, Fdyanmu’s strategic use of
impossibility elevates Ijala poetry from mere
entertainment to a profound cultural practice
where logical “flaws” become powerful vehicles
for philosophical reflection and communal re-
silience (Table 6).

Table 6. Allusive fallacies: the use of mythological references to bolster authority

Anigildyé Ayinld

Anigildyé Ayinld

Anfyal6binrin

Possessor of a woman as a mother

O salaré sabiyamo

A performer who combines artistry with motherhood,

Keé ti dagba t6 fi gbé iyawd

He had not yet grown to maturity before taking a wife,

0 jo pé 1ayé lo ba obinrin re ni

It seems he was destined to meet his wife in this life

Ayinla oko iya agba

Ayinl4, husband of the revered grandmother.

Source: S.M. Oyeleke (2023)

The poem uses hyperbolic fallacy line by
line to portray Ayinld as a larger-than-life fig-
ure whose identity transcends ordinary human
experience. It begins by presenting him with a
grandiose name, setting the stage for his excep-
tional status. His relationship to motherhood
is exaggerated, blending artistry and maternal

power in a way that highlights his unique ver-
satility. The claim that he married before reach-
ing maturity suggests a supernatural precocity,
implying divine favor and destiny. This sense of
fate is further amplified by the assertion that
his union with his wife was predetermined. Fi-
nally, describing him as the “husband of the
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revered grandmother” pushes the exaggeration
into a paradoxical realm, symbolising respect
and an almost mythical crossing of generation-
al boundaries. Together, these exaggerations

invite the audience to reflect on themes of des-
tiny, identity, and social roles within the Yoruba
cultural context, elevating Ayinla into a symbol-
ic figure of profound human potential (Table 7).

Table 7. Aphorisms as a tool for moral education

Original Text Translation

Emi paa dupé 0jo ti o gbé iya re sin

I give heartfelt thanks for the day you buried your mother,

Mo gbow6 nilé yin

I received abundant money at your house

Mo gba aso

I received fine cloth,

0tdOtd eéyan 16k ti n o gba

Only a living person did I not take as a gift.

Ibosi alaaart owd ni mo ké ti mee délé wa

As a bearer of wealth, I shouted for help until I reached home,

Ti e filé poti local gin,

You left the door open for brewing

E moéna roka

You cleared the path to the attic for preparing yam flour

Agbada ni e fi 1 din eran

You used an agbada to roast meat.

Akinola pa maalu kan rabata

Akinola slaughtered a massive ox,

O tan fi relé mama

He offered for the burial rite

Oko Lanihinhtn 6 pa erinla

Oko Lanihun killed big ox

0 ni ki gbogbo wa 6 maa je

He invited us all to feast.

0j6 ti a wi yii ni a je odidi maalu teyin-teyin

On that day we speak of, we devoured
the entire ox together with its egg

B66to: A sé maali a maa léyin 0ga mi?

B66to: “Does an ox have eggs, my master?

idahtin: Eyin 0 mo pé ibi tf é&yan ba gbé joju

Response: “Don’t you know that where people feast

on the eyes of

maaly, eyin eran 16 je

an ox, its the eggs of ox you have eaten?”

B66td: 06t6 ni

Bé6to: “That’s true.”

Emi o gbagbé, obé eran tf a fi jeun 14lé ij6 kiini

I cannot forget the meat stew we ate that first night,

Ayanwandé onilit ode mi ni 1 salayé pé epo ni

Ayanwéndé, my hunter-drummer,

won fi sebe naa

explained it was cooked with palm oil,

Emi koké sebi adin ni won fi sebé naa ni

I first thought it was made with castor oil,

A sé wén gba eran naa nfjo nda ni

not know that they fried that meat that very day.

A fiigba ti @émi y60 fokelé kan an ti gbogbo ré i
ran momo

Until I dipped my morsel, the stew was perfectly blended.

Iginwé ni epo mumi dé

The palm oil reached my elbow,

0j6 mérindinlogun epo ko tan léte mi

For sixteen days, the palm oil lingered on my lips

Ekité jemi 1été n 6 délé wi at

The rat bit my my lips, and I didn’t mention it home.

Opélopé onisona ti 1 be ni adigbo wa 16

It was the grace of the craft manin our

tinmi lénu se

neighborhood, that mend my mouth

Awon omo sanmori alaijebéri stew

The young ones who had never tasted such

Gbogbo won 11 pén mi lété 14 moran-moran

All leak my lips repeatedly

Qjo tda wi yii

On that day we speak of

Bi a ti  woran ni iran 1 woni

As we watched the spectacle, the spectacle watched us back.

Source: S.M. Oyeleke (2023)

This poem by Ogtinddre Féyanmd uses hy-
perbolic imagery to celebrate a communal fu-
neral feast, highlighting themes of generosity,
cultural memory, and social bonding within
Yoruba tradition. The extravagant descriptions

International Journal of Philology. 2026. Vol. 17, No. 1

such as palm oil lingering on the lips for six-
teen days and eating an ox’s “eggs” (its teeth)
that serve to elevate the event’s significance
beyond the literal, transforming the feast into a
spectacle that embodies communal abundance
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and collective identity. Through H.-G. Gadam-
er (2004) fusion of horizons, the poem’s hy-
perbole bridges the cultural context of Yoruba
funerary and feasting customs with the audi-
ence’s own experiential understanding, foster-
ing a dialogue on generosity and reciprocity.
Hermeneutic arc deepens this interpretation

Sa’adu

by showing how metaphorical exaggeration
invites reflection on shared humanity and the
lasting impact of cultural rites. Overall, the
hyperbolic fallacy is a central stylistic device
that makes the poem a rich philosophical med-
itation on the interconnectedness of memory,
spectacle, and cultural meaning (Table 8).

Table 8. Allegorical and ironic fallacies as a reflection of social norms

E wd wd omi 0j0 Akaho.

Come and behold the rainwater of Akaho

Bi ti 1 mi sanmo,

How it shakes the heavens,

Ti A mila.

How it quakes the city.

Bi ti n mi eké ilé,

How it rattles the rooftops of houses,

Ni 11 mi igi oko.

How it sways the trees in the farms.

0la ré wa dodo ti 1 san réreé.

His glory arrives in full flood, flowing ever so smoothly.

Gbogbo eni ti ko ba goke arafa ri,

Everyone who has not climbed the hill of wonders to see,

K6 kalo sé afin soun.

Let them proceed to the Soun’s palace

Gbogbo enikéni t6 ba ti foju kan agbala
ilé oba Ogb6émasg,

Everyone who has set eyes upon .... the courtyard of the king’s

house in Ogboémogsg

Oni tohtn domo alijonna,

Today, that one is the child of alijanna

Source: S.M. Oyeleke (2023)

Oglndare Féyanma's Ijald chant mas-
terfully employs a fallacy of impossibility by
paradoxically portraying the violent, chaotic
rain as a smooth, glorious force and asserting
that merely witnessing the Ogbémdsd palace
courtyard transforms one into “the child of the
Alijanna” This deliberate contradiction tran-
scends simple exaggeration, blending natural
phenomena, royal majesty, and mystical identi-
ty into an illogical yet culturally rich unity that
evokes awe and communal belonging. Through
H.-G. Gadamer (2004) hermeneutic fusion of
horizons, the chant’s tension between destruc-
tive immediacy and serene glory invites the au-
dience to merge lived experience with ancestral
worldview, transforming empirical skepticism
into a participatory cultural dialogue. The par-
adox deepens the performative and mnemonic
power of Ijila, affirming Yortiba values of old
(honor) and awlijo (community cohesion) while
resisting cultural fragmentation. Fdydnmu's
strategic use of this fallacy not only enriches
the chant’s artistic texture but also fortifies the

resilience of Yorubd heritage by positioning
oral tradition as a site of transformative, par-
adoxical truth.

The analysis of hyperbolic fallacy in
Yortibd oral literature, particularly within Ijala
poetry as performed by master artists such as
Oglndére Féydnmu and Dadaktada, revealed it
to be a deliberate stylistic device rather than a
mere logical error. Through the application of
hermeneutic principles, this device emerges as
a sophisticated rhetorical strategy that trans-
gresses conventional logic to create mythic,
heroic worlds and foster cultural dialogue. Key
findings indicate that hyperbolic expressions,
such as the imagery of “swallowing a thunder-
bolt”, serve to distanciate the text from literal
interpretation, opening up imaginative pos-
sibilities that transcend factual accuracy and
invite interpreters into a dynamic engagement
with Yortuba traditions. Drawing on H.-G. Gad-
amer (2004) concept of the “fusion of horizons”,
the study demonstrates how contemporary in-
terpreters merge their historical and cultural

International Journal of Philology. 2026. Vol. 17, No. 1

95




Hyperbolic fallacy as a stylistic signature...

perspectives with the oral text’s context, gener-
ating new meanings from these stylistic trans-
gressions. This process transforms apparent
fallacies into vibrant expressions of cultural
sophistication, where prior knowledge and as-
sumptions (or “prejudices”) enrich understand-
ing rather than hinder it. For instance, in the
works of Ogtindare Fdyanmu and Dadakaada,
hyperbolic fallacy bridges historic traditions
and modern experiences, challenging audienc-
es to reinterpret exaggerations as dialogical
tools that expand interpretive horizons.

P. Ricoeur (1981) notion of “distanciation”
further illuminates these findings by high-
lighting how oral texts, once separated from
their original performative context, propose
alternative worlds that emphasise creative
potential over historical fidelity. The results
show that this distanciation enables a re-
flective appreciation of hyperbolic elements,
repositioning them as culturally significant
layers that encourage ongoing interaction be-
tween past and present. In Yoruba Ijala and
Dadaktadd, such devices not only enhance
rhetorical impact but also preserve aesthet-
ic principles, revealing pan-African parallels
in stylistic innovation. These findings align
closely with several recent studies on Yoruba
oral literature. I.T. Akinsola (2025) observes
that hyperbole is central to both traditional
Oriki and contemporary “hype” performanc-
es, where exaggeration serves socio-cultur-
al and economic functions by amplifying the
qualities of the subject. Similarly, the present
study confirms that hyperbolic fallacy in Ijala
and Dadakdada operates beyond mere praise
to create emotional and philosophical depth.

G. Kolawole (2023) highlights the mal-
leable and elastic nature of Ijala texts, which
adapt traditional forms to secular and modern
contexts. This mirrors the present finding that
hyperbolic fallacy allows Ogtindare Féydnmu
and Oddlayé Arémd to fuse historical hunting
chants with contemporary realities, thereby
sustaining the genre’s relevance. The present
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study parallels this by illustrating how hyper-
bolic fallacy in Ijala and Dadakdada simulta-
neously entertains audiences and transmits
moral and philosophical lessons. S.M. Oyele-
ke (2023) describes the sociocultural functions
of Yoruba lullabies as oral poetry, emphasising
their role in identity formation. Likewise, the
hyperbolic elements in Ijala and Dadakdada
foster intergenerational transmission and
communal identity. J. Alexander (2024) argues
that oral poetic techniques in modern Nigerian
poetry serve decolonial creative strategies. The
present results support this view by showing
that hyperbolic fallacy in traditional oral forms
already embodies decolonial potential through
its ability to challenge ordinary language and
propose alternative cultural worlds. Finally,
M.]. Oloko et al. (2025) emphasises the rhetor-
ical depth of idioms, proverbs, and figurative
expressions in honouring deities. The present
analysis reveals that hyperbolic fallacy oper-
ates as an intensified form of such figurative
language, elevating it into a signature stylis-
tic tool that distinguishes master performers.
Overall, the findings underscore the artistic
and interpretive value of hyperbolic fallacy,
demonstrating its role in sustaining Yorubda
oral heritage through creative evolution. These
insights, derived from a hermeneutic examina-
tion of selected performances, confirm that the
device fosters intergenerational and cross-cul-
tural understanding while adapting to contem-
porary contexts. By comparing the results with
recent scholarship, this study fills a noticeable
gap in the literature and highlights the contin-
ued vitality of Yortuba oral poetry as a dynamic,
philosophically rich tradition.

Conclusions
This research has demonstrated that the stra-
tegic deployment of the hyperbolic fallacy,
along with its associated stylistic variations
ranging from the metaphorical to the satir-
ical, was far from a rhetorical defect. Instead,
it serves as the foundational cornerstone of




artistic sophistication within Yoruba oral lit-
erature. Through a hermeneutic analysis of
the works of Ogtindare Féydnmu and Oddlayé
Arém, the study revealed that what traditional
Western logic might classify as a formal error is
actually a deliberate and potent cultural instru-
ment. By masterfully wielding “illogic”, these
performers transcend the boundaries of mere
entertainment. They utilise these calculated
transgressions to engage in profound social
commentary, preserve ancestral philosophi-
cal insights, and reinforce communal identity.
The findings confirm that the intentional ap-
plication of these fallacies allows Yoruba oral
genres like Ijald and Dadak(ada to function as
living, adaptive forces for education and cultur-
al continuity. The analysis of specific thematic
categories, such as eulogy, social critique, and
artistic self-assertion, proves that the “hyper-
bolic fallacy” was a systematic stylistic signa-
ture that bridges the gap between the mundane
and the mythic. This recognition of intention-
ality facilitates a much deeper appreciation of
the literature as a complex system of meaning,
where stylistic innovation and cultural weight
are inextricably linked. Ultimately, the study
affirmed that these oral traditions possess a
timeless relevance and a profound intellectual
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depth that continues to resonate across gen-
erational boundaries. Moving forward, there
are several promising directions for further
research on this topic. Future studies could
explore the evolution of the hyperbolic falla-
cy within modern Yoruba digital performances
and social media poetry to determine how the
shift from oral to digital platforms affects these
traditional stylistic signatures. Additionally, a
comparative study involving other West African
oral traditions, such as the griot performances
of the Mande people, could provide a broader
regional understanding of the role of logical
fallacies in African aesthetics. Finally, there is
a need for a dedicated linguistic inquiry into
the phonological and tonal shifts that occur
during the delivery of hyperbolic statements,
which may further illuminate the intersection
of sound and meaning in Yortuiba poetics.
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lnepOosivHa MOMMJIKA K CTHJIICTUYHA O3HAKa
B noesii Ijala ra Dadakdada

Taodik Ca’agy

KaHaupar Hayk 3 j1iTepatypu

denepasibHMII eAArOriYHMIA YHIBepCUTET iMeHi Afeemi

351103, Byi. Ope-OHnpo, 143, m. Oupgo, Hirepist
https://orcid.org/0009-0000-1708-2805

AHoTanig. V goctimkeHHI PO3IISHYTO TBOpPUYE Ta CTpaTeriuHe BMKOPUCTAHHS Timep6osivHOi
nomuiku B moesii 1jala Orynpape ®osamy Ta Dadakiada Opmonajie ApeMy 3 MeTOI MifBUIIEHHS
XYIOXXHBOI Ta KyJAbTYPHOI 3HAUYYIIOCTi. Y HbOMY CTBEPIKYEThCS, 110 iHHOBalliliHe 3aCTOCYBaHHS
uiei crenmbivyHOi MOMMIKM B yCHilt moe3ii iiopyba 3anuinaeTbcsl HEJOCTATHbO BMBUEHMM, a
PO3YMiHHS TOTO, SIK [[e/i PUTOPUUHMII 3aCi6 BIUIMBAE HA €CTETUYHY Ta KYJIbTYPHY Bary MUCTELbKO1
dbopmu, BigcyTHe. Lle qocmiKeHHS Majo HA MeTi 3alIOBHUTHM 1[I0 TTPOTAJIMHY, IIPOaHATi3yBaBIIN,
SIK 11i YCHi MUTIIi BMKOPMCTOBYIOTh Tinmep6osiuHy MOMMWIKY AJIST CTBOPEHHSI CKIQJHUX CMUCTIB,
3ayuyeHHS ayaAUTOPii Ta 3MilfHEeHHSI KyIbTYPHMX LIiIHHOCTeH i TpaauLiii. MeTo#0/10rist 0XOIToBana
SIK TIepBMHHI, TaKk i BTOPMHHI Ikepena 360py gaHux. [lepBuHHMIt 36ip JaHMX BK/IIOYAB BMUOpaHi
nuckorpadii Oryamape ®@ossumy Ta Omosnaiie Apemy; BTOpUMHHMIA 36ip JaHUX — 3 KHUT, aKaJAeMiyHUX
cTaTeli Ta OHJIAtH-peCcypCiB; a TAKOK repMeHEeBTUYHMIT aHali3 i TPAaHCKPUIILLiIO AJ1s iHTeprpeTanii
KYJIbTYPHUX TEKCTiB. BUSIBJIEHO, IO IIi YCHI MUTIi CTpPAaTErivyHO BUKOPUCTOBYIOTH TinmepOoiuHy
TTOMWIKY [IJISl CTBOPEHHSI CKIaHUX CMMUCITIB, BUKJIMKAHHS €MOIlilf Ta MiJKPiTUIeHHs KyJbTYpHUX
LIiHHOCTE# y CBOiX BUCTyMaxX. BUKOpMCTaHHS i€l MOMWIKM MTOPSIA, 3 iHIIMMU, TAKMMMU SIK MeTadopa,
HiIBMIIYE XyAOXKHIO Ta KyIbTypHY 3HAuyIIicTh Toesii 1jald, po6mstun ii 6araToio Ta AMHAMIYHOIO
MMCTelbKoIo (HopMoIo. BcTaHOBIIEHO, L0 Li YCHI MUTILi CTpaTerivHO 3aCTOCOBYIOTH TillepbosiuHe
nepe6inbireHHs (asojl) — Te, 1O 3aximHa Jorika Mora 6 Ha3BaTH «TinepOoiYHOI0 TIOMUIKOIO» —
SIK BUTOHUEHUI CTUJTICTUYHMIA 3aCib AJIs CTBOPEHHS CKJIaIHUX CMMC/IiB, BUK/IMKAHHSI €MOIIiif Ta
3MillHEeHHS KY/IbTYPHUX IiHHOCTE. [Tops 3 iHmmMMY 3aco6amu, TaKUMMU K MeTabopa, 1eii Tpuitom
HiZBUILYe XYAOXKHIO Ta KyIbTYypHY 3HauyIicTh roesii 1jald ta Dadakdada, cryryroun XxapakTepHOIO
CTWJTICTMYHOI0 03HAKOI0, sika Bupi3Hse TBopu OryHpmape Posumy ta Oponaiie Apemy 3-TIOMiK
TaKMx kaHpiB, sk Oriki. Lle mocmimskeHHS 3pOOUIIO BHECOK Y TOKYMEHTYBaHHS Ta 36epeskeHHS YCHO1
criaguivMHu iopy6a, MpOIOHYeE LiHHI ifel [/ BUK/IamadiB i BUKOHABIIB Y HABUaHHI PUTOPUYHUX
cTpaTeriil y TpaauLiiiHii moesii, miATpUMye 3ycwisl 3 KyJIbTYPHOTO BiIpOJIKEHHS B Cy4YaCHOMY
HirepiiicbKOMy CYCITiJIbCTBI Ta 3a6e3Ieuye OCHOBY /JiS PO3YMiHHSI TOTO, SIK TPaAMIliifHi ycHi
dbopmu MpogOBKYIOTH HOPMYBaTM MOpalbHe BMXOBAHHS, eMOIIiifHY 3ayUeHiCTh i KOJEKTUBHY
iIeHTUYHICTh Y CydaCHMX KOHTEKCTax

Ki11040Bi c/1oBa: ycHa stiTepaTypa itopy6a; XyIoKHe 3Ha4eHHs ; KyIbTypHe 3HaueHHs ; moesis 1jal;
PUTOPUYHI cTpaTerii
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